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Regulations Governing

THE MASTER OF BUSINESS ADMINISTRATION

OMB 1 TITLE OF THE COURSE

OMB 1.1 The course shall be called Master of Bussne
Administration course which is abbreviated as MBA.

OMB 2 DURATION OF THE COURSE

OMB 2.1 The MBA course shall be of two years’ dioat extended
over four semesters.

OMB 2.2 The candidates shall be allowed a maximdifoor years
(8 semesters) of duration to be eligible for theaavof MBA degree, failing
which he / she shall have to register once agamfessh candidate.

OMB 3 ELIGIBILITY FOR ADMISSION

OMB 3.1 Admission is open, to the Master of Busies
Administration Course, to all the candidates whosgess a Bachelor's
Degree of minimum three years’ duration recognibgdthis university or
who have passed any other examination recognizethiByuniversity as
equivalent thereto.

OMB 3.2 The candidates shall have passed the jivedcqualifying

examinations with not less than 50% of the markagdgregate of all the
years /| semesters of the degree examinations. Howeéw the case of
candidate belonging to SC/ST and any other groupssified by the
Government of Karnataka for such purpose from timéme, the aggregate
percentage of marks in the qualifying examinatishall be not less than
45%.

OMB 3.3 Government seats and Management seatslleges shall
be filled as per the Government Order issued fiiome to time in this regard.



OMB 3.4 All graduates other than the graduatesDf/\$hall have to
obtain Eligibility Certificate from the VTU to sedWdBA admissions in any
of the colleges affiliated to VTU.

OMB 3.5 The Calendar of events in respect of thergm shall be
fixed by the University from time to time.

OMB 4 ATTENDANCE REQUIREMENT

OMB 4.1 Each semester of the course shall be tteadea separate
unit for calculation of the attendance.

OMB 4.2 A candidate shall be considered to havesfgad the

attendance requirement if he / she has attendedesstthan 85% of the
classes in each subject of the respective seme§itmsory, Seminars,
Practical Training, etc) actually conducted uph® énd of the semester.

OMB 4.3 A candidate, who does not satisfy the aldece
requirement, mentioned as above, shall not bebd#digio appear for the
Examination of the semester and shall be requicetepeat that semester
along with regular students during the subsequeat.y

OMB 4.4 If a candidate, for any reason, discontintie course after
the first / third semester he / she may be perdhitteregister for the second /
fourth semester, after one year with the immedatesequent batch, subject
to the condition that he / she shall complete tlasscwork and seminar
including the project / internship within maximurtipsilated period of four
years from the date of commencement of the course.

OMB 4.5 The Principals of the concerned Cakeghall display regularly,
the list of such candidates who fall short of atemce, on the notice boards.

OMB 4.6 The list of the candidates falling shafrattendance shall be sent
to the University at least one week prior to themomencement of
examination.



OMB 5 INTERNAL ASSESSMENT

OMB 5.1 Each candidate shall obtain not less tre¥ 5f the marks
prescribed for the Internal Assessment of eachestiijpcluding seminars.

OMB 5.2 Internal Assessment Marks shall be basedssignments /
tests / oral examinations / Practical Components seminar conducted in
respective subjects.

OMB 5.3 Candidates obtaining less than 50% of tmterhal

Assessment marks in any subject shall not be &idib appear for the
examination in that subject. However, the Head hef Department may
arrange for the improvement of Internal Assessmmeaitks in the subject /
subjects in subsequent semesters and the camdi@atprovided an
opportunity for taking the examination at the enfl the immediate
subsequent semester to fulfill the provisions of ©OH1.

OMB 5.4 The student shall write the Internal Assamst Test in
Blue Books which shall be maintained by the Priatipr at least one month
after the announcement of result for verificatigntte University Officials.

OMB 5.5 Every sheet of Internal Assessment masdtshall bear the
signatures of the concerned Teacher, Head of thpafaent and the
Principal of the Institution.

OMB 5.6 The Internal Assessment marks list shalldsplayed on
the Notice Board and corrections, if any, shallfm®rporated before sending
to the University.

OMB 5.7 No corrections of the Internal Assessmeatks shall be
entertained after the submission of marks lisheWniversity.



OMB 6 PAPER SETTING AND EVALUATION OF THEORY
ANSWER PAPER

OMB 6.1 Question papers in theory subjects shallsbe by the
Examiners appointed for that purpose by the Unitxers

OMB 6.2 There shall be double valuation of theogpgrs in the
University Examinations. The Answer Papers shall uaued by two
examiners appointed by the University.

OMB 6.3 If the difference between the marks awarbgdthe two
Examiners is not more than 15 per cent of the maxinmarks, the marks
awarded to the candidate shall be the averagemétaluations.

If the difference between the marks awarded by éwaminers is more than
15, the script shall be evaluated by a third examifhe average of marks of
nearest two valuations shall be considered as nsadsred by the candidate.
However, if one of the three marks falls exactlydway between the other
two, then the highest two marks shall be takeraf@raging.

OMB 7 INTERNSHIP (PROJECT WORK)

OMB 7.1 All the candidates shall undertake an imtbip (Project

Work) of twelve weeks’ duration during the fougbmester. The Internship
should have industry orientation and the work stioog certified by the

concerned organization where the student has widsrtthe Internship.

OMB 7.2 The Internship report shall be submittedthiy students as
per the guidelines prescribed by the universitynftome to time.

OMB 7.3 For the Project work (Internship), the @ Guide shall
carry out the internal assessment for 100 marks.

OMB 7.4 An external examiner shall separatelygahe Internship
report for 100 marks. A Viva voce examination f@Imarks shall be jointly
conducted by a panel of examiners consisting okesernal and internal
examiner. This examination has to be conductediohes of 5 students. The
Internship marks will be included in th& demester scheme.



OMB 7.5 A candidate shall secure a minimum of 50B4marks in
aggregate (in the internal assessment, evaluafionternship report and viva
voce examination). In the event of his failing &csre the 50% marks, he
shall have to re-do the Internship.

OMB 8 ELIGIBILITY FOR PASSING

OMB 8.1 There shall be a university examinatiornha&t end of each
semester.
OMB 8.2 A candidate shall obtain a minimum of 4084narks in the

University Examination and a minimum of 50% of maitk the aggregate
including the Internal Assessment marks for passirg theory subject. The
passing marks in the internship shall be as pravidedler OMB 7.5 and 8.4.

OMB 8.3 There shall be no restriction for promotioina candidate
from the first semester to the second semestefrandthe third semester to
the fourth semester provided he/she has fulfillesl dttendance requirement
as per OMB 4.2.

OMB 8.4 A candidate who has not failed in more tfaur heads of
passing from the first and second semester puthegahall be eligible for
promotion from the second semester to the thirdesésn.

OMB 9 AWARD OF CLASS & RANK

OMB 9.1 The candidates, who have passed in alkthgects of all
four semesters and in the internship, shall beadedlto have passed the
course.

OMB 9.2 Classes shall be awarded to the candid#teshave passed
in all subjects at each semester on the aggregatksnobtained by them in
the first attempt at the respective semester.

OMB 9.3 A candidate who secures 70% and above manks
aggregate in first attempt shall be declared teeh@assed in first class with
distinction.



OMB 9.4 A candidate who secures 60% or more maukddss than
70% in aggregate in first attempt shall be declaedhave passed in first
class.

OMB 9.5 A candidate who secures 50% or more maukddss than
60% in aggregate in first attempt shall be decldcedave passed in second
class.

OMB 9.6 Classes shall be awarded at the degreel levethe
candidates who have completed the Course basedherfirst attempt
aggregate of all four semesters taken together.

OMB 9.7 The number of ranks declared at degreeel Ishvall be 10
or 1% of students appeared for examination whichévdess. The ranks
shall be declared on the basis of the aggregatksnedrall the four semesters
taken together, provided the candidates has passegbthese four semesters
in first attempt only.

OMB 10 SPECIALISATION OF STREAMS

OMB 10.1 A student may opt for any one of the salkation
streams.

OMB 10.2 Every student shall be required to taker foapers in the
specialization stream in the third semester andifothe fourth semester.
OMB 11 REJECTION OF RESULTS

OMB 11.1 A candidate may at his / her desire refgst/ her latest

semester results of University Examination withpexs to all subjects of that
particular semester examination. Rejection of teefilindividual subjects
shall not be permitted. Rejection shall be permiittmly once during the
entire course. Provided that earlier sessional snafkthe rejected semester
shall be retained. Provided further that [hsemester the rejection shall not
include Internship Work.

If the rejection of the University examination riswof the semester happens
to be of an odd semester, the candidate can takessidn to the immediate
next even semester. However, if the rejection ef tiversity result is of
even semester, the candidate cannot take admisstba next odd semester.
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OMB 11.2 Application for rejection shall be subraitto the Registrar
(Evaluation) of the University, through the Priralipf the college, within
thirty days from the date of announcement of result

OMB 11.3 A candidate, who opts for rejection igidie for the award
of class and distinction, but is not eligible fbetaward of ranks.

Note: Guidelines on Practical components:

The objective of Practical components is to mdie gtudents understand
how theory is applied in businesghis should help the students to develop
their skills required to become industry ready. Practical component
mentioned under each subject are only indicatiacufy may adopt any
other relevant practical tasksctivities focusing on practical application of
the theory.

Important: Questions should not be set from pracital components area
in the University theory examination of the concered subject.



SCHEME OF TEACHING AND EXAMINATION
MASTER OF BUSINESS ADMINISTRATION

| SEMESTER

A Teaching hours / week Duration Marks for |
Subject . . Practical / Tota
coije Title of the Subject Lecture | Field Work/ | Total .Of Exam 1A Exam. Marks
- in Hours
Assignment

12MBA11l | Managing Organizations 4 1 5 3 50 100 150
12MBA12 | Managerial Economics 4 1 5 3 50 100 150
12MBA13 | Quantitative Methods - | 4 1 5 3 50 100 150
12MBA14 | Accounting for Management 4 1 5 3 50 100 150
12MBA15 | IT for Managers 4 1 5 3 50 100 150
12MBA16 | Managerial Communication 4 1 5 3 50 100 150

Total 24 6 30 18 300 600 900




I SEMESTER

Teaching hours / week Duration Marks for
Subject . . Practical / Total
code Title of the Subject Lecture | Field Work/ | Total of Exam 1A Exam. | Marks
. in Hours
Assignment
12MBA21 Bus!ness, Government and 4 1 5 3 50 100 150
Society
12MBA22 | Quantitative Methods — Il 4 1 5 3 50 100 150
12MBA23 | Macro Business Environment 4 1 5 3 50 100 150
12MBA24 | Marketing Management 4 1 5 3 50 100 150
12MBA25 | Financial Management 4 1 5 3 50 100 150
12MBA26 Human Resource 4 1 5 3 50 100 150
Management
Total 24 6 30 18 300 600 900
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Il SEMESTER

Teaching hours/week Marks for
; Practical/Fiel Duration
S(L:JgijeeCt Title of the Subject Lecture d . Total .Of Exam 1A Exam I\-;g:?s
Work/Assign in Hours ’
ment

12MBA31 | Strategic Management 4 1 5 3 50 100 150
12MBA32 | Operations Management 4 1 5 3 50 100 150
ELECTIVE 1 4 1 5 3 50 100 150

ELECTIVE 2 4 1 5 3 50 100 150

ELECTIVE 3 4 1 5 3 50 100 150

ELECTIVE 4 4 1 5 3 50 100 150

Total 24 6 30 18 300 600 900
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MARKETING AREA

FINANCE AREA

BANKING & INSURANCE AREA

Sub Subject Sub Subject Sub Subject
Code Code Code
Principles & Practices
12MBA Business Marketing 12MBA Advanced Financial 12MBABI of Banking &
MM311 FM321 Management 331 Insurance
12MBA 12MBABI
12MBA Sales & Retail FM322/ Investment Management 332/12M Investment
MM312 Management 12MBA BAFM322 Management
BI332
12MBA
. . . 12MBABI
12MBA Consumer Behavior FM323/ Banking &. Financial 333/12M Banking & Financial
MM313 12MBA Services ;
BAFM323 Services
BI333
I%AZI\ZASI?L'Z Services Marketing '1:?\AM3|3,: Cost Management 12'\:23',3:‘8' Bankir|1jgr c;g:j lIjr(ﬁgjrance
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HUMAN RESOURCE AREA

Sub Code Subject
12MBAHR341 Recruitment &
Selection
12MBAHR342 Compensation &
Benefits
12MBAHR343 Learning &
Development
12MBAHR344 Labour Law &

Employee Relations

13

CREATIVE MANAGEMENT AREA

Sub Code Subject
12MBACM351 Ideation, |_3rands and
Business
Engagement Planning
12MBACM352 and New Media
12MBACM353 Project Managt_ement
and Budgeting
12MBACM354 Market Research and

Insights




IV SEMESTER

Teaching hours/week Marks for
: Practical/Fi Duration Total
Sgct:fjeect Title of the Subject Lecture eld Total of Exam A E/i(/?vn; EAXst:gslil Mark
Work/Assig in Hours S
Voce ment
nment

12MBA41 Supply chain 4 1 5 3 50 100 150
Management

12MBA42 Total Quality 4 1 5 3 50 100 150
Management

ELECTIVE 5 4 1 5 3 50 100 150

ELECTIVE 6 4 1 5 3 50 100 150

ELECTIVE 7 4 1 5 3 50 100 150

ELECTIVE 8 4 1 5 3 50 100 150

12MBA47 Internship - - - 100 100 100 300

Total 24 6 30 18 400 700 100 1200
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MARKETING AREA

FINANCE AREA

BANKING & INSURANCE AREA

Sub Code Subject Sub Code Subject Sub Code Subject
12MBAM | i 12MBAFM Prolﬁgmﬂprzsa' 12MBABI4 | Treasury & Risk
M415 9 425 9 35 Management

Control
12MBAFM 12MBABI4
. 426/ International 36/ International
12%'312'\" S&ng";ﬁ;an”td 12MBABI4 Financial 12MBAFM Financial
9 36 Management 426 Management
12MBAM Integrated 12MBAFM Risk 12MBABI4 Leg;‘;ﬁ;ﬁecés of
M417 Marketing 427 Management 37 9
Y Insurance
Communications
. 12MBAFM 12MBABI4 . .
12MBAM International Strategic Credit
M418 Marketing 428 Tax Management 38 Management
Management
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HUMAN RESOURCE AREA

CREATIVE MANAGEMENT AREA

Sub Code Subject Sub Code Subject
12MBAHR445 International Human 12MBACM455 Modern Retail and Private
Brands
Resource Management
Personal Growth &
12MBAHR446 Interpersonal 12MBACM456 Future of Brands and Business
Effectiveness
12MBAHR447 Organization 12MBACM457 Leadership and its Practice
Development & Change
12MBAHR448 Strategic Talent 12MBACM458 Branded Content and the Future

Management

of Media
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SEMESTER |

MANAGING ORGANIZATIONS

Sub Code 12MBA11 IA Marks : 50

No. of Lecture Hrs /week : 04 Exam Hrs. 103
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Part A- Principles of Management
Module I : Introduction (6 Hours)

Management: Introduction, definition of managemerature, purpose and
functions, levels and types of managers, managew#s, skills for

managers, evolution of management thought, Fayolisteen principles of
management and recent trends in management.

Module II: Planning and organizing (12 Hours)

Planning: Nature of planning, planning processeotijes, MBO, strategies,
level of strategies, policies, methods and prograpianning premises,
decision making, process of decision making, typledecisions, techniques
in decision making.

Organizing: Organization structure, formal and infal organizations,
principles of organizations-chain of command, spércontrol, delegation,
decentralization, empowerment.

Functional, divisional, geographical, customer baseand matrix
organizations, tram based structures, virtual degdions, boundary less
organizations.

Module IlI: Controlling (4 Hours)

Controlling, importance of controlling, controlliqgrocess, types of control,
factors influencing control effectiveness.
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Recommended Books

1. Essentials of Management-Koontz, 8/e, McGraw Hill

2. Management: Text and Cases-VSP Rao, Excel Books

3. MGMT, An Innovative approach to teaching and leagriPrinciples
of Management, Chuck Williams, Cengage Publicati@f40

4. Principles and practices of Management, Kiran NerRdilas
Chopde, Dreamtech Press, 2011

5. Management Theory & practice — Chandan J. S, Vikaislishing
House.

6. Management Theory & Practice Text & Cases — Subda R &
Hima Bindu, Himalaya Publication.

Part B- Organizational Behaviour
Module IV: Introduction (4 hours)

Organizational Behaviour: Introduction, definitiohistorical development,
fundamental principles of OB, contributing disci@s, challenges and
opportunities.

Module V: Foundations of Individual Behaviour (14 Hours)
Individual behaviour: Foundations of individual lagfor.
Ability: Intellectual abilities, Physical abilityhe role of disabilities.

Personality: Meaning, formation, determinants, traits of pegdity, Big five
and MBTI, personality attributes influencing OB.

Attitude: Formation, components of attitudes, relation betwattitude and
behaviour.

Perception: Process of perception, factors influencing peioeptlink
between perception and individual decision making.

Emotions: Affect, mood and emotion and their significanbasic emotions,

emotional intelligence, self awareness, self mamege, social awareness,
relationship management.
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Module VI: Motivation and Leadership (8 Hours)

Motivation: Meaning, theories of motivation-neetiedry, two factor theory,
Theory X and Y, application of motivational thezgi

Leadership: Meaning, styles of leadership, leadgreories, trait theory,
behavioural theories, managerial grid, situatiotielories-Fiedler's model,
SLT, transactional and transformation leadership.

Module VII: Group Behaviour (4 Hours)
Definition, types, formation of groups, buildingedtive teams.
Conflict: Meaning, nature, types, process of dopftonflict resolution.

Power and politics: Basis of power, effectivenefsgawer tactics. The ethics
of behaving politically.

Module VIII: Organizational culture (4 Hours)

Importance, managing culture. Work stress and @&sagement.

Practical Component

» Studying organizational structures of any 10 congsmnand
classifying them into different types of organipas which are
studied in Module 2 and justifying why such struesiare chosen
by those organizations.

e Preparing the leadership profiles of any 5 businesslers and
studying their leadership qualities and behaviowmith respects to
the trait, behavioural and contingency theoriedistil

» ldentifying any five job profiles and listing theamous types
abilities required for those jobs and also the qeakty
traits/attributes required for the jobs identified.
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Note: Faculty can either identify the organizations/deis/jobs or students
can be allowed to choose the same.

RECOMMENDED BOOKS:

1. Organizational behaviour, Stephen P Robbins, Timadth Judge,
Neharika Vohra, Pearson, 14th Edition, 2012.

2. Introduction to Organisational Behaviour — Miehd@utler, Jaico

Publishing House,

3. Organization Behaviour — Ashwathappa, Himalaya abbn
House

4. ORGB - Nelson, Quick, Khanelwal, 2/e, Cengage hiegy, 2012.

5. Organizational behaviour - Anada Das Gupta, Biztgarz011.

6. Organizational behaviour: A modern approach - AKumar and
Meenakshi, Vikas Publishing House, 2011.

7. Organizational behaviour — Rao V. S. P, Excel Bo@k§)9.

REFERENCE BOOKS:
1. Organizational Behaviour - Fred Luthans, 12/e, Gtaw Hill
International, 2011.
2. Management and organizational Behaviour - Lauri#ulins,
Pearson education
3. Fundamentals of organizational behaviour - Slocuhnigtel.
Cengene Learning
4. Organizational Behaviour - Aquinas P. G, Excel Baok

MANAGERIAL ECONOMICS

Sub Code 12MBA12 IA Marks : 50
No. of Lecture Hrs /week : 04 Exam Hrs. :03
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module I: Introduction to Economic (8 Hours)
Managerial Economics: Meaning, Nature, Scope, &ffitpnce. Uses of
Managerial Economics. Role and Responsibilitie8ahagerial Economist.
Relationship of Managerial Economics with StatisticAccounting and
Operations Research. The Basic process of deaisaking.

Module II: Fundamental Concepts of Managerial Econmics (6 Hours)
Opportunity Costs, Incremental Principle, Time pergive, Discounting and
Equi-Marginal principles.
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Theory of the Firm: Firm and Industry, Forms of Gasship, Objectives of
the firm, alternate objectives of firm. Managetiaéories: Baumol's Model,
Marris’s Hypothesis, Williamson’s Model. Behaviolrdeories: Simon’s
Satisficing Model, Cyert and March Model.Agencydhe

Module Ill: Demand analysis (10 Hours)
Law of Demand, Exceptions to the Law of Demandgstidi#ty of Demand —
Classification of Price, Income & Cross elasticithdvertising and
promotional elasticity of demand. Uses of elastickf demand for
Managerial decision making, Measurement of eldgtiof demand. Law of
supply, Elasticity of supply. Demand forecastingeaniing & Significance,
Methods of demand forecasting\Nd problems

Note:lllustrative numerical examples to be usedxplain the concepts.

Module IV: Cost Analysis (6 Hours)
Concepts, Types of cost, Cost curves, Cost — ORplationship in the short
run and in the long run, LAC curve.

Module V: Production analysis (8 Hours)
Concepts, production function with one variableuinp Law of Variable
Proportions. Production function with 2 variablgims and Laws of returns
to scale. Indifference Curves, 1SO-Quants & ISOiCow.Economies of
scale, Diseconomies of scale.

Module VI: Market structure and pricing practices: (8 Hours)
Perfect Competition, Features, Determination ofceriunder perfect
competition.

Monopoly: Features, Pricing under monopoly. PriggcBmination.
Monopolistic Competition: Features, Pricing Under onopolistic
competition, Product differentiation.

Oligopoly: Features, Kinked demand Curve, Carteige leadership.

Module VII Descriptive Pricing Approaches (4 hours)
Full cost pricing, Product line pricing, Produdelcycle pricing.

Pricing Strategies: Price Skimming, PenetratiogiRgi, Loss leader pricing,
Peak Load pricing.

Module VIII; Profits (6 Hours)
Determinants of Short-term & Long-term profits. &ddication -

Measurement of Profit. Break Even Analysis — Megni\ssumptions,

Determination of BEA, Limitations, Uses of BEA indvWlagerial decisions.
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Practical Components:

» Assessment of Impact of advertisement or salemqtion on the
demand of a product (Preferably FMCG goods)

e Study of demand elasticity for a product when ¢hex a price
increase or price decrease.

» Market surveys/ consumer intention survey for @istang or a new
product/service.

* Opinion polls to understand the buyer behaviordagoroduct or a
service.

* Demand forecasting — Mini project may be given tadsnts to
assess the demand for a product or a service asingethod.

e Preparing a project proposal for a new businessturento
understand the BEP using real time data.

» Exploring application and usage of econometric n®dg using
appropriate software packages.

RECOMMENDED BOOKS:
1. Managerial Economics —D M Mithani, 5/e, Himalayabkeation.
2011.
2. Managerial Economics — D N Dwivedi, 7hikas Publication. 2008
3. Managerial Economics — Geethika, Ghosh&Choudhurye, 2
McGraw Hill. 2011
4. Managerial Economics — Dominick Salvotore, 6/e, fdbk
Publishers, 2010.
5. Managerial Economics - Craig H Petersen, W. Chrsvie &
Sudhir K Jain, 4/e, Pearson Education, 2006.
6. Managerial Economics:Analysis, Problems and Cases — Truet &
Truet, 8/e, Wiley, 2009.
REFERENCE BOOKS:

1. Managerial Economics-Atmanand, 2/e, Excel Book4020

2. Managerial Economics-Allen, Weisgelt, Doherty andarigfield,
7/e,Viva, 2010.

3. Managerial Economics — Yogeshmaheswari, 2/e,PHI120

4. Managerial Economics — Samuelson & Marks, 5/e, YWik909.

5. Managerial Economics — Keating & Wilson, 2/e, Bitta, 2009.

6. Managerial Economics — Hirschey, 2/e, Cengage liegy2010.

7. Managerial EconomicLase Study solutions — Kaushal H, 1/e,
Macmillan, 2011.

8. Managerial Economics — Nadar & Vijayan, 2/e, PHI1Q.

22



QUANTITATIVE METHODS : |

Sub Code 12MBA13 IA Marks : 50

No. of Lecture Hrs /week : 04 Exam Hrs. 103
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module I: Business Research (6 Hours)

An overview: Research process and Types of Resegaireblem formulation,
management problem v/s. research problem, .Appesadb Research,
Importance of literature review.

Business Research Design: Steps involved in anaseasign
Exploratory research: Meaning, suitability, collent

Descriptive research: Meaning, types of descriptitalies, data collection
methods

Causal research: Meaning, various types of expatmhalesigns, types of
errors affecting research design.

Analytical research: Introduction to analyticaleasch.

Module II: Sampling and Data Collection (8 Hours)

Sampling and sampling distribution: Meaning, Sta@psSampling process,
Types of Sampling - Probability and non probabigmpling Techniques

Data collection; Primary and Secondary data - Smurc—
advantages/disadvantages.

Data collection Methods: Observations, Survey,ringsv and Questionnaire
design, Qualitative Techniques of data collection.

Module Ill: Measurement & Scaling Techniques (6 hours)

Nominal Scale, Ordinal Scale, Interval Scale, R&oale, Criteria for good
measurement, attitude measurement — Likert's S&depantic Differential
Scale, Thurstone-equal appearing interval scaleediy Only)
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Module IV: Descriptive statistics (6 hours)

Measures of central tendency: Average: Concept,e3yp Mathematical
Averages: Arithmetic Mean, Median, Mode (No grogpitable method).
Partition Values: Quartiles, Deciles and PercemtdieComparison of the
Various Measures of Central Tendencies.

Module V: (6 Hours)

Measures of Dispersion: Standard Deviation — Vagar Coefficient of
Variance, Skewness: Relative measures of skewri€ad- Pearson Co-
efficient of skewness.

Correlation and regression: Scatter Diagram, KarBon's coefficient of
Correlation (One way table only), Rank Correlati@mncurrent Deviation -
Regression: Method of Least Squares,

Module VI: Inferential Statistics (8 Hours)

Probability: Concept and Definition - RelevanceManagement Decisions -
Sample Space and Events - Relevance of Permutatimh€ombinations to
Probability - Rules of Probability, Random Variableand Concept of
Probability Distribution. Theoretical Probability igibutions: Binomial,
Poisson and Normal and problems on it. Baye's TéraqiNo derivation)

Module VII:  Hypothesis (10 Hours)

Formulation of hypothesis, Testing of hypothesid arferences: Procedure
of testing hypothesis, Type | and Type Il Errors.

Parametric tests: Z-Test, t-test, F-test, Analgéi¥ariance — One-Way and
Two-way classification.

Module VIII: Non parametric tests (6 Hours)

Chi-Square test (Problems), Multivariate analysifigory only). Report
writing
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Practical Components:

Students are expected to Find the following pararsair Prepare for a given
dataset using MS Excel and SPSS.

e Draw all types of Diagrams and Graphs

e Construction of one way and two way tables

*  Arithmetic Mean

* Geometric Mean

* Harmonic Mean

* Median, Mode

* Quartiles, Deciles, Percentiles

*  Minimum, Maximum, Range

* Quartile Deviation, Mean Deviation, Standard Dewiat Variance,
Coefficient of Variance

» Co-efficient of Skewness: - Karl- Pearson, Bowl€g|ly,

»  Correlation coefficient

» Regression coefficient — Slope (b iny = a + bx)

» Regression Constant — Intercept (ainy = a + bx)

o Z-Test, t-test, F-test Values

» Chi-Square test Values

* Analysis of Variance (ANOVA) Values

* Research Proposal writing

» Data Interpretation and report writing: Short arwhg reports:
Report presentation methods, ex: Power Point Pratsam, etc

RECOMMENDED BOOKS:

1. Fundamentals of Statistics, S. C. Gupta, Himalayilighing
House, 7/e, 2012.

2. Research Methodology: Concepts and Cases — DeepaWl& &
Neena Sondhi, Vikas, 2011

3. Marketing Research by Naresh K. Malhotra, Pearsablighers,
2012

4. Business Research Methods—Donald R. Cooper & Parfiela
Schindler, 9/e, TMH,2007.

5. Statistics for Business and Economics - Andersoweedey,
William, 11/e, Cengage Learning, 2012.

6. Methodology of Research in Social Sciences — Kaswami O. R,
Ranganatham M, HPH, 2007.

7. Statistics for Management, Levin and Rubin
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8. Research Methods for Business, Uma Sekaran, Wilajia)
5/e,2011.

REFERENCE BOOKS:

1. Statistical Methods - Gupta S. P, Sultan Chand &sS8002.

2. Complete Business Statistics - Aczel & Sounderpamdr/e, Tata-
McGraw Hill, 2006.

3. Research Methodology- Kothari C. R, 2/e,Vishwa Bshlan2002.

4. Statistical Tools for Managers — Apte D. P, ExcebBs, 2009.

ACCOUNTING FOR MANAGEMENT

Sub Code 12MBA14 IA Marks : 50
No. of Lecture Hrs /week : 04 Exam Hrs. 103
Total No. of Lecture Hrs. :56 Exam Marks : 100

Practical Component : 01 Hr/ Week

Ratio of Theory to problems = 40:60

Module I: Introduction to Accounting (4 Hours)

Need and Types of Accounting, Users of Accountimgncepts and
conventions of Accounting, Accounting Equations.

Module II: Preparation of Books of Accounts (D Hours)

Journals, Subsidiary books, three column cash bdetgers and trial
balance. (Problems only on three column cash book)

Module IlII: Preparation of Financial Statements (12 Hours)

Preparation of final accounts of sole traders andhganies (excluding
partnership) in horizontal format (students arebéointroduced to vertical
formats also)

Module IV: Analysis of Financial Statements (14 Hours)

Comparative, common size and trend analysis, Ratalysis, Preparation of
financial statements using ratios, Cash flow Stat&m

Module V: Accounting Standards and IFRS (4 Hours)
IFRS and proposed changes in Indian Accountingdsatals.
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Module VI: Audit Report (4 Hours)

Audit Report, Directors’ Report and basics of MAOR® 1998 (Amended
2003)

Module VII: (2 Hours)

Corporate Governance, Human Resource Accountingns@ Accounting
Window Dressing

Module VIII: Income Tax (6 Hours)

Heads of Income, Salary, Profit in lieu of saldPgrquisites, deductions u/s
80C, Income Tax Rates — For Individuals only {Onheory)

Practical Components:

» Collecting Annual reports of the companies and yanaf) the
financial statements using different techniques presenting the
same in the class.

* Analyzing the companies’ cash flow statements amdgnting the
same in the class.

» Exposing the students to usage of accounting softa/éPreferably
Tally)

* Filling up of ITR forms

RECOMMENDED BOOKS:

1. Financial Accounting: A Managerial Prespective ré@y@naswamy
R, 4/e ,PHI, 2011 (Based on IFRS).

2. Accounting For Managers — Jawaralal, 5/e, HimaRyhlishing
House, 2011.

3. Financial Accounting — Dhanesh K. Khatri, — McGrhil, 2011

4. A Text book of Accounting For Management — Maheswai,
Maheswari Sharad K. Maheswari, 2/e, Vikas Publigliiause (P)
Ltd.

5. Financial Accounting For Management-Ramachandr&Ram
Kumar Kakani, 3/e TMH Publications, 2011.

6. Financial Accounting - Tulsian P. C, 1/e, Pearsduadation.

7. Accounting for managers —Madegowda J, HimalayaiBtibly
House.

8. Advanced Accountancy- Gupta R. L & Radhaswamy MteBul
Chand Publications

9. Financial Accounting - Jain and Narang, Kalyarbi&lers

10. Direct Taxes — Vinod Singhania and Kapil Singhaii@xman
Publications
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REFERENCE BOOKS:

1. Financial Accounting for Management: An Analyti€drspective —
Ambrish Gupta, 1/e, Pearson Education.

2. Introduction to Financial Statement Analysis — A$hK Bhatta
charya, Elsevier India

3. Accounting for Managers: Text & Cases - BhattachaBfe, Vikas
Publications, 2004.

4. Financial Accounting for Business Managers - AsHish
Bhattacharya, 2/e, PHI, 2005.

5. Financial Accounting — Raman B. S, Vol | & Vol Wnited
Publishers,1/e, 2009.

6. Financial Accounting (IFRS update)— Gary A. Po&eCurtis L.
Norton, 6/e, Cengage Learning.

7. Accounting For Business ManagerS$akshi Vasudeva, Himalaya
Publishing House.

8. Accounting For Management — Arora M. N., Himalayibshing
House.

9. Essentials of Financial Accounting — Bhattacha®yfa, Prentice
Hall India, (Based on IFRS)

10. Comdex (Computer and Financial Accounting with ¥ &ll0 Course
Kit). - Dream Tech.

11. Comdex — Tally 9, Namrata Agrawal- DreamTech.

12. IFRS: A Practical approach — Jasmine Kaur, McGralv H

13. Income Tax - Gaur & Narang, Kalyani Publishers.

14. Financial Accounting - Paul Kimmet, Jerry Weygard@nald
Kieso - Wiley Publications.

IT FOR MANAGERS

Sub Code 12MBA15 IA Marks : 50
No. of Lecture Hrs /week : 04 Exam Hrs. . 03
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module I: Foundation concepts (8Hours)
Foundations of information systems (IS) in busind3ata & Information,
Information as a Resource, Information in orgamizet! Functions, System
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concepts — Components of an IS — IS resources ddruental roles of 1S
applications in business — Trends in IS.

Module II: Kinds of Information Systems (8Hours)
TPS, OAS, MIS, DSS, GDSS, ES, EIS or ESS, Param@deselecting a
suitable Information System.

Module III: Building and Managing Systems (8Hours)
System Analysis and Design — Systems Developméatdycle — System
Building Approaches — Prototyping — Rapid AppliocatiDevelopment
Models.

Module IV: Business value of telecommunication netarks (6 Hours)
The basics of doing business on the Internet- titernet revolution — the
business value of Internet, Intranet and Extranet.

Module V: Business applications (6 Hours)

IT in business: functional business systems — efirsstional enterprise
systems — Enterprise resource planning (ERP)- Gestoelationship
management (CRM) and Supply chain management (SCM).

Module VI: e-Business and e-Commerce (6 Hours)
E-Business systems: e-Business models — Entegpiisesiness systems —E-
Commerce systems — Essential e-Commerce procesdestronic payment
processes — e-commerce application trends — Web itquirements.

Module VII: Organization & Information Technology (7 Hours)
IT Capabilities and their organizational impact Bamentals of strategic
advantage — using IT for strategic advantages.

Module VIII: Management challenges (7 Hours)
Management Issues in MIS: Information Security @ahtrol — Quality

Assurance -Ethical and Social Dimensions — IntéligicProperty Rights as
related to IT Services / IT Products — Managingb@ldnformation Systems

Practical Components :

Lab Sessions relating to
e MS Word
» Developing business presentation with MS-PowerPoint
* MS Excel up to Lookups
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RECOMMENDED BOOKS:

1. Management Information Systems: Managing the Digiiam -
Loudon, Kenneth C., and Jane P. Loudon. 10/e, ieesHiall, 2007.

2. Management Information Systems: Text & Cases — dakaxr W. S,
4/e, Tata McGraw Hill, 2010.

3. Computer Application in Business — Sudalaimuthuthdny Raj,
HPH.

4. MIS Managing Information Systems in Business, Goxent and
Society - Rahul De ,1/e, Wiley India, 2012.

5. Information Technology for Management: Transforming
Organizations in the Digital Economy - Efraim Tunba& Linda
Volonino. 7/e, Wiley India. 2007.

6. Management Information Systems — Nirmalya bagchika¥
Publishing House, 2011.

REFERENCE BOOKS:

1. Computer Applications in Management - Niranjan @hstava.
Dreamtech Press, 2011.

2. Business Driven Technology - Haag, Baltzan, & iBkil 2/e, Tata
McGraw-Hill, 2009.

3. Fundamentals of Information Technology - Alexis heo&
Mathews Leon , 2/e, Vikas, 2009.

Website:
http: //www.fundula.com/allcourses

MANAGERIAL COMMUNICATION

Sub Code 12MBA16 IA Marks : 50
No. of Lecture Hrs /week : 04 Exam Hrs. . 03
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module I: Introduction (6Hours)

Meaning & Definition, Role, Classification — Purgosf communication —
Communication Process — Characteristics of suagkessfinmunication —
Importance of communication in management — Comaaiiain structure in
organization — Communication in conflict resolutioBommunication in
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crisis. Communication and negotiation. Communicatioa cross-cultural
setting

Module II: Oral Communication (6Hours)
Meaning — Principles of successful oral commundirati- Barriers to
communication — Conversation control — Reflectiod &mpathy: two sides
of effective oral communication. Modes of Oral Coamitation.

Listening as a Communication Skill, Non verbal commnication.

Module IlI: Written Communication (6Hours)

Purpose of writing — Clarity in writing — Princigleof effective writing —
Approaching the writing process systematically: BX8 writing process for
business communication: Pre writing — Writing — Rang — Specific writing
features — Coherence — Electronic writing process.

Module IV: Business Letters and Reports (8Hours)
Introduction to business letters — Types of Busriestters - Writing routine
and persuasive letters — Positive and Negative agess

Writing Reports: Purpose, Kinds and Objectiveseapfarts — Organization &
Preparing reports, Short and Long reports

Writing Proposals: Structure & preparation.

Writing memos

Module V: Case Method of Learning (8Hours
Understanding the case method of learning — Diffeitypes of cases —
Difficulties and overcoming the difficulties of trease method — Reading a
case properly (previewing, skimming, reading, sé@gih— Case analysis
approaches (Systems, Behavioural, Decision, Sirated\nalyzing the case
— Dos and don'ts for case preparation — Discusaimgj Presenting a Case
Study

Module VI (6Hours)
Presentation skills: What is a presentation — Elements of presentation —

Designing & Delivering Business Presentations — aubed Visual Support

for Managers

Negotiation skills: What is negotiation — Nature and need for negaotiatt

Factors affecting negotiation — Stages of negotiaprocess — Negotiation

strategies
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Module VII (6Hours)
Employment communication: Introduction — Composing Application
Messages - Writing CVs — Group discussions — ligenskills

Impact of Technological Advancement on Business Camunication —
Technology-enabled Communicatio€emmunication networks — Intranet
— Internet — e mails — SMS — teleconferencing -ee@nferencing

Module VIII: Group Communication (10Hours)
Meetings — Planning meetings — objectives — pgdiafs — timing — venue of
meetings — leading meetings. Meeting Documentatidotice, Agenda,
Resolution & Minutes.

Seminars — workshop — conferences

Media management— The press release — Press conference — Media
interviews

Etiquette Advantage in Business Communication

Practical Components:

» Demonstrate the effect of noise as a barrier tonsonication

» Make students enact and analyze the non-verbal cues

e Give exercises for clarity and conciseness in amitt
communication.

e Group Activity: Form Student groups and ask themwiite a
persuasive letter and proposal for an innovativadpct or service.
Circulate the work from each group among all ottp@ups and ask
them to evaluate the letter and proposal in linghwpossible
responses to a letter (pleased, displeased, nefileased nor
displeased but interested, not interested)

» A suitable case is to be selected and administérethe class
sticking to all the guidelines of case administgrind analysis.
Demonstrate using Communication Equipments like, FBalex,
Intercoms, etc,

» Demonstrating Video conferencing & teleconferendimthe class.

e Conduct a mock meeting of students in the classtiigeng an issue
of their concern. The students should prepare @ptgenda and
minutes of the meeting.
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» Business etiquettes to be demonstrated in rolelplastudents
* Each student to give presentation of 5 minutes (thin be spread
throughout the semester)and to be evaluated bfathudty

RECOMMENDED BOOKS::
1. Business Communication : Concepts, Cases And Aqiics —
Chaturvedi P. D, & Mukesh Chaturvedi ,2/e, PearBolucation,
2011 (Module 1, 2, 4,5, & 7).
2. Business Communication: Process And Product — Malgn
Guffey, 3/e, Cengage Learning, 2002. (Module 3)
3. Communication — Rayudu C. S, HPH.

4. Business Communication — Lesikar, Flatley, RentP&nde, 11/e,
TMH, 2010 (Module 1, 2, 4, 5, & 7).

5. Advanced Business Communication — Penrose, Rasbklygrs,

5/e, Cengage Learning, 2004 (Module 1, 5, 6 & 8).

BCOM - Lehman, DuFrene, Sinha, Cengage Learnirg2@12

Business Communiacation — Madhukar R. K, 2/e, ViRablishing

House.

No

REFERENCE BOOKS:
1. Effective Technical Communication - Ashraf Rizvi MiviH, 2005.
2. Business Communication - Sehgal M. K & Khetrapal BXcel
Books.
3. Business Communication — Krizan, Merrier, Jonesg, &engage
Learning, 2012.
4. Basic Business Communiaction — Raj Kumar, Excelkp2010.

Website:

http: //www.fundula.com/allcourses
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SEMESTER I

BUSINESS, GOVERNMENT AND SOCIETY

Sub Codel2MBA21 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module I: The Study of Business, Government and Society (BGS)
(4 Hours)

Importance of BGS to Managers — Models of BGS imtships — Market
Capitalism Model, Dominance Model, Countervailingrées Model and
Stakeholder Model — Global perspective — Historigatspective

Module II: The Dynamic Environment (4 Hours)

Historical Forces changing the Business Environmelkey environments of
Business — Power dimensions of Business — Theateperspective —
Sociological perspective

Module IlI: Corporate Governance (8 Hours)

Introduction, Definition, Market model and contrehodel, OECD on
corporate governance, A historical perspective ofpcrate governance,
Issues in corporate governance, relevance of campgovernance, need and
importance of corporate governance, benefits oflgoarporate governance,
the concept of corporate, the concept of governatieoretical basis for
corporate governance, obligation to society, oliliga to investors,
obligation to employees, obligation to customersnagerial obligation,
Indian cases

Module IV: Public Policies (8 Hours)

The role of public policies in governing busine&xvernment and public

policy, classification of public policy, areas diflgic policy, need for public

policy in business, levels of public policy, elerteemf public policy, the

corporation and public policy, framing of publiclipy, business and politics-

levels of involvement, business, government, spaeid media relationship
34



government regulations in business, justification regulation, types of
regulation, problems of regulation

Module V: Environmental concerns and corporations (6 Hours)

History of environmentalism, environmental preséiorarole of
stakeholders, international issues, sustainableldpment, costs and benefits
of environmental regulation, industrial pollutiomple of corporate in
environmental management, waste management andtipolicontrol, key
strategies for prevention of pollution, environmardaudit, Laws governing
environment

Module VI: Business Ethics (6 Hours)

Meaning of ethics, business ethics, relation betwethics and business
ethics, evolution of business ethics, nature ofrtass ethics, scope, need and
purpose, importance, approaches to business etbmgces of ethical
knowledge for business roots of unethical behawathical decision making,
some unethical issues, benefits from managing thicworkplace, ethical
organizations

Module VII: Corporate Social Responsibility (6 Hours)

Types and nature of social responsibilities, CSRqgples and strategies,
models of CSR, Best practices of CSR, Need of C&guments for and
against CSR, CSR Indian perspective, Indian exasnple

Module VIII: Business Law (14 Hours)

Law of contract, meaning of contract, agreemenserisal elements of a
valid contract, classification of contracts, proglosind acceptance, free
consent, void agreements

Negotiable instruments act 1881Nature and Characteristics of Negotiable
instruments, Kinds of Negotiable Instruments — Hssory Notes, Bills of
Exchange and Cheques. Parties to Negotiable Institgn Negotiation,
Presentment, Discharge and Dishonor of Negotiahk&rument, Law of
agency, Bailment & Pledge:
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Sale of goods act 1930Definition of Sale, Sale v/s Agreement to Sell,
Goods, price and Time, Condition and Warrantiespress and Implied
Condition, “Doctrine of Caveat Emptor”, Performangf Contract of sale,
Right of Unpaid Seller.

Intellectual property law, law relating to pateritsy relating to copyrights,
law relating to trade mark

Practical Component:

e Students are expected to study any five CSR iniatby Indian
organizations and submit a report for the same.

* A group assignment on “The relationship between ifss,
Government and Society in Indian Context and mejathe same
with respect the models studied in module 1.

» Case studies/Role plays related ethical issues uisinbss with
respect to Indian context.

RECOMMENDED BOOKS:
1. Business, Government, and Society: A Manageriadgtative, Text
and Cases — John F. Steiner, 12/e, McGraw-Hill1201
2. Business and Government — Francis Cherunilam, HPH.
3. Corporate Governance: principles, policies andtes — Fernando
A. C, 2/e, Pearson, 2011.
4. Business Ethics and Corporate Governance - GhosN,BTlata
McGraw-Hill, 2012.
Business Law for Managers, Goel P. K, Biztantrd,220
Corporate Social Responsibility: A Study of CSRd#is in Indian
Industry, Baxi C. V & Rupamanjari Sinha Ray, VikBsblishing
House, 2012.

ou

REFERENCE BOOKS:

1. Business and Society - Lawrence and Weber, 12/@ MaGraw-
Hill, 2010.

2. Business Ethics - Bajaj P. S & Raj Agarwal, Biztan2012.

3. Corporate Governance - Keshoo Prasad, 2/e, PHI.

4. Corporate Governance, Ethics and social respoitgibil
Balachandran V, & Chandrashekharan V, 2/e, PH1,120

5. Corporate Governance — Machiraju H. R, HPH.

6. Business Ethics and Corporate Governance — Pradmal&yr Excel
Books.

7. Corporate Goverance — Badi N. V, Vrinda Publicatid?012.

8. Civic Sense — Prakash Pillappa, Excel Books, 2012.
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QUANTITATIVE METHODS- I

Sub Cod 12MBA22 IA Marks : 50
No. of Lecture Hrs /week : 04 Exam Hrs. 103
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week

Module | (6 Hours)
Introduction to Operations Research. Definition, ome of
Operations Research, characteristics, advantaggdimitations.
Quantitative approach to decision making, modelsn&deling in
Operations Research.

Module I (8 Hours)

Linear programming, Structure of linear program elod
Assumption, Advantages, Limitations, General matitéral model,

Guidelines for formulation of linear programming ded, graphical
method, algorithm (Only illustrative problems) Ditxalin linear

programming.

Module IlI (8 Hours)

Transportation problem, General structure of transpion
problem, methods of finding initial basic feasiblgolution
(NWCM,LCM & VAM), test for optimality (MODI Method)
degeneracy (theory only), Assignment problems, othiction,
General structure. problems on minimization & maxation

Module IV (8 Hours)
Decision theory — decision under uncertainty- Max&iMinmax,
decision under Risk- Expected Value, decision fredlems.

Job Sequencing- N Jobs-two machines and N Jobs-thaehines, 2
jobs-M machines cases.
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Module V (8 Hours)

Theory of games- formulation of game models, Twospn Zero
sum games & their solution, 2 x N and M x 2 ganpesge strategy
games with saddle point, Mixed strategies (Graptdod algebraic
methods), Limitations of game theory.

Module VI (6 Hours)

Simulation, process of simulation, types of simolat steps in
simulation process, Monte Carlo simulation, appiarain queuing,
inventory, finance, marketing and HR areas, Advgeda &
Disadvantages

Module VII (4 Hours)

Queuing theory, General structure of queuing syst®perating
characteristics of queuing system, Queuing modelroblems on
M/M/1)

Module VIII (8 Hours)

Project management, Structure of projects ,phadesproject
management-planning, scheduling, controlling phaserk break
down structure, project control charts, networknpiag, PERT &
CPM ,Network components & precedence relationshgiical
path analysis, probability in PERT analysis, theofycrashing.

Practical Components:

» Solving and analyzing theoretical problems by using
software packages like excel- data analysis, T@R&
MS-Project.

RECOMMENDED BOOKS:
1. Operations Research: Theory, Methods and Applicatio
Sharma S. D, Kedar Nath, Ram Nath & Co.
2. Operations Research : An Introduction - Taha HO/A&,
PHI
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3. Operations Research: Theory and Applications -18aal.
K, 4/e, Macmilan, 2010

4. Operations Research - Vohra N. D, 4/e, TMH, 2010.

5. Operations Research — Anand Sharma, HPH.

REFERENCE BOOKS:

1. Qantitative Methods for Business - Anderson Swegney
Williams, 10th edition, Cengage, 2011

2. Introduction to Operations Research - FredericKiffier,
Gerald J. Lieberman, 9/e, Tata McGraw-Hill, 2011.

3. Operations Research — Kalavathy S, 3/e, Vikas Bhiblj
House.

4. Project Management - Samuel J. Mantel, Jr, Jack R.
Meredith, Scott M. Shafer, Margrett M. Sutton witiR
Gopalan, Wiley India, 2011.

5. An Introduction to Operations Research - KothaR,G/e,
Vikas Publishing House, 2011.

6. Operations Research — Anitha H. S, Excel Booksp201

MACRO BUSINESS ENVIRONMENT

Sub Cod e12MBA23 IA Marks : 50
No. of Lecture Hrs /week : 04 Exam Hrs. :03
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (8 Hours)

Indian Economy and Business environment: Nature Sowpe, Structure of
the Business Environment — Internal and Externgirenment.

Political and Legal Environment: overview, Philob@gs, Political System,
Judiciary, Constitution of India.

Economic Environment: overview, Nature of IndianoBomy, Features of
Indian Economy, Charges in recent times.

Socio — Cultural Environment: Socio Cultural fastaiffecting the Business.

Module II (8 Hours)

Globalisation and Indian Business Environment: Megrand Implications,
Phases, Globalisation Impact on Indian Economysscf&ectors. Modes of
entry strategies.

39



India’s Foreign Trade Policies — Recent Developse@iobal outsourcing,
MNCs and FDI in Retail, Infrastructure, Pharma.uhasice, Banking &
Finance and Automobile. Impact of WTO ON Indidtreign trade.
Technological Environment: Technology and Developtnelntegrating
technology with Business. India and Global Knowledgarket.

Module IlI (6 Hours)

International Business Environment: Review of tHebgl economy, The
global recession, Business environment in Developed Developing
Countries.

International trade theories.

GATT and WTO: Agreements and Implications.

International cultural aspects- Values and norneligion and ethics,
language, education, impact of cultural differencedusiness.

Module IV (8 Hours)

Measuring the Economy: Basic economic Concepts, nOged Closed
Economies, Primary, Secondary and Tertiary seetodstheir contribution to
the economy. SWOT Analysis for the Indian econoMgasuring GDP and
GDP Growth rate. Components of GDP.

Business Cycle- Features, Phases, Economic Timesser Economic
indicators, Correlation, persistence, coherence.

Inflation: Types, Measurement, Kinds of Price Iredic

Employment and unemployment rates: Measurement.

National Income: Estimates, Trends, MeasuremerdblBms in measuring
National Income.

Module V (8 Hours)

Industrial Policies and Structure: Planning- Praoide in industrial

development during the plan period, Classificatafnindustries based on
ownership. Industrial policies, Industrial stratedgr the future, New
industrial policy 1991.

Structure of Indian Industry: Public and Private ct®e Enterprises,
Objectives of PSUs, Performance and shortcomingeate Sector— growth,
problems and prospects. SSI — Role in Indian Ecgnddisinvestments in
Indian public sector Units since 1991.

Industry Analysis: Textiles, Electronics, Automail FMCG, Telecom,
Pharma Sectors.
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Module VI (8 Hours)

Economic policies: Privatisation-Problems and pecsp.

Fiscal Policy: Objectives, Instruments, Union Buglg®eforms -Raja
Chelliah Committee Recommendations, Taxes, Roeavernment.
Monetary Policy: Money, Measures of money supplyngtary system in
India, Monetary policy- Tools for credit controltrGcture of the Banking
system, RBI and its functions, Banking structuréomas - Narasimham
committee recommendations.

MODULE VI (6 Hours)

Infrastructure in the Indian Economy- Infrastrueturand economic
Development, Energy, Power, Transport system- Rgiby Road transport,
Water transport and Air Transport.Power.

Communication System in India, Development of ITctBe in India — its

contributions to Indian economy.

Importance of Human resources development- MeasuwksHuman

development, Human Development index. Major thrastas in human
resource development.

Module VIII (4 hours)

Agriculture and Business: Role of Agriculture indBomic Development,
Trends in Agricultural Production, Agro based Inties, Dependence of
Business on Agriculture, Corporate India Initiatve

Practical Component

» A Debate on ‘Should the government allow cultivatwf BT crops
in India’.

* ‘Indian Shining’ a debate on for and against.

* International Cultural environment- The problemsefd by MNC’s
— A Case study.

e ‘Disinvestment in PSU’s since 1991'- A case study

» Exposure of INR to the Fluctuation of USD and thepact on
Indian companies receivables and payables.

e Tracking of business cycle for India using GDP data

e A case study on Bangalore Metro Rail project.

e Corporate India initiatives for rural developments
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RECOMMENDED BOOKS:

1. Economic Environment of Business — Misra S. K &iRurK. , 6/e,
Himalaya publishing house, 2010.

2. Business Environment :Text and Cases - Justin Béell,McGraw
Hill, 2011.

3. Macro Economic Theory — Vaish M. C, 14/e, Vikas Raliing
House, 2010

4. Business Environment - Fernando, 1/e, Pearson,.2011

5. Indian Economy — Datt and Sundharam, 64th Edit®nChand,
2011.

6. International Business: Competing in the Global kégplace -
CharlesW. L. Hill & Jain, 6/e, TMH, 2009.

REFERENCE BOOKS:

1. Principles of Macro Economics —Mankiw, 4/e, Ceregjhgarning,
2011.

2. Macro Economics — Andrew. B. Abel, & Ben S. Bermank/e,
Pearson Education, 2011.

3. Macro Economic Theory — Kennedy,1/e , PHI, 2011.

4. Macro Economics: Theory and Policy — Vanitha Agdrde,
Pearson, 2010.

5. Macro Economics- Hall & Papell, 6/e, Viva Books)1D.

6. The Business Environment — Wetherly & Otter, 1/efatd
University Press, 2010.

7. Business Environment — Suresh Bedi, Excel Books.

Exam: Only Theory questions.

MARKETING MANAGEMENT

Sub Codel2MBA24 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (7 Hours)

Introduction: Nature and scope of marketing, Evolution, Variowskating
orientations, Marketing Vs Selling concepts, Consumeed, Want and
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demand concepts, Marketing Environment — Assestiagmpact of micro
and macro environment. Marketing challenges in dglabalized economic
scenario.

Module lI (7 Hours)

Understanding Consumer Behaviour:Buying motives, Factors influencing
buying behaviour, Buying habits, Stages in consurbaying decision

process, Types of consumer buying decisions, Org#ional buying Vs

House hold buying, Consumer Protection Act, 1986 -ntroduction.

Module IlI (8 Hours)
Market Segmentation, Targeting, Positioning & Brarding

Segmentation: Meaning, Factors influencing segmentation, Market
Aggregation, Basis for segmentation, Segmentatién Consumer and
Industrial markets.

Targeting: Meaning , Basis for identifying target customerayget Market
Strategies,

Positioning: Meaning, Product differentiation strategies, Taskelved in
positioning

Branding: Concept of Branding, Brand Types, Brand equityarling
Strategies

Module IV (7 Hours)

Product Decisions:Concept, product hierarchy, New product development
diffusion process, Product Life cycle, Product mbstrategies and
merchandise planning and strategies.

Packaging / Labeling: Packaging as a marketing tool, requirement of good
packaging, Role of labeling in packaging

Module V (4 Hours)

Pricing Decisions: Pricing concepts for establishing value, Pricing
strategies-Value based, Cost based, Market basmup€&itor based, New
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product pricing — Price Skimming & Penetration prg;

Module VI (5 Hours)

Distribution Decisions: Meaning, Purpose, Channel alternatives, Factors
affecting channel choice, Channel design and CHammanagement
decisions, Channel conflict, Distribution system,ultilevel Marketing
(Network Marketing)

Module VII (9 Hours)

Integrated Marketing Communications: Concept of communication mix,
communication objectives, steps in developing ¢iffec communication,
Stages in designing message

Advertising: Advertising Objectives, Advertising Budget, Adtising Copy,
AIDA model, Advertising Agency Decisions

Sales Promotion: Sales Promotion Mix, Kinds of promotion, Tools and
Techniques of sales promotion, Push-pull strategfiggomotion.

Personal selling: Concept,Features, FunctionsSteps/process involved in
Personal Selling,

Publicity / Public Relation: Meaning, Objectives, Types, Functions of
Public Relations

Direct Marketing: Meaning, Features, Functions, Basic concepts -of e
commerce, e-business, e-marketing, m-Commerce, rketiag, e-
networking.

Module VIII (5 Hours)

Marketing Planning: Meaning, Concepts of Marketing plan, Steps invdlve
in planning.

Marketing Organisation: Factors influencing the size of the marketing
organization, various types of marketing structimegnisation
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Marketing Audit: Meaning, Features of marketing audit, various
components of marketing audit.

CASE STUDIES ON INDIAN CONTEXT ONLY (4 Hours)

Practical Components:

Consider a few products like mobile phone, shdeshes etc and
analyse their buying motives.

Analyse the various colleges in a city — how asytbegmented? If
you were to start a new MBA college, how would ymsition it?
What would your parameters be?

Analyse the product life cycle of a few common prod like jeans,
pagers, desktop computers etc etc.

Go to a supermarket and study the pricing, packpgir
advertising strategy of some FMCG companies likeeke, Godrej,
ITC, Brittania, Parle, and others in some prodlikéssoaps,
biscuits, juices etc.

Take any consumer product like soaps, biscuitardcstudy the
marketing organization of the company producing it.

RECOMMENDED BOOKS:

1.

2.

3.

Marketing Management: A South Asian Perspectivetd, Keller,
Koshy & Jha, 13/e, Pearson Education, 2012.

Marketing : An Introduction - Rosalind MastersorD&avid Pickton,
2/e, Sage Publications, 2010.

Marketing Management - Tapan Panda, 2/e, Exceli¢aitain,
2007.

Marketing Management - Ramaswamy V. S. & Namaku®al/e,
Macmillan Publishers, 2011.

Fundamentals of Marketing Management - Etzel NB J,Walker &
William J. Stanton, 14/e, TMH, 2010.

Marketing Management - Arun Kumar & Meenakshi Ng,2/ikas,
2011.

Marketing Management — K Karunakaran, 3/e, 201 &dtaya
Publishing House,

REFERENCE BOOKS:

1.

Marketing Management-Rajan Saxena, 4/e, Cenagenibga
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2. Marketing- Lamb, Hair,Sharma Mc Danniel, 1/e, CaggyLearning
2012.
3. Marketing: Marketing in the 21st Century - Evan8&rman, 2/e,
Cengage Learning,

2005.
4. Marketing : Planning, Implementation, and Contr@Villiam M.
Pride, Ferrell O. C ,

Cengage Learning, 2010.
5. Applied Case Studies in Marketing — Shajahan Sn&siBooks,
2011.
6. Marketing In India: Text and Cases- Neelameghadie&s,Vikas.

Website:
http: //www.fundula.com/allcourses

FINANCIAL MANAGEMENT

Sub Codel2MBA25 IA Marks : 50
No. of Lecture Hrs /week : 04 Exam Hrs. :03
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (5 Hours)

Financial management— Introduction to financial management, objectives
of financial management — profit maximization anéalth maximization.
Changing role of finance managers. Interface naRtial Management with
other functional areasndian financial system— Primary market, Secondary
market — stocks & commodities market, Money marketrex markets.
(Theory Only)

Module II (5 Hours)
Sources of Financing: Shares, Debentures, Termsjobkease financing,
Hybrid financing, Venture capital investing, Warsn Angel investing
Private equity, Warrants and convertibles (TheomyD

Module IlI (10 Hours)
Time value of money—Future value of single cash flow & annuity, prase

value of single cash flow, annuity & perpetuity. imBle interest &
Compound interest, Capital recovery & loan amotiira
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Module IV (8 Hours)

Cost of Capital Cost of capital — basic concepts. Cost of debentamstal,
cost of preferential capital, cost of term loansstcof equity capital
(Dividend discounting and CAPM model ). Cost ofaieed earnings.
Determination of Weighted average cost of capifd/ACC) and Marginal
cost of capital.

Module V (10 Hours)

Investment decisions-— Investment evaluation techniques — Net present
value, Internal rate of return, Modified internalte of return, Profitability
index, Payback period, Discounted pay back periédadtcounting rate of
return. Estimation of cash flow for new proje@placement projects.

Module VI (6 Hours)

Working capital management — factors influencing working capital
requirements.  Current asset policy and currenetagimance policy.
Determination of operating cycle and cash cyclestingation of working
capital requirements of a firm.(Does not includesialnventory &
Receivables Management)

Module VII 8(Hours)

Capital structure and dividend decisions— Planning the capital structure.
(No capital structure theories to be covered) Lages — Determination of
operating leverage, financial leverage and tote¢dage. Dividend policy —

Factors affecting the dividend policy - dividendlipes- stable dividend,

stable payout. (No dividend theories to be covered

Module VIII (4 Hours)
Emerging Issues in Financial management: Derivative Mergers and
Acquisitions, Behavioral Finance, Financial Modelling, Financial
engineering, risk management. (Theory Only)

Practical Components:

* Identifying the small or medium sized companies anderstanding the
Investment evaluation techniques used by them.
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* Using the annual reports of selected companiedents can study the
working capital management employed by them. Stisdesm also
compare the working capital management of compgani¢he same
sector.

e Students can choose the companies that have goswk split and
Bonus issue in the last few years and study thedtnpf the same on the
stock price.

RECOMMENDED BOOKS:

agrwnNRE

Financial Management - Khan M. Y.& Jain P. K, a/&H, 2011.
Financial Management - Pandey I. M, 10/e, Vikas.

Financial Management - Prasanna Chandra, 8/e, T2AH].
Financial Management, Kapil, Pearson Education1201
Financial Management, Srivastav, Oxford Univerpitgss, 2011.

REFERENCE BOOKS:

1.

2.

3.

© N

10.

11.

12.
13.

14.

Fundamentals of Financial Management - Brigham &ston, 10/e,
Cengage Learning.

Fundamentals of Financial Management — Vanhorns h&arari,
Pearson Education.

Contemporary Financial Management — Kothari & Dutacmillan
India Ltd.

Fundamentals of Corporate Finance - Stephen A. ,Rd&sster
Field, Jordan, 8/e, McGraw Hill, 2010.

Fundamentals of Financial Management —Vanhorne &hWwicz,
13/e, PHI, 2011.

Corporate Finance — Damodaran, 2/e, Wiley India_ (&), 2004
Financial Management —Shah, Wiley India (P) Ltd.

Principles of Managerial Finance - Gitman, 10/earBen Education,
2004

Principles of Corporate Finance:Theory & Practic8realy and
Myers, 10/e, TMH, 2012.

Financial Management & Policy- Vanhorne, James Q2e,
Pearson, 2002

Fundamentals of Financial Management — Sharan, Péarson,
2005.

Financial Management — Paresh P. Shah, 2/e, Biatant

Financial Management: Comprehensive Text Book waitiise
Studies — Ravi M. Kishore, 7/e, Taxmann.

Financial Management — Sudarshan Reddy, H P H

Website: http: //www.fundula.com/allcourses
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HUMAN RESOURCE MANAGEMENT

Sub Codel2MBA26 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)

Introduction, meaning and significance of HRM. tdigcal evolution of
HRM. Major functions of HRM. Line functions and #tafunctions.
Principles of HRM. HR Competencies. Institutionsrepute which impart
HRM education in India. Professional Associations HRM. Career
opportunities in HRM.

Module lI (6 Hours)

Pre-recruitment functions of HRM- Organizational structure, Job analysis,
HR Planning and budget approval. Strategic decisioonutsource, engage
contract workers or to recruit people on compare.ro

Module IlI (8 Hours)

Recruitment, selection and appointment Meaning and significance of
recruitment, process of recruitment, sources ofuitnent, cost-benefit
analysis of recruitment. Meaning and significandéeselection, process of
selection, selection techniques- tests, intervieemsl salary negotiation.
Meaning and significance of appointment, processambointment, legal
aspects of employment contract, joining formalitesl induction.

Module IV (8 Hours)

Training and development Meaning and significance of training and
development, Process of training development, nemusysis, training
design, training implementation and training evabra Methods of training-
on the job methods and off the job methods.
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Module V (6 Hours)

Compensation and benefitsMeaning and significance of compensation and
benefits. Basic salary, allowances, incentiveskgeand benefits. Structured
pay scales of the government sector and cost tgpanynapproach of the
private consultant. Statutory aspects of compemsaind benefits.

Module VI (8 Hours)

Performance management Meaning and significance of performance
management. Process of performance managements Tofpperformance
appraisal system. Performance goal setting, pedoce coaching and
monitoring, performance evaluation and performafemdback. Aligning
performance outcome to career and succession plgnni

Module VII (8 Hours)

Employee Relations Meaning and significance of employee relations.
Employee relation in unionized and non-unionizedanizations. Handling
employee grievances. Employee discipline and damestquiry. Legal
aspects of employee relations with reference tdetranion Act, industrial
employment standing orders Act and Industrial DispuAct. Statutory
aspects of health, welfare and safety of employees.

Module VIII (6 Hours)

Career and succession planningMeaning, significance and process of
career planning. Career stages, responsibilitycémeer planning and career
anchors. Meaning, significance and process of sstme planning.
Continuity of leadership and its impact on business

Practical Component

* Expose students to simulated recruitment exercideb- profile,
personal profile, advertisements etc.

* Expose students to standard selection tests fetloim various
sectors.

» Exploring performance appraisal practices in uaisectors.

» Exploring training and development practices.

» Exploring employee separation practices.
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» Give a job analysis case and ask the students épape job
description and job specification.

e Conduct a debate on company employees versus cbntra
employees.

« Give a case and ask the students to prepare thwitneent
advertisement for a news paper.

» Ask the students to prepare an appointment lettetHe post of
office manager of a company known to you.

» Give a performance goal setting case and ask thdests to
perform dyadic role paying.

RECOMMENDED BOOKS:

1. Essentials of Human Resource Management and lialulglations
— P Subba Rao, HPH.

2. Human Resource Management - Seema Sanghi, Macnidn .

3. Human Resource Management - Cynthia D. Fisher, Qémgage
Learning..

4. Human Resource Management - Biswajeet PattanajakPBlil.

5. Human Resources Management: A South Asian Pergpe@nell,
Bohlander, & Vohra, Cengage Learning, 16th Re@1,22

6. Human Resource Management - Lawrence S. Kleemamaria ,
2012.

7. A Text Book of Human Resource Management — DwiVRdiS,
Vikas Publishing House.

8. Human Resource Management — Rao V. S. P, Excel 8@ 0.

REFERENCE BOOKS:

1. Human Resource Management - John M. Ivancevicke, M¢Graw
Hill.

2. Human Resource Management in practice - SrinivaKadhdula,
PHI, 2009

3. Managing Human Resources - Luis R Gomez-Mejia, DaBi
Balkin, Robert L. Cardy, 6/e, PHI, 2010.

4. Human Resource Management - David A. Decenzo, Steph
Robbins, 10/e, Wiley India Pvt. Ltd., 2011.

5. Personnel Management — Memoria, HPH.

Website:

http: //www.fundula.com/allcourses
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SEMESTER I

STRATEGIC MANAGEMENT

Sub Codel2MBA31 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (7 Hours)

Meaning and Nature of Strategic Management, itmgmce and relevance.
Characteristics of Strategic Management. The Sfi@ateManagement
Process. Relationship between a Company’s Stratedyts Business Model.

Module I (7 Hours)

Strategy Formulation — Developing Strategic Visiand Mission for a
Company — Setting Objectives — Strategic Objectieesl Financial
Objectives — Balanced Scorecard. Company Goals @uinpany
Philosophy. The hierarchy of Strategic Intent — §lleg the Strategic
Vision, Objectives and Strategy into a StrateganPI

Module IlI (7 Hours)

Analyzing a Company’s External Environment — Theafggically relevant
components of a Company’s External Environment dustry Analysis —
Industry Analysis — Porter’s dominant economic dieas — Competitive
Environment Analysis — Porter’s Five Forces modéhdustry diving forces
— Key Success Factors — concept and implementation.

Module IV (6 Hours)

Analyzing a company'’s resources and competitiva@tipm — Analysis of a
Company’s present strategies — SWOT analysis —eév@loain Analysis —
Benchmarking

Module V (7 Hours)

Generic Competitive Strategies — Low cost providStrategy -
Differentiation Strategy — Best cost provider Siggt — Focused Strategy —
Strategic Alliances and Collaborative Partnershkipdergers and Acquisition
Strategies — Outsourcing Strategies —InternatiBoalness level Strategies.
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Module VI (7 Hours)

Business Planning in different environments — Hmeeeurial Level
Business planning — Multi stage wealth creation ehddr entrepreneurs—
Planning for large and diversified companies —flwieerview of Innovation,
integration, Diversification, Turnaround Strategie§&E nine cell planning
grid and BCG matrix.

Module VII (‘otts)

Strategy Implementation — Operationalizing strategynual Objectives,
Developing Functional Strategies, Developing andhmmainicating concise
policies. Institutionalizing the strategy. Stratedyeadership and Culture.
Ethical Process and Corporate Social Responsibility

Module VI (8 )

Strategic Control, guiding and evaluating strategiestablishing Strategic
Controls. Operational Control Systems. Monitoringerfprmance and
evaluating deviations, challenges of Strategy Immgletation. Role of
Corporate Governance

Practical Components:

* Business Plan: Students should be asked to prefBwsiness Plan and
present it at the end of the semester. This shiaaldde the following:

e Executive Summary

e Overview of Business and industry analysis

» Description of recommended strategy and justifarati

» Broad functional objectives and Key Result Areas.

» Spreadsheet with 5-year P&L, Balance Sheet, Cash
Flow projections, with detailed worksheets for the
revenue and expenses forecasts.

* Analysing Mission and Vision statements of a feunpanies and
comparing them

» Applying Michael Porter's model to an industry (RigtTelecom,
Infrastructure, FMCG, Insurance, Banking etc)
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Pick a successful growing company. Do a web-seafrefi news related
to that company over a one-year period. Analysenéves items to
understand and write down the company’s strategyexecution
efficiency.

Pick a company that has performed very badly coetptr its
competitors. Collect information on why the compdaijed. What were
the issues in strategy and execution that wereoressiple for the
company’s failure in the market. Analyse the int¢rgnd external factors
Map out GE 9-cell matrix and BCG matrix for somenmanies and
compare them

Conduct SWOT analysis of your institution and vatalit by discussing
with faculty

Conduct SWOT analysis of companies around your carby talking to
them

RECOMMENDED BOOKS:

1. Crafting and Executing Strategy - Arthur A. Thompsg., AJ
Strickland I, John E Gamble, 18/e, Tata McGraw,H2012.

2. Strategic Management: Analysis, Implementation,t@br Nag
A, 1/e, Vikas, 2011.

3. Strategic Management : An Integrated Approach rigbav.
L. Hill, Gareth R. Jones, Cengage Learning.

4. Business Policy and Strategic Management — SubbePREIPH.

5. Strategic Management - Kachru U, Excel Books, 2009.

REFERENCE BOOKS:

1. Strategic Management: Concepts and Cases - Dayi@/R, PHI.

2. Strategic Management: Building and Sustaining Cditipe
Advantage- Robert A. Pitts & David Lei, 4/e, Ceggd earning.

3. Competitive Advantage - Michael E Porter, Free it¥

4. Essentials of Strategic Management - Hunger, JidDave,
Pearson.

5. Strategic Management — Saroj Datta, jaico Publghlouse,
2011.

6. Business Environment for Strategic Management -washappa,
HPH.

7. Contemporary Strategic Management-, Grant, 608,22Wiley
India.
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OPERATIONS MANAGEMENT

Sub Codel12MBA32 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week

Module I: Introduction to Operations Management (6Hours)
What is operations management? Production systemcepo,
Transformation process, difference between prodaits services, OM
in the organizational chart, operations as senHistorical development
of OM, Current issues in operations managementra&dpas strategy,
competitive dimensions, operations strategy in rfesturing,
developing manufacturing strategy, operationsegnatn services

Module II: Introduction and Break even analysis 6 Hours)
Break even analysis Break even analysis in terms of physical units,
sales value, and percentage of full capacity. Breakn for Multi
Product situations, Capacity expansion

decisions, Make or Buy decisions, Equipment Sedectdecisions,
Production process selection decisions, Managesat of break even
analysis, Limitations of Breakeven analysis.

Module IlI: Forecasting (7 Hours)
Forecasting as a planning tool, forecasting timegzba, short and long
range forecasting, sources of data, types of fetewp qualitative
forecasting techniques, quantitative forecastingde® - Linear
regression, Moving average, Weighted moving averdggonential
smoothing, Exponential smoothing with trends, Measent of errors,
Monitoring and Controlling forecasting models.

Module IV: Facility Planning (7 Hours)
Facilities location decisions, factors affectingifigy location decisions
and their relative importance for different typek facilities, Facility
location models.

Facility layout planning. Layout and its objectives manufacturing
operations, warehouse operations, service opesatiand office
operations., principles, types of plant layoutsredpict layout, process
layout, fixed position layout, cellular manufacngi layouts, hybrid
layouts, Factors influencing layout changes.
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Module V: Employee Productivity (6 Hours)
Productivity and work study

Productivity and the standard of living, Produdiviand the
organization, productivity, variables affecting ¢aip productivity, work
content and time, Work Study and related workingditions and human
factors.

Method Study

Introduction to Method Study, Data collection, reting, examining,
and improving work, Material flow and material héind study, Worker
flow study, Worker area study,

Work Measurement
Introduction to Work Measurement, Work samplingdstuTime study
and setting standards

Module VI: Capacity Planning (6 Hours)

Introduction to capacity planning — CRP, MRP, MRP KPS.

Managerial importance of aggregate plans, alterestifor managing
demand and supply, capacity augmentation stratelgiatching demand
and capacity, demand chase aggregate planning] lenaduction
aggregate planning.

Module VII: Materials Management (D Hours)

Role of Materials Management- materials and prbiiity, Purchase
functions, Procurement procedures including bidtesys, Vendor
selection and development, Vendor rating, ethicpurnchasing. Roles
and responsibilities of purchase professionals.c€pts of lead time,
purchase requisition, purchase order, amendmeotssf used and
records maintained.

Inventory Management: Concepts of inventory, typ€fassification,

selective inventory management, ABC VED, and FSNalyasis.

Inventory costs, Inventory models — EOQ, safetglsdpRe order point,
Quantity discounts.

Stores- types, functions, roles responsibilitiesehtory records,

Module VIII; Designing Service Delivery systems gHours)
Introduction, distinctive characteristics of seevigperations, Service/product
mix, intangible nature of services, simultaneousvigion and consumption
of services, time dependent capacity, customer gemant, multi site
management, factors involved in delivering serviaegegories of services,
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service delivery systems, design, IT based and acthwice delivery systems
design, Issues to considered in delivery systenigdeservice profiling
management

The course will cover both theory and numericabpems ( theory and
numerical in the ratio of 40 : 60 ratio)

Practical Component

Students have to study plant layouts used for uarigpes of
organizations like manufacturing firms, retail @i, hospitals,
hotels, etc and prepare a report.

Students have to identify different types of sezgiand study how
their delivery systems are designed

Students have to prepare formats of different damis used in
stores, purchase and inventory management likechid, ledger,
tender, quotation, indent etc

RECOMMENDED BOOKS:

1.

2.

3.

Production and Operations Management — AshwathKpga
Sridhar Bhat K,Himalaya Publications.

Operations Management - Norman Gaither, Greg Frafe,
Cengage learning,2011.

Operations Management - Richard B. Chase, 11/e, TMH
Operations Management-Terry Hill, Second editicgRave
Macmilan

Operations Management: Along the supply chain -sBlusnd
Taylor, 6/e, Wiley India,2009.

Introduction to Operations and Supply Chain Managyam Cecil
Bozarth, Pearson,2011.

Production and Operations Management - Everetfedgm, Jr, and
Ronald J. Ebert,5/e, PHI, 2010.

Operations Management, Mahadevan, 2/e Pearson

REFERENCE BOOKS:

1.

2.

Production and Operations Management: Text andscadpendra
kachru, 1/e, Excel Books.
Operations Now - Byron J. Finch, 3/e, Tata Mc-Grally2008.
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3. Production and Operations management - Ajay K. GBata Mc-

Graw Hill, 2012.
4. Production and Operations Management — Chunawafiealdya
Publications.
5. Operations Management - William J. Stevenson, ®ie, McGraw
Hill, 2011.
Website:

http: //www.fundula.com/allcourses

SEMESTER IIl: MARKETING AREA

BUSINESS MARKETING

Sub Codel12MBAMMS311 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)

Dimensions of Industrial Marketing: Nature of Industrial Marketing,
Industrial Marketing vs. Consumer Marketing, Ecommsmof Industrial
demand — The Resellers Market — The Industrial Mémg Concept,
Understanding Industrial Markets, Types of IndastMarkets, Classifying
Industrial Products, Organizational Procurement r@ttaristics — The
Industrial Marketing Environment, Environmentalesff on Industrial Market
with special reference to Government rule.

Module I 7(Hours)

Nature of Industrial buying: Organisational buying Activity, Buying
models and buying centre concept, Inter PersonalaBycs of Industrial
Buying Behavior, Roles of Buying centre, Conflice®lution in Decision
Making Ethics in Purchasing
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Module I (8 Hours)

Market Segmentation: Choosing Target Segments, Positioning,
Differentiated and Un-Differentiated Markets, Contated and Niche
Markets, Positioning Strategies, Difference betwedustrial Market
Research and Consumer Market Research

Module IV (7 Hours)

Formulating Product Planning: Developing Product Strategy, Analyzing
Industrial Product Life Cycle, Developing Strategi®r new and existing
products

Business Service MarketingSpecial Challenges
Module V thours)

Formulating Channel Strategy: Industrial Distributor, Definition,
Geographical Distribution, Size Characteristicseraging characteristics,
Role of Sales Agent and their drawbacks, choic¢hefright Distributors,
Participation of other Channel Members in Industbastribution- Channel
Logistics- Relationship of Logistics & Physical Bibution, Total Cost
approach customer service, assessing the custemdce, Identifying the
cost centers.

Module VI 6 Hours)

Pricing Strategies: Price Determinants, Factors that Influence theimyi
Strategies, concept of learning curves, PricingatBtries, Competitive
Bidding, Leasing

Module VII (Blours)

The Promotional Strategies: Advertising in Industrial Markets, uses,
Message Formulation, policies, media ,budgetarypsup evaluation of
advertising- sales Promotion- Use of Sales Promadtiolndustrial Markets,
trade shows and exhibitions B 2 B Forms of E-Conueer
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Module VIII (6 Hourks

Management of Sales Force:Managing the Industrial Sales Force,
Organizing and controlling the industrial salecéoactivity, planning for the

sales force Deployment. Personal Selling: Selecand Recruitment of

Industrial sales person, sales training, Directinglotivating, Task

Assignment, Compensation, Measuring the Effectigerné Sales Force.

Relationship Sales and Marketing, Four forms ofesé&toles
Case studies in Indian context only (4 Hours)
Practical Components:

 Go to a Government unit as well as a private marufang company:
what are the differences in their purchasing pracesl pricing, payment
terms etc? Study the tender method and its advesfdgwbacks?

« Attend a trade show of Industrial Products orgadiire your area and
study the differences in the brochures, advertjsiagd the other
marketing inputs.

* Imagine you are marketing a product like tyres \whgen be sold to the
large buyers (Business Marketing) like KSRTC aslwslin the retail
market. Write down your assumptions as to what4thi&s are likely to
be and then compare it what it actually is?

e Visit an industrial unit and identify products whethe seller sells
directly as against using an intermediary or distior. Why does this
happen? What are the advantages and drawbackmgfaudistributor?

e Conduct one week of Industry survey in the conté@ to B marketing
by visiting the companies or shops near the instrhe data collected
can be analyzed using appropriate statistical swé#wand submit the
report

RECOMMENDED BOOKS:
1. Industrial Marketing - Robert R. Reeder & Reedét| P
2. Business Marketing Management - Michael D. Huttoihas W.
Speh, 10/e, Cengage Learning, 2012.
3. Industrial Marketing - Krishna Havaldar, 3/e, TMEQ11.
4. Business to Business Marketing - Vitale & Gigliesad/e, Cengage
Learning.
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5. Business Marketing: Connecting Strategy,Relatigmshiand
Learning - Robert Dwyer, John F. Tanner Jr., 4/&T7K1006.

REFERENCE BOOKS:
1. Business Marketing - Frank G. Bingham Jr., and &th&/e, TMH,
2005.
2. Industrial Marketing - P. K. Ghosh, Oxford UniveysPress.
3. Industrial Marketing — Mukherjee H. S, Excel Books.

SALES AND RETAIL MANAGEMENT

Sub Code12MBAMM312 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

PART — A
SALES MANAGEMENT
Module | (8 Hours)

Introduction to sales management:Meaning, Personal Selling, the sales
management process Emerging Trends in Sales Mamageualities and
Responsibilities of a sales manag&elling skills & selling strategies:
selling and buying styles, selling situations,iagliskills, selling process

Module I (6Hours)
Sales organization:Meaning,Factors influencing structure, organisational
principle and design key account sales, sales pscagtomation, emerging
organisational desigidanagement of Sales Territory & Sales Quota:
Sales territory, meaning, size, designing, salesagyprocedure for setting
sales quota ,Types of sales quota, Methods ohgettiles Quota.

Module IlI (6 Hours)

Recruitment and selection of sales forceHiring process, sources, selection
process.Training: - process, types of training and training methods,
designing a sales training programme,
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Module IV (6 Hours)

Sales force motivation Nature of motivation, Importance, Process and
factors in the motivationCompensation - Meaning, Types compensation
plans ancevaluation: - of sales force by performance and appraisal psoces

Case Studies on Sales Management (2 Hours

PART - B
RETAIL MANAGEMENT
Module V (7 Hours)

Retailing: - Meaning, Nature, Classification, Growing Importanoé
Retailing, Factors Influencing Retailing, FunctiarfsRetailing, and Retail as
a career. Developing and applying Retail Strat&jsategic Retail Planning
Process, Retail Organization, The changing Stractwf retailing,
Classification of Retail Units, Types of Retail Fats

Module VI (7 Hours)

Setting up Retail organization: Size and space allocation, location strategy,
factors Affecting the location of Retail, Retail chtion Research and
Techniques, Objectives of Good store Design.

Store Layout and Space planning:Types of Layouts, role of Visual
Merchandiser, Visual Merchandising Techniques, @iliig Costs and
Reducing Inventories Loss, Exteriors, Interiors.

Store Management: Responsibilities of Store Manager, Store Security,
Parking Space Problem at Retail Centers, Store ldeand Accounting
System, Coding System, Material Handling in Storbfnagement of
modern retails stores.

Module VII (6 Hours)

Emergence of Organized Retiling Traditional Retailing, Organized
Retailing in India, Retailing in rural India, Rdt&nvironment in India, FDI
in retailing, Role of IT in retailing, Emerging trés in organized retailing
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Module VIII (6 Hours)

Retail Pricing: Factors influencing retail pricing, Retail pricirgfrategies,
Retail promotion strategies

Relationship Marketing in Retailing: Management & Evaluation of
Relationships in Retailing, RetalResearch in Retailing: Importance of
Research in Retailing, Trends in Retail Researakas of Retail Research.
Customer Audits, Brand Management in retailing

Case Studies (2Hours)

Practical Components:

* Interview a salesperson and write a brief repootalvhat they like and
dislike about their jobs, their salary, travelliatjiowances, sales quotas,
why they chose a sales career, and what doesetttakucceed in this

profession.
» Go to a kirana store and a supermarket and contparéollowing: a)
store arrangement b) No of brands carriegricing policies — are

discounts given? d) service — personal or impel8oic etc.

» Go to around three kirana stores in your neighbmath(around 2 kms)
and discuss with them the importance of locatiaitiny, credit policy,
etc . What percentages of goods is sold ‘looseéach locality and
compare this with the approximate income range hef tustomers?
What are the retailers losses when a customer ltefaipayment? Does
he make up for it by increasing his prices to othestomers?

e Ask your friends if they would buy certain goodkeli groceries,
vegetables, socks, mobile, pens etc from the rdadstndor as against a
regular shop. Group the products into low risk aigh risk ones. Does
this buying behavior also depend on the personalityhe individual
doing the buying? Or the one doing the selling?

» Student can make a presentation on any produdherservices of
student choice, covering selling strategies and asne work exposure
towards merchandising in any big retail outletsre$pective places
where institute is operating. Rural colleges camdsthe students to the
city nearby to observe the merchandising plannmggetail outlets and
to make a small report.
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RECOMMENDED BOOKS:

1.

Ll

Nou

Sales & Distribution Management - Tapan K. PandaSénil
Sahadev, 6/e, Oxford University Press.

Managing of Sales Force - Spiro Stanton Rich, 1Tk, 2003.
Sales Management: Text and Cases — Ghosh P. K, HPH.
Integrated Retail Management - James R. Ogden &isBeff.
Ogden, Biztantra, 2003.

Retail Management - Levy & Weitz, 8/e, TMH, 2012.

Retailing Management - Swapana Pradhan, 4/e, TADH2.

Retail Marketing Management - Dravid Gilbert, 2/Bgarson
Education.

The Art of Retailing - A. J. Lamba,McGraw Hill.

Retail Management: A Strategic Approach - BarryrBan, Joel R.
Evans, Pearson.

REFERENCE BOOKS:

1.

2.

8.

Sales & Retail Management : An Indian Perspecti&Ll- Gupta,
1/e, 2007, Excell books.

Salesmanship and Sales Management - Sahu P. K &KR&L; 3/e,
Vikas Publishing House.

Sales Management - Douglas J. Dalrymple, Williar@rowe, John
Wiley & Co.

Sales & Distribution Management: An Indian Persjyect Gupta S.
L, Excel Books, 2010.

Principles of Retail Management - Rosemary Varlggphammed
Rafiq, Palgrave Macmillan, 2009..

Retail Management -Chetan Bajaj, Oxford Univerpitgss.
Managing Retailing -Sinha, Piyush Kumar & Uniyal &xford
University Press, 2010.

Retail Management — Arif Sheikh, HPH.

Website:

http: //www.fundula.com/allcourses
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CONSUMER BEHAVIOUR

Sub Code12MBAMMS313 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module I: Introduction to the study of Consumer Behaviour (4 Hours)

Meaning & Definition of CB, Difference between comnser & Customer,
Nature & Characteristics of Indian Consumers, Caresu Movement in
India, Rights & Responsibilities of consumers indim Benefits of
consumerism.

Module II: Role of Research in understanding consumr behaviour
(6 Hours)

Consumer Research: Consumer Research Paradigms (Qualitative &
Quantitative Research Methods) Developing resealihctives, collecting
secondary data, designing primary research, datdysis and reporting
research findings.

Models of Consumer Behaviour: Input-Process-Output ModeNicosia
Model, Howard Sheth Model, Engel-Kollat-BlackwellModels of Consumer
Behaviour, Internal Influences: Motivation, Personality, Perception,
Learning, Attitude, Communication€&xternal Influences: Social Class,
Culture, Reference Groups, Family members.

Levels of Consumer Decision Making— Consusmer Buying Decision
Process, Complex Decision Making or Extensive RmwbSolving Model,
Low Involvement Decision Making or Limited ProbleSolving Model,
Routinised Response Behaviour, Four views of coesutacision making.

Situational Influences Nature of Situational Influence (The communicatio
Situation, The Purchase Situation, The usage ®tuyafThe disposition

situation) Situational Characteristics and consimnpbehaviour (Physical

features, Social
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Surroundings, Temporal Perspectives, Task Defmjtimtecedent States.)

Module llII: Individual Influences on Consumer Behaviour: (Part 1)
(7 Hours)

A) Motivation: Basics of Motivation, Needs, Goals, Positive & Nidga
Motivation, Rational Vs Emotional motives, Motivaiti Process, Arousal of
motives, Selection of goals.

Motivation Theories and Marketing Strategy - Maslow’s Hierarchy of
Needs, McGuire’s Psychological Motives (Cognitiveegervation Motives,
Cognitive Growth Motives, Affective Preservation Mes, Affective
Growth Motives).

B) Personality: Basics of Personality, Theories of Personality stadketing
Strategy(Freudian Theory, Neo-Freudian Theory,tTraeory), Applications
of Personality concepts in Marketing, Personalityd aunderstanding
consumer diversity(Consumer Innovativeness andelaersonality traits,
Cognitive  personality factors, Consumer MaterialismConsumer
Ethnocentrisms), Brand Personality (Brand Persoatifin, Gender,
Geography, Colour), Self and Self-image (One or tild selves, The
extended self, Altering the self).

C) Perception: Basics of Perception & Marketing implications, Ekmis of

Perception(Sensation, Absolute  Threshold, Diffeeént Threshold,

Subliminal Perception), Dynamics of Perception ¢@ptual Selection,
Perceptual Interpretation, Perceptual Organizapenceived price, perceived
quality, price/quality relationship, Perceived Riskypes of risk, How

consumers’ handle risk.

Module IV: Individual Influences on Consumer Behavour: (Part II)
(07 Hours)

A) Learning: Elements of Consumer Learning, Motivation, Cuessg®ese,
Reinforcement, Marketing Applications of Behaviduk@arning Theories,
Classical Conditioning (PavlovianModel, Neo-Pavavi Model),
Instrumental Conditioning, Elaboration Likelihoodcollel.
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B) Attitude: Basics of attitude, The nature of attitude, Modefs
attitude and Marketing Implication,(Tri-component oblel of attitude,
Multiattribute attitude models.

C) Persuasive Communication : Communications strategy, Target
Audience, Media Strategy, Message strategies, Messstructure and
presentation.

Module V: External Influences on Consumer Behaviour (Part I)
(7 Hours)

A) Social Class:Social Class Basics, What is Social Class?(Sotdeisc&
Social status, The dynamics of status consumpEenafures of Social Class,
Five Social-Class Categories in India

B) Culture and Subculture - Major Focus on Indian Rerspective

Culture: Basics, Meaning, Characteristics, Factors affectinture, Role of
customs, values and beliefs in Consumer Behaviour.

Subculture: Meaning, Subculture division and consumption patterindia,
Types of subcultures (Nationality subcultures, &elis subcultures,
geographic and regional subcultures, racial subedt age subcultures, sex
as a subculture)

Cross-cultural consumer analysis: Similarities and differences among
people, the growing global middle class; Accultimais a needed marketing
viewpoint, applying research techniques

Cross-cultural marketing strategy: Cross-cultural marketing problems in
India, Strategies to overcome cross-cultural proile

Module VI: External Influences on Consumer Behaviou: (Part I1)
(08 Hours)

Groups: Meaning and Nature of Groups, Types

Family: The changing structure of family, Family decisiorakimg and
consumption related roles, Key family consumptiarles, Dynamics of
husband-wife decision making, The expanding roleclofdren in family
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decision making, The family life cycle & marketirgjrategy, Traditional
family life cycle & marketing implications,

Reference Groups:Understanding the power & benefits of referencaigso
A broadened perspective on reference groups, Fathet affect reference
group influence, Types of reference groups, Fribipdgroups, Shopping
groups, Work groups, Virtual groups, Consumer-actipoups, Reference
group appeals, Celebrities.

Module VII: Consumer Influence and Diffusion of Innovations:
(08 Hours)

Opinion Leadership: Dynamics of opinion leadership process, Measurgme
of opinion leadership, Market Mavens, Opinion Laatg & Marketing
Strategy, Creation of Opinion Leaders

Diffusion of Innovations: Diffusion Process (Innovation, Communication
channels, Social System, Time)

Adoption Process: $ages, categories of adopters

Post Purchase Processe®ost Purchase Processes, Customer Satisfaction,
and customer commitment: Post purchase disson&toduct use and non
use, Disposition, Product disposition.

Module VIII: CRM & Online Decision Making (05 Hours)
A) Customer Relationship Management

Meaning & Significance of CRM, Types of CRM (Opéoatl,
Collaborative, Analytical), Strategies for buildimglationship marketing, e-
CRM, Meaning, Importance of e-CRM, Difference BetweCRM & e-CRM

B) On-line Decision Making: Meaning & Process/Stages
Case studies in Indian context only (04 Hours)
Practical Component:

e Students can go to malls and unorganized retaiétsuand observe
the behaviour of consumers of different demograptegments
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while buying different category of goods. Come b#alclass and
present the findings / observations followed witlraup discussion.

e Students can prepare a questionnaire and do aysarveonsumer
buying behaviour and present the findings in thszl

e Find three advertisements that appeal to the nesdpbwer,
affiliation and achievement and discuss their diffeness. Rewrite
these for persons in different levels of Maslowigsiddrchy?

* Meet your friends and conduct a survey to find wha¢ the
important factors in their purchase of mobiles, eshobags etc.
There are now plenty of advertisements regardingtrpooducts —
how do they deal with this information overload?

RECOMMENDED BOOKS:
1. Consumer Behaviour - Leon Schiffman, Lesslie Kanuk/e,
Pearson, 2010.
2. Consumer Behaviour: Building Marketing Strategy -el DI
Hawkins, & Others, 11/e

TMH.
3. Consumer behaviour - Jay D. Lindquist, JosephySitée, Cengage
Learning.

4. Consumer behavior — David L. Louden, Della Bittég,McGraw
Hill.

5. Consumer Behaviour — Raju M. S & Dominique Xarddlkas
Publishing House.

REFERENCE BOOKS:

1. Consumer Behaviour - Henry Asseal, Cenage Learning.

2. Consumer Behaviour in Indian Perspective — Suja,Ndimalaya
Publisher.

3. Customer Behavior : A Managerial Perspective — ISh#fittal,
Cengage Learning.

4. Consumer Behaviour- Satish K. Batra & S H H Kazkcell
Books.

5. CRM — Alok Kumar, Chhabi Sinha, 7/e, Biztantra.

6. Customer Relationship Management - Peeru Ahamedgadevan,
Vikas Publishing.

7. Consumer Behaviour — Kumar Rajeev, Himalaya Phélis

Website:
http: //www.fundula.com/allcourses
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SERVICES MARKETING

Sub Codel12MBAMM314 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)

Introduction to services: Concepts, Contribution & reasons for the growth
of services sector, Difference in goods and servigaarketing, Myths about
services, Characteristics of Services, Concepeénfice marketing triangle,
Service marketing mix, GAP models of service qyalarketing challenges
in service industry.

Module lI (7 Hours)

Consumer behaviour in services: Search, Experience and Credence
property, Customer expectation of services, Twelewf expectation, Zone
of tolerance, Factors influencing customer expematf services.

Customer perception of services- Factors that influence customer
perception of service, Service encounters, Custasagsfaction, Strategies
for influencing customer perception.

Module IlI (5 Hours)

Understanding customer expectation through market esearch: Key
reasons for GAP 1, Using marketing research to nstaled customer
expectation, Types of service research, Buildingtamer relationship
through retention strategies Relationship marketispluation of customer
relationships, Benefits of customer relationshiwels of retention strategies,
Market segmentation-Basis & targeting in services.
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Module IV (8 Hours)

Customer defined service standards‘Hard” & “Soft” standards, Process
for developing customer defined standards.

Leadership & Measurement system for market driven ervice
performance- Key reasons for GAP 2- service leadership- Creatibn
service vision and implementation, Service quaiyprofit strategy, Role of
service quality in offensive and defensive marlgetin

Service design and Positioning €hallenges of service design, New service
development — types, stages. Service blue printivging & reading blue
prints. Service positioning — positioning on theefidimensions of service
quality, Service Recovery.

Module V (6 Hours)

Employee role in service designing:Importance of service employee,
Boundary spanning roles, Emotional labour, Sourteanflict, Quality —
productivity trade off, Strategies for closing GAP

Customer’s role in service delivery-Importance of customer & customers
role in service delivery, Strategies for enhanci@ustomer participation,
Delivery through intermediaries- Key intermediarites service delivery,
Intermediary control strategies.

Module VI (5 Hours)

Managing demand and capacity — Lack of inventory capability,
Understanding demand patterns, Strategies & Tamisnfatching capacity
and demand, coping with fluctuating demand, Wailing strategies.

Module VII (8 Hours)

Role of marketing communication —Key reasons for GAP 4 involving
communication, Four categories of strategies tacnaervice promises with
delivery, Methodology to exceed customer expeatatio

Pricing of services-Role of price and value in provider GAP 4, Rolenoh
monitory cost, Price as an indicator of serviceligu@pproaches to pricing
services, pricing strategies.
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Module VIII (6 Hours)

Physical evidence in servicesTypes of service scapes, Role of service
scapes, Frame work for understand service scapes &ffect on behaviour,
Guidance for physical evidence strategies.

Case studies in Indian context only (5 Hours)
Practical Component:

e Ask students to choose a service industry of tbimice at the
beginning of the semester. Ask them to do an irtidefudy of the
industry and give a presentation at the end ofyemerdule relating
the concepts of that module to the industry.

e Students can prepare service blueprints for amyicge of their
choice.

e Students can do a role play on service recovery.

» ldentify any existing services. Locate loopholegtiair design and
suggest modifications.

» Students can design and carry out a servqual study.

RECOMMENDED BOOKS:
1. Services Marketing-Valarie A. Zeithmal & Mary Jo tier,
5/e,TMH, 2011.
2. Services Marketing- Christopher Lovelock, Pearsodudation,
2004.
3. Services Marketing:Operation, Management,and Sfyakeenneth
E Clow & David L

Kurtz, 2/e, Biztantra, 2007.

4. Services Marketing: The Indian Perspective- Ravartdar, Excel
Books, 2006.

REFERENCE BOOKS:
1. Services Marketing - Rajendra Nargundkar, 3/e, TI261,0.
2. Services Marketing - Govind Apte, Oxford, 2007.
3. Services Marketing - Hoffman & Bateson, 4/e, Cenagarning,
2007.
4. Services Marketing - Peter Mudie and Angela Pir8ie, Elsevier,
2006.
5. Service Marketing — Jha S. M, HPH.
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SEMESTER IIl: FINANCE AREA

ADVANCED FINANCIAL MANAGEMENT

Sub Codel2MBAFM321 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)

Working capital managemen — Determination of level of current assets.
Sources for financing working capital. Bank finarfor working capital. (No
problems on estimation of working capital). Workimgpital financing:
Short term financing of working capital, long terfinancing of working
capital. Working capital leverages.

Module lI (6 Hours)

Cash Management- Forecasting cash flows — Cash budgets, long-taish
forecasting, monitoring collections and receivaplgstimal cash balances —
Baumol model, Miller-orr model,. Strategies for ragimg surplus fund.

Module IlI (6 Hours)

Receivables Management— Credit management through credit policy
variables, marginal analysis, Credit evaluatiorumsrical credit scoring and
Discriminate analysis. Control of accounts recei@abProblems on credit
granting decision.

Module IV (6 Hours)

Inventory Management Determinations of inventory control levels :
ordering, reordering, danger level. EOQ model. iRgicof raw material.
Monitoring and control of inventories, ABC Analysis
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Module V (10 Hours)

Capital structure decisions— capital structure & market value of a firm.
Theories of capital structure — NI approach, NQirapch, Modigliani Miller
approach, traditional approach. Arbitrage procasscapital structure.
Planning the capital structure: EBIT and EPS aimalyROI & ROE analysis.
Capital structure policy .

Module VI (6 Hours)

Dividend policy — Theories of dividend policy : relevance andlé@vance
dividend decision. Walter's & Gordon’'s model, Moligi & Miller
approach. Dividend policies — stable dividend, lstaayout and growth.
Bonus shares and stock split corporate dividendawieh Legal and
procedural aspects of dividends Corporate DividEaxl

Module VII (6 Hours)

Mergers and Acquisitions Meaning and definition, . types of merger —
motives behind mergers — theories of mergers —atipgr financial and
managerial synergy of mergers — value creationarzhntal, vertical and
conglomerate mergers — internal and external chémges contributing to
M & A activities

Module VIII (10 Hours)

Corporate financial modeling — Agency problem and consideration. Effect
of inflation on ; Asset value, firm value, returriSpancial planning — Basis
of financial planning, sales forecast method, mmovla P & L account
method, pro-forma balance sheet method, deterromatf External
Financing Requirement (EFRJFinancial Management of sick units
Definition of sickness, causes, symptoms, predistiorevival strategies,
institutions for revival of sick units. EconomicalMe Added (EVA) —
concept, components of EVA. Market Value Added iV

Practical Components:

e  Study the working capital financing provided by ank and
submit the report on the same
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e Study the annual report of any two companies apgqre a
cash budget for next year.

e Visit a bank/financial institution providing faciog service and
submit a report.

e Study any sick unit which has been revived andtiflethe
steps taken in its revival

* Study the mergers/acquisitions taken place in thaty in the
recent past and submit the report.

RECOMMENDED BOOKS:

1.
2.
3.

Financial Management - Prasanna Chandra, 8/e, TNIH].2
Financial Management - M.Y. Khan & P.K. Jain, 6/&H, 2011.
Financial Management - I.M. Pandey, 10/e, Vika4,120

REFERENCE BOOKS:

1.

arwN

Financial Management: Theory & Practice - BrighamE&rhardt,
10/e, Cenage Learning, 2004.

Ross, Westerfield & Jaffe, Corporate Finance— TM8le; 2010
Advanced Financial Management — Sudhindra BhatceB&ooks.
Financial Management & Policy - Vanhorne, 12/e ,rBea
Financial management :principles and applicatiéteswn, Martin,
Petty. Scott, PHI.

6. Principle of Corporate Finance— Brearly and Myé&Eg, TMH,
2012.
7. Corporate Finance:Theory & Practice — Ashwath Ddanan, 2/e,
Wiley India Pvt. Ltd., 2009.
8. Cases in Financial Management - Pandey & Bhadf, TWIH,
2012.
9. Corporate Financial Strategy — Ruth Bendel , El&elidia (P) Ltd.
10. Contemporary Financial Management - Kothari & Dulacmillan
11. Financial Management : Comprehensive Text Book ®iise
Studies — Ravi M. Kishore, 7/e, Taxmann.
12. Financial Management — Srivastava R. M, HPH.
INVESTMENT MANAGEMENT
Sub Codel12MBAFM322/ IA Marks : 50
12MBABI332
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week
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Module | Theory (6 Hours)
Investment: Attributes, Economic vs. Financial Isiveent, Investment and
speculation, Features of a good investment, Investirocess.

Financial Instruments: Money Market Instruments, pi@d Market
Instruments, Derivatives.

Module Il Theory g Hours)
Securities Market: Primary Market - Factors to lomsidered to enter the
primary market, Modes of raising funds, Issue Mamagnt-Pre and Post
Issue Management. Secondary Market- Major Playarghe secondary
market, Functioning of Stock Exchanges, Trading etflement Procedures,
Leading Stock Exchanges in India.

Stock Market Indicators- Types of stock market tedi Indices of Indian
Stock Exchanges.

Mutual Funds: Functions of Investment companiesas§ification of
Investment companies, Mutual Fund types, PerformafcMutual Funds-
NAV.

Module Il Theory & Problems (8 Hours)

Risk and Return Concepts: Concept of Risk, TypeRisk- Systematic risk,
Unsystematic risk, Calculation of Risk and returns.

Portfolio Risk and Return: Expected returns of atfpbo, Calculation of
Portfolio Risk and Return, Portfolio with 2 assé®sytfolio with more than 2
assets.

Module IV Theory & Problems (8 Hours)
Valuation of securities: Bond- Bond features, Typé8onds, Determinants
of interest rates, Bond Management Strategies, Bwatliation, Bond
Duration.

Preference Shares- Concept, Features, Yields.

Equity shares- Concept, Valuation, Dividend Valoatmodels.

Module V (10 Hours)
Macro-Economic and Industry Analysis: Fundamental analysis-EIC
Frame Work, Global Economy, Domestic Economy, Bessn Cycles,
Industry Analysis.

Company Analysis- Financial Statement AnalysisjdRAnalysis.

Technical Analysis — Concept, Theories- Dow Thedtlipt wave theory.
Charts-Types, Trend and Trend Reversal Patternthevtatical Indicators —
Moving averages, ROC, RSI, Market Indicators. (Repis in company
analysis & Technical analysis)
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Module VI Theory & Problems (8 Hours)
Modern Portfolio Theory: Markowitz Model -Portfoli Selection,
Opportunity set, Efficient Frontier.

Capital Asset pricing model: Basic Assumptions, GAEquation, Security
Market line, Extension of Capital Asset pricing Mbd Capital market line,
SML VS CML.

Arbitrage Pricing Theory: Arbitrage, Equation, Assation, Equilibrium,
APT and CAPM.

Module VII Theory (4 Hours).
Market Efficiency and Behavioral Finance: Randomlkwand Efficient
Market Hypothesis, Forms of Market Efficiency, Engial test for
different forms of market efficiency. BehavioralnBihce — Interpretation,
Biases and critiques.

Module VIII Theory & Problems (6 Hours)
Portfolio Management: Diversification- Investmentbjectives, Risk
Assessment, Selection of asset mix, Risk, Returd b&enefits from
diversification.

Portfolio Management Strategies: Active and PasBiegfolio Management

strategy.

Portfolio Revision: Portfolio Revision StrategiesObjectives,Performance
plans.

Portfolio Evaluation: Holding periods returns, Meess of portfolio
performance.

(QUESTION PAPER- 50% Problems, 50% Theory)

Practical Components:

* A Student is expected to trade in stocks. It ineshan investment of
a virtual amount of Rs.10 lakhs in a diversifiedrtfmlio and
manage the portfolio. At the end of the SemesteMNat worth is to
be assessed and marks may be given (to beat af).inde

e Student has to Understand the functioning of stoabange.

e Students can Study of the current Bond Issues eénntlarket and
present the same in the class.

e Students can do 1.Macro Economic Analysis for tmelian
economy. 2. Industry Analysis for Specific Sectdsds.Company
Analysis for select companies.4.Practice Techricellysis

» Students can study the mutual funds schemes aleifathe market
and do their Performance evaluation.
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RECOMMENDED BOOKS:

1. Investment Analysis and Portfolio management —&maa Chandra,
3/e,TMH, 2010.

2. Security Analysis & Portfolio Management — Punithdoy Pandian,
2/e, Vikas, 2005.

3. Investments — ZviBodie, Kane, Marcus & Mohanty, ,8féviH,
2010.

4. Investment Management — Bhalla V. K, 17/e, S.@ha011.

5. Security Analysis & Portfolio Management — Fishadaordan, 6/e,
Pearson, 2011.

6. Investment Management — Preethi Singh, 17/e, HiyaaRublishing
House, 2010.

7. Security Analysis & Portfolio Management- Kevin 8)/e, PHI,
2011.

8. Security Analysis & Portfolio Management — Sudha&hat, Excel
Books.

9. Investment Analysis & Portfolio Management— ReiBye, Cengage
Learning.

10.

Investments: Principles and Concepts — CharlesoRes] 11/e,
Wiley, 2010.

REFERENCE BOOKS:

1. Fundamentals of Investment — Alexander, SharpdlegaB/e, PHI,
2001.

2. Security Analysis & Portfolio Management — Nagamajl &
Jayabal G, 1/e, New Age international, 2011.

3. Investment — An A to Z Guide, Philip Ryland, 1/d@y& Publishers,
2010.

4. Guide to Investment Strategy-Peter Stanyer, 2/ga\Rublishers,
2010.

5. Security Analysis & Portfolio Management — SayékstBhat , 1/e,
Biztantra, 2011.

6. Security Analysis & Portfolio Management— Dhaneshtth ,
Macmillan , 1/e, 2010.

7. Security Analysis & Portfolio Management — Avadhs&niA, HPH.

BANKING & FINANCIAL SERVICES

Sub Codel12MBAFM323/ IA Marks : 50
12MBABI333

No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week
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Module | (8 Hours)
Banking: Meaning and Definition, Evolution of Indi®anks.

Types of banks -Public Sector, Regional Banks, dPeréince of Public
Sector banks, Private Sector Banks.

Commercial banking: Structure, Functions - Primé&rgecondary function,
Role of commercial banks in socio economic develapin Services
rendered. Credit creation and Deployment of FuB@sk Clearing House:
Clearing Procedure.

Hi-tech Banking: Modern technology in Banking, Ctanking, E Banking,
ATM, EFTS, RTGS, Internet Banking, Mobile Banking.

Module 1 (8 Hours)
Bank and Customer: Relationship between the Banker the Customer.
Types of accounts and Deposits, Forms of lendingnkBs obligation to
customers.Documents & Procedure for loan.

Asset Liability Management in banks: Components Lddbilities and
Components of Asstes, Significance of Asset Ligbitnanagement, Purpose
and objectives. ALM as co ordinated Balance Shestagement.

Banking Instruments- Cheque, bank draft, e-chedquayellers cheque,
credit card, cheque cards, Debit card.

Concepts of Universal Banking

Module IlI (6 Hours)
International Banking: Exchange rates and Forexiri®ss, Correspondent
banking and NRI Accounts, Letters of Credit, Foneigurrency Loans,
Facilities for Exporters and Importers, Role of EC®&BI and EXIM Bank.

Module IV (6 Hours)
Merchant banking: Origin, Services rendered by Mant bankers,
Functions of Lead managers, SEBI Guidelines fordlant bankers.
Non-Banking Finance Companies: Functions, RBI Ginds, Prudential
Norms.

Module V (8 Hours)
Money Market: Structure — Organised and Un orgahiarket, Call Money
Market, Bills market, Market for Government Sedest

Money market Instruments: Treasury Bills, Repurehasgreements /
Reverse Repo, Commercial bills, Commercial papeestificate of deposit.
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Module VI (8 Hours)
Housing Finance: Types, Institutions and banksroffe Housing Finance,
Procedure and Interest rates.Income Tax Implication

Leasing: Concept, Steps in Leasing Transactionpe3yof Lease, Legal
frameworks, Advantages and dis advantages of Lga€iantents of a Lease
Agreement, Matters on Depreciation and Tax, Problémleasing, Factors
influencing Buy or Borrow or Lease Decision.

Hire Purchasing: Concepts and features, Hire Pash#@greement,
Comparison of Hire Purchase with Credit sale, limgnt sale and Leasing.
Banks and Hire Purchase. Reverse mortgage.

Problems related to outright purchase, Hire purelsas Leasing.

Module VII (6 Hours)
Credit rating: Definition and meaning, Processiadit rating of financial
instruments, Rating methodology, Rating agencieafing symbols of
different companies. Securitization of debt: MegnirFeatures, Special
Purpose Vehicle, Types of securitisable assetsefienof Securitization,
Issues in Securitization.

Factoring:  Meaning, Definition,  Functions, Types, os€ of
Factoring.Forfeiting.

Module VIII (6 Hours)
Venture Capital: Concept, features, Origin in Indiad the current Indian
Scenario.

Depository System: Objectives, activities, inteiragt systems, role of
depositories and their services, Advantages of siepy system -NSDL and
CDSL. The process of clearing and settlement thioum@epositories,
Depository Participants.

(QUESTION PAPER: Full Theory Case study-Problem onleasing, hire
purchase, outright purchase.)

Practical Components:

» Students can study the procedure for opening an§séccount
and a Current Account.

» Students can understand the criteria to be notédentify a
true currency note.

* How to write and present a cheque.

e Students can study the Procedure to open a Dematiaicand
an Online Trading Account.

e  Students can study the Calculation of EMI.

e Students can study functioning of net Banking
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e Students can study the Credit card and debit carckegure and
account statements.

RECOMMENDED BOOKS:

1.

2.

3.

Nou

Banking and Finance: Theory and Practice —Cliff@dmez, 1/e,
PHI, 2011.

Bank Financial Management-Indian Institute of Bagki and
Finance, 1/e, Macmillan, 2010.

Management of Banking and financial services — Rsddliina &
Justin Paul, 2/e, Pearson, 2010.

Financial Markets and Services — Gordon & Natarajdre,

Himalaya publishing, 2011.

Financial services- Khan M.Y, 6/e, McGraw Hill, 20

Banking Theory and Practice — Shekar & Shekar, §/iR@/e, 2011.

Merchant Banking & Financial services- Vij & Dhayalle,

McGraw Hill, 2011.

Indian Financial System — Machiraju, 4/e, Vikas1@0

Financial Services, Shanmugam, Wiley India, 2011

REFERENCE BOOKS:

1. Indian Financial System — Pathak, Pearson Educaien2011.
2. Merchant Banking:Principles and Practice - Machirb. R, New
Age International.
3. Indian Financial System—Khan M. Y, 7/e, TMH, 2011.
4. Banking Theory, Law and Practice — Gordon & Nat@maj22/e,
Himalaya, 2011.
5. Banks and Institutional Management — Vasant DétaH.
6. Dynamics of Financial Markets and Institutions mdib — Srivastava
R. M, Excel Books, 2010.
COST MANAGEMENT
Sub Code12MBAFM324 IA Marks : 50
No.of Lecture Hrs/week :04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week

Ratio of theory to problems= 40:60

Module | (5 Hours)
Introduction to Cost Management- Cost AccountiogCbst Management-
Cost Management Tools- A Strategic View to Cost kgament.
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Module I (10 Hours)
Overheads, Classification and Collection, Diffeendetween Cost
Allocation and Cost Apportionment, ( Full fledg@doblems on Primary
and secondary distribution, Simultaneous equatidhsprption of Overhead,
Theory on Under and Over absorption of Overhead

Module I (10 Hours)

MARGINAL COSTING — Nature and Scope- ApplicationseBk even
charts and Point, Decision Making ( all types wiih problems)Differential
Cost Analysis, Advantages and Disadvantages of Mar@osting.

Module IV (8 Hours)
Budgetary Control :- Objectives of Budgetary cohtFrunctional Budgets,
Master Budgets, Key Factor Problems on Productiodgets and Flexible
Budgets.

Standard Costing :- Comparison with Budgetary mdntanalysis of
Variances, Simple Problems on Material and Lalamiances only .

Module V (8 Hours)
Demerits of Traditional Costing, Activity Based «fiong, Cost Drivers,
Cost Analysis Under ABC ( Unit level, Batch LeveldaProduct Sustaining
Activities), Benefits and weaknesses of ABC, Sinfpteblems under ABC.

Module VI (5 Hours)

Cost Audit,-objectives,, Advantages, Areas and 8cab Cost Audit , Cost
Audit in India --Practical—Read the contents af tkport of Cost Audit and
the annexure to the Cost Audit report.

Management Audit- Aims and the objectives, Saoffdanagement Audit.

Module VII (5 Hours)
Reporting to Management — Purpose of reporting-iRéga of a good
report,, Classifications of Report,

Segment reporting, Applicability of AccountingaBdard 17, Obijectives,
Users of Segment reporting.
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Module VIII (5 Hours)

Cost Reduction, and Cost Control, Target Costiitg Principles, Balanced
Scorecard as a performance measure- Features-deyeasons for use of
Balanced scorecard.

Proportion of problems to theory 50%

Practical components:

Students can taken up a product and get detailst & actual cost
of raw material, wages and other cost and prepaoststatement.
Standard cost of each component has to be obtaimthe
variance can be calculated to find the efficientPurchase,
Operations and Production in charge.

RECOMMENDED BOOKS:

ou

Cost Accounting :Theory and Practice - BhabatosheBae, 12/e,
PHI.

A Text book of Cost and Management Accountingrera M. N,
11/e, Vikas.

Financial Statement Analysis and Reporting - M@hRao P, PHI,
2011.

Cost Management :A strategic Approach - Vaidya S.SGveera
Gill Macmillan 2010.

Cost Accounting- Jawaharlal, & Seema Srivastaa, AMH.
Accounting & Costing for Management — Sinha P. K¢cé& Books,
2010.

REFERENCE BOOKS:

Cost Accounting — Khan M. Y and Jain P. K, TMH.

Principles and Practice of Cost Accounting - Bheltaryya, 3/e,
PHI.

Cost and Management Accounting- Arora M. N, 3rtheyed and
Rev. ed., HPH.

Managerial Accounting- James Jiambalvo, 2/e, Wifelja Pvt. Ltd.
Management Accounting - Khan M. Y and Jain P. ¢, 64cGraw
Hill, 2012.

Advanced Cost Accounting — Madegowda J, HPH.

Cost and Management Accounting — Arora M. N, 3/eHH
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SEMESTER IIl: BANKING AND INSURANCE AREA

PRINCIPLES AND PRACTICE OF BANKING AND INSURANCE

Sub Codel2MBABI331 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)
Banking system and structure in India Types of banks in operation — Role
of Reserve Bank and GOI as regulator of bankingesys- Provisions of
Banking Regulation Act & Reserve Bank of India Act

Module I (9 Hours)

The terms banker and customer— Types of relationship between banker
and customer — Bankers obligations to customersghtRof lean, setoff,
appropriation— Provisions of Negotiable Instruméwt, 1881 — Bankers
legal duty of disclosure and related matters

Module IlI (4 Hours)
Customers™ accounts with banks- Opening- operation — KYC norms and
operation — Types of accounts and customers — Natiaim— Settlement of
death claims

Module IV (6 Hours)
Banking Technology Home banking — ATMs- Internet banking — Mobile
banking- Core banking solutions — Debit, Creditgd @mart cards — EFD —
RTGS

Module V (4 Hours)
International banking — Exchange rates — Documentary letter of credit —
financing exporters and importers — ECGC Policies guarantees

Module VI (6 Hours)
Banker as lender— Types of loans — Overdraft facilities — Discougtiof
bills — Financing book dates and supply bills- @irag of Security bills-
pledge — mortgage — assignment.
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Module VII (9 Hours)
Introduction to Insurance — Insurable Interest- Human Life value Concept-
Elements of Insurance Risk — Principles of indegnritPrinciples of Utmost
good faith- Principle of Subrogation- Insurableeigist — Proximate Clause-
Players in Life and Non-Life Insurance sector —uhamce documents —
Procedure for issue — Alterations- Duplicate poliey Nomination-
Assignment — Lapse and revivals- Assignment — Hosece

Module VIII (12 Hours)
Types of Insurance — Life Insurance and General Insurance Products
including unit linked plans — Re-Insurance — NatafeRe-Insurance risk —
Types of Re -Insurance — Reinsurance Agreemengatlfeamework of life
and general insurance — Underwriting (Process anihciples) -
underwriting in Life insurance — Underwriting in Nide insurance
Bancassurance- concepts- critical issues — functional aspects — Indian
Scenario — Future Prospects —Insurance Accountiigancial Analysis and
valuations- Solvency and performance measures.

Practical Components:

e Students can Understand Universal Banking & Cresksng
concepts adopted by banks

e  Students can Understand Customer Profiling aspeictpted by
banks

e Students can Understand Advertisement & Publidfiyres
done by banks using ATMs (making a checklist ofgihblicity
material found in an ATM — preferably in a privétenk ATM)

» Study an issued insurance policy

» List out all the insurance companies operatingiid in both
PSU & Private space and submit the report on threesa

» List out the names of banks that have tie-ups watious
insurance companies (for example — Karnataka Biankpt
with Met Life Insurance Co.) and submit the regortthe same

e Write about Third Party Administrator (TPA) in a diglaim

policy
RECOMMENDED BOOKS:

1. Fundamentals of Insurance —Gupta P. K, Himalaydi$hibg
House, 2011

2. Principles and practices of Banking - IIBF, 2/e,dviéllan, New
Delhi.
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3. Elements of Banking & Insurance — Jyothsna Sethiighwan
Bhatia, PHI, 2009.

4. Bank Management - Koch W, Timothy, & S. Scott, Caggy
Learning, New Delhi.

5. Banking and Insurance, Mohapatra and Acharya, Beap912.

REFERENCE BOOKS:

1. Insurance & Risk management - Gupta P. K, HimaRwyhlishing
House, 2011.

2. Managing Life Insurance — Shashidharan K Kuttyerfice Hall of
India.

3. Banking Theory, Law and practice - Sunderaram aarshhey,
Sultan Chand & Sons, New Delhi.

4. Banking and Financial System - Prasad K, Nirmalzar@radas J.
Himalaya Publishing House, Mumbai.

5. Management of Banking and Insurance — Sondhi N/rihda
Publications.

6. Banking and Insurance — Aggarwal O. P, HPH.

INVESTMENT MANAGEMENT

Sub Codel2MBABI332/ IA Marks : 50
12MBAFM322

No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | -Theory (6 Hours)

Investment: Attributes, Economic vs. Financial Istveent, Investment and
speculation, Features of a good investment, Investirocess.

Financial Instruments: Money Market Instruments, pi@d Market
Instruments, Derivatives.

Module Il -Theory (6 Hours)
Securities Market: Primary Market - Factors to lomsidered to enter the
primary market, Modes of raising funds, Issue Mamagnt-Pre and Post
Issue Management. Secondary Market- Major Playarghe secondary
market, Functioning of Stock Exchanges, Trading etflement Procedures,
Leading Stock Exchanges in India.
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Stock Market Indicators- Types of stock market tedi Indices of Indian
Stock Exchanges.

Mutual Funds: Functions of Investment companiesas§ification of
Investment companies, Mutual Fund types, PerformafcMutual Funds-
NAV.

Module Il Theory & Problems (8 Hours)
Risk and Return Concepts: Concept of Risk, TypeRisk- Systematic risk,
Unsystematic risk, Calculation of Risk and returns.

Portfolio Risk and Return: Expected returns of atfpbo, Calculation of
Portfolio Risk and Return, Portfolio with 2 assé®sytfolio with more than 2
assets.

Module IV Theory & Problems (8 Hours)
Valuation of securities: Bond- Bond features, Typé8onds, Determinants
of interest rates, Bond Management Strategies, BWatlation, Bond
Duration.

Preference Shares- Concept, Features, Yields.

Equity shares- Concept, Valuation, Dividend Valoatmodels.

Module V (10 Hours)
Macro-Economic and Industry Analysis: Fundamental analysis-EIC
Frame Work, Global Economy, Domestic Economy, Bessn Cycles,
Industry Analysis.

Company Analysis- Financial Statement AnalysisjdRAnalysis.

Technical Analysis — Concept, Theories- Dow Thedtlipt wave theory.
Charts-Types, Trend and Trend Reversal Patternthevtatical Indicators —
Moving averages, ROC, RSI, Market Indicators. (Repis in company
analysis & Technical analysis)

Module VI - Theory & Problems (8 Hours)
Modern Portfolio Theory: Markowitz Model -Portfoli Selection,
Opportunity set, Efficient Frontier.

Capital Asset pricing model: Basic Assumptions, GAEquation, Security
Market line, Extension of Capital Asset pricing Mbd Capital market line,
SML VS CML.

Arbitrage Pricing Theory: Arbitrage, Equation, Aswtion, Equilibrium,
APT and CAPM.

Module VII -Theory (4 Hours).

Market Efficiency and Behavioral Finance: Randomlkwand Efficient
Market Hypothesis, Forms of Market Efficiency, E nigial test for
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different forms of market efficiency. BehavioralnBihce — Interpretation,
Biases and critiques.

Module VIII Theory & Problems (6 Hours)
Portfolio Management: Diversification- Investmentbjectives, Risk
Assessment, Selection of asset mix, Risk, Returd &enefits from
diversification.

Portfolio Management Strategies: Active and PasBiwgfolio Management
strategy.

Portfolio Revision: Portfolio Revision StrategiesObjectives, Performance
plans.

Portfolio Evaluation: Holding periods returns, Meess of portfolio
performance.

(QUESTION PAPER- 50% Problems, 50% Theory)

Practical Components:

* A Student is expected to trade in stocks. It ineshan investment of
a virtual amount of Rs.10 lakhs in a diversifiedrtfmio and
manage the portfolio. At the end of the SemesteMNéat worth is to
be assessed and marks may be given (to beat af).inde

» Student has to Understand the functioning of stoahange.

e Students can Study of the current Bond Issues eénntlarket and
present the same in the class.

e Students can do 1.Macro Economic Analysis for tmelian
economy. 2. Industry Analysis for Specific Sectdss.Company
Analysis for select companies.4.Practice Techricallysis

e Students can study the mutual funds schemes alailathe market
and do their Performance evaluation.

RECOMMENDED BOOKS:

1. Investment Analysis and Portfolio management —dmags Chandra,
3/e,TMH, 2010.

2. Investments — ZviBodie, Kane, Marcus & Mohanty, ,8féviH,
2010.

3. Investment Management — Bhalla V. K, 17/e, S.Cha6d1.

4. Security Analysis & Portfolio Management — Fishadaordan, 6/e,
Pearson, 2011.

5. Security Analysis & Portfolio Management — Punitadny Pandian,
2/e, Vikas, 2005.

6. Investment Management — Preethi Singh, 17/e, HiyaaRublishing

House, 2010.
7. Security Analysis & Portfolio Management- S.KevitQ/e, PHI,
2011.
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8. Security Analysis & Portfolio Management — Sudha&hat, Excel

Books.

9. Investment Analysis & Portfolio Management— Reiye, Cengage
Learning.

10. Investments: Principles and Concepts — CharlesoRes] 11/e,
Wiley, 2010.

REFERENCE BOOKS:

1. Fundamentals of Investment — Alexander, SharpdleBaB/e, PHI,
2001.

2. Security Analysis & Portfolio Management — K.Nagara &G.
Jayabal , 1/e, New Age international, 2011.

3. Investment — An A to Z Guide, Philip Ryland, 1/dy& Publishers,
2010.

4. Guide to Investment Strategy-Peter Stanyer, 2/ga\Rublishers,
2010.

5. Security Analysis & Portfolio Management — SayékstBhat , 1/e,
Biztantra, 2011.

6. Security Analysis & Portfolio Management— Dhaneshtth ,
Macmillan , 1/e, 2010.

7. Security Analysis & Portfolio Management — Avadh&niA, HPH.

BANKING & FINANCIAL SERVICES

Sub Codel12MBABI333/ IA Marks : 50
12MBAFM323

No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (8 Hours)
Banking: Meaning and Definition, Evolution of IndiBanks.

Types of banks -Public Sector, Regional Banks, dPeréince of Public
Sector banks, Private Sector Banks.

Commercial banking: Structure, Functions - Primé&rgecondary function,
Role of commercial banks in socio economic develapin Services
rendered. Credit creation and Deployment of FuB@dk Clearing House:
Clearing Procedure.

Hi-tech Banking: Modern technology in Banking, Ctanking, E Banking,
ATM, EFTS, RTGS, Internet Banking, Mobile Banking.
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Module 11 ( 8 Hours)
Bank and Customer: Relationship between the Banker the Customer.
Types of accounts and Deposits, Forms of lendingnkBs obligation to
customers.Documents & Procedure for loan.

Asset Liability Management in banks: Components Lddbilities and
Components of Asstes, Significance of Asset Ligbitnanagement, Purpose
and objectives. ALM as co ordinated Balance Shestagement.

Banking Instruments- Cheque, bank draft, e-chedquayellers cheque,
credit card, cheque cards, Debit card.

Concepts of Universal Banking

Module IlI (6 Hours)
International Banking: Exchange rates and Forexiri®ss, Correspondent
banking and NRI Accounts, Letters of Credit, Foneigurrency Loans,
Facilities for Exporters and Importers, Role of EC@®BI and EXIM Bank.

Module IV ( 6 Hours)
Merchant banking: Origin, Services rendered by Mant bankers,
Functions of Lead managers, SEBI Guidelines fordlant bankers.
Non-Banking Finance Companies: Functions, RBI Ginds, Prudential
Norms.

Module V (8 Hours)
Money Market: Structure — Organised and Un orgahiMarket, Call Money
Market, Bills market, Market for Government Sedest

Money market Instruments: Treasury Bills, Repurehasgreements /
Reverse Repo, Commercial bills, Commercial papeestificate of deposit.

Module VI (8 Hours)
Housing Finance: Types, Institutions and banksroffe Housing Finance,
Procedure and Interest rates.Income Tax Implication

Leasing: Concept, Steps in Leasing Transactionpe3yof Lease, Legal
frameworks, Advantages and dis advantages of Lga€iantents of a Lease
Agreement, Matters on Depreciation and Tax, Probléamleasing, Factors
influencing Buy or Borrow or Lease Decision.

Hire Purchasing: Concepts and features, Hire Psechagreement,
Comparison of Hire Purchase with Credit sale, It sale and Leasing.
Banks and Hire Purchase. Reverse mortgage.

Problems related to outright purchase, Hire purelsas Leasing.

Module VII (6 Hours)

Credit rating: Definition and meaning, Processidit rating of financial
instruments, Rating methodology, Rating agencieating symbols of
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different companies. Securitization of debt: MegnirFeatures, Special
Purpose Vehicle, Types of securitisable assetsefienof Securitization,
Issues in Securitization.

Factoring: Meaning, Definition, Functions, Types, os€ of

Factoring.Forfeiting.

Module VIII (6 Hours)
Venture Capital: Concept, features, Origin in Indiad the current Indian
Scenario.

Depository System: Objectives, activities, inteiragt systems, role of
depositories and their services, Advantages of siepy system -NSDL and
CDSL. The process of clearing and settlement thioum@epositories,
Depository Participants.

Practical Components:

» Students can study the procedure for opening an§séccount and a
Current Account.

» Students can understand the criteria to be notédentify a true
currency note.

* How to write and present a cheque.

e  Students can study the Procedure to open a Dematigicand an Online
Trading Account.

e  Students can study the Calculation of EMI.

e Students can study functioning of net Banking

e Students can study the Credit card and debit aarcedure and account
statements.

(QUESTION PAPER: Full theory.Case study-Problem leasing, hire

purchase, outright purchase.)

RECOMMENDED BOOKS:
1. Banking and Finance: Theory and Practice —Cliff@dmez, 1/e,
PHI, 2011.
2. Bank Financial Management-Indian Institute of Baugki and
Finance, 1/e, Macmillan, 2010.
3. Management of Banking and financial services — Raalina &
Justin Paul, 2/e, Pearson, 2010.
4. Financial Markets and Services — Gordon & Natarajdre,
Himalaya publishing, 2011.
Financial services- Khan M.Y, 6/e, McGraw Hill,220
Banking Theory and Practice — Shekar & Shekar, §/iR8/e, 2011.
Merchant Banking & Financial services- Vij & Dhavalle,
McGraw Hill, 2011.

No o
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8. Indian Financial System — Machiraju, 4/e, Vikas1@0
9. Financial Services, Shanmugam, Wiley India, 2011

REFERENCE BOOKS:

1. Indian Financial System — Pathak, Pearson Educalien2011.

2. Merchant Banking:Principles and Practice - Machirb. R, New
Age International.

3. Indian Financial System—Khan M. Y, 7/e, TMH, 2011.

4. Banking Theory, Law and Practice — Gordon & Natamaj22/e,
Himalaya, 2011.

5. Banks and Institutional Management — Vasant DétRH.

6. Dynamics of Financial Markets and Institutions madlie — Srivastava
R. M, Excel Books, 2010.

Website: http: //www.fundula.com/allcourses

BANKING AND INSURANCE PRODUCTS

Sub Codel2MBABI334 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | KBurs)
Deposit Products —Savings Bank — Current Account — Demand deposits —
Term Deposits — Concepts of low cost deposits tifidate of deposit —
Bulk deposit.

Module I (7 Hx)r
Remittance Products Demand draft — Travelers’ Cheques — Gift Cheque —
Mail Transfer — Telegraphic Transfer — Multicityerjues — EFD — RTGS

Module IlI (9 Hours)

IT Products: MICR Cheques —Channel Banking — Core Banking — Internet
Banking Mobile Banking — ATMS — Debit card — Credidrd — RTGS —
EFD.

Module IV (9 tts)

Loan Products: Short term loans- Long term loans — Consumer loans-
Education loans — Housing loans — Business loarfsarm loans- Kisan
Credit cards — Corporate loans — Syndication — Mkinance.
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Module V (1@uts)
Life Insurance Products: Types of insurance policied-eatures of term
insurance — Features of Endowment Assurance — R6l&erm and
Endowment in product designing — Types of Life hasuwce policies —
Annuity & pension policies — Whole life policiesMoney back policies —
Market-Linked Insurance products, Riders, Pensiovdicts, Marketing of
Life Insurance

Module VI (otts)
Health Insurance Products: Individual Medical expense Insurance — Long
term care coverage — Disability Income Insuranc®lediclaim Policy —
Group Mediclaim Policy — Personal Accident policy

Module VII (6 tits)

Fire Insurance — Fundamental principles — Fire insurance Conrdract
Proposals Fire insurance proposals — Special CgeeraFire Insurance
claims

Motor Vehicles Insurance: Need — Types — Factors to be considered for
premium fixing —Motor Insurance claims

Module VIII (6 Hours)
Miscellaneous Products:Burglary — Jeweller’s Block Insurance — Baggage
Insurance — Banker’'s Indemnity Insurance — Aviatingurance — Fidelity
guarantee insurance — Public liability insurance.

Practical Components:

» Students can prepare a matrix on the risk coverired by an
individual under Life Insurance product

» Students can prepare a matrix on the health covedi€laim)
insurance required by a family under general instcegroduct

» Students can analyse and report “During a life tivhat all
insurance products that an individual under lifa@n-life insurance
would they avail”

RECOMMENDED BOOKS:

Banking
1. Principles and practices of Banking — IIBF, 2/e,dufélan, 2011.
2. Elements of Banking & Insurance - Jyothsna SetNighwan
Bhatia Prentice Hall of India, 2009.

Insurance
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1. Fundamentals of Insurance - Gupta, P K, 2/e, HiggaRublishing
House, 2011.

2. Fundamentals of Insurance — Kaninika Mishra, Pcertdall of
India, 2010.

3. Insurance Management: Text & Cases - Sahoo, S ©®as® C -
Himalaya Publishing House, 2011.

4. Principle and Practice of insurance - Periswanjimalaya
publishing House, 2011.

5. Insurance: Theory & Practice - Nalini Tripathi &bir Pal, PHI,
2010.

6. Insurance Management - Ganguly, Anand, New Agerattional,
New Delhi.

SEMESTER 1lIl: HUMAN RESOURCES AREA

RECRUITMENT AND SELECTION

Sub Codel2MBAHR341 IA Marks .50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (5 Hsy

Job analysis: Meaning and significance, approaches in job amglysi
methods of data collection and analysis. Job dssmnm and job
specification. Contents of job description and $plecification.

Module I (Dtts)
Legal Aspects and Organization Policy: Nationality, gender, age, job
reservation for weaker sections of the society, aéqopportunity
employment, employment of foreign workers and vesdrictions, agreement
with employee unions, organizational policy on tyi

Module IlI (DHts)
Human resource planning: Meaning and significance of human resource
planning, data gathering, analysis, decision malkind budget approval in
HR planning.

Module IV (5tts)
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Recruitment: Meaning and significance, principles of recruitiestrategic
choices in recruitment- automating, out sourcir@jtacting and recruiting.
Targeting right source, internal recruitment- megniand significance,
advantages and disadvantages. External recruitmenéaning and
significance, advantages and disadvantages.

Module V (6 its )
Medium of Recruitment: What is right medium and how to choose it-
Reach and Economics? Medium of internal recruitmBigplay banners at
workplace, internal circulars, emails, display dme tcompany website,
scanning the database of HR department. Mediunxigfr@al recruitment-
Campus recruitments, display banner in front of kptace, display on the
company website, social networking sites, displayh® recruitment portals,
accessing the data base of recruitment portalss peyer advertisement, job
fairs, employment exchanges, recruitment consudfalatbour contractors,
employee referrals, display banners at public pladata base of professional
associations, ex- servicemen rehabilitation centnesolicited applicants,
blending internal and external recruitments, seafieg of eligible and
ineligible persons.

Module VI (16 Hsy
Assessing candidates for selection: Testing for @jude and Skills:
Meaning and significance of aptitude and skillssessing approaches-
application blanks, skill tests, aptitude tests, eddiability and validity of
tests, testing methods, testing conditions and guoe, evaluating test
scores, short listing ratio, short listing criteribenchmark approach and
descending order approach.

Interviewing-Meaning and significance, methods, advantages and
limitations. Interviewers and their preparednesiterview content and
process. Factors to be assessed in interviewingsoRality and physical
features, emotional maturity, oral communicatiai knowledge, person-job
fithess, person-organization fitness, expectatiff@ero compatibility and
salary negotiation.

Assessing physical fitness and heakliMeaning and significance, methods,
age, gender, sensory fitness, motor fitness, gdgon physical endurance,
acceptable standards of health.

Antecedent Verification- Meaning and significance, education, age,
qualification, experience, good behavior at worlerfprmance at work,
verification for criminal antecedents.

Module VII (10 o)
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Appointment and joining: Appointment - Meaning and significance, offer
of appointment and acceptance, appointment ordetents of appointment
order and its acceptance. Bond for minimum senboad for good conduct,
caution deposit against possible losses.

Joining- Fixing a joining date. Joining day formalitieserification and
collection of certificate copies, collecting phat®AN number and passport
copy. Providing access to enter and exit. Progigilace to work, providing
furniture, stationary, equipment, entering namghamuster roll, opening the
personal file etc.

Module VIII (4 tts)
Induction and deployment: Meaning, significance, methods, and contents
introducing new employee to the existing employgegerson or through
communication. Showing all the departments andlifesi to the new
employee. Basic rules to be followed at work tolds#h people issues,
processes and task issues. Deployment of righbpeosright position.

Practical components

» Students are expected to conduct a mock induceéssien for the
selected batch of students and submit a report aas ¢f the
assignments.

e Students can identify various sources of recruitmenused by
Indian organization for lower, middle level and top level
management jobs.

» Identify three to four jobs generally known to mos$tthe students
and ask them to collect the data and prepare jebrif¢ion and job
specification for the said jobs.

* Obtain online access to the resume data base okriNaam or
Monsterindia.com for a week and give at least jobrdescriptions
and specification to each student, to search améhidad from the
data base at least five resumes for each position

» Form groups of five to six students. Ask each grtupmentify and
present the parameters/ standards for selectiajjolice constable,
(b) forest guard, (c) computer operator, (d) sofevprogrammer,
(e) bank cashier and a (f) nurse.

RECOMMENDED BOOKS:

1. Human Resource Selection - Gatewood R. D, Fiel8,HBarrick R.
Cengage Learning, 2008.
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2. Recruiting, Interviewing, Selecting, and Orientiigw Employees -
Arthur D, PHI, 2011.

3. Strategic Staffing - Phillips J. M and Gully S.NPearson Education,
20009.

REFERENCE BOOKS:
1. Employee Selection - Litty M. Berry, Wadswor@engage
Learning, 2003.
2. Staffing Organizations - Heneman H. G & Judge T.McGraw-
Hill, 2009.
3. Managing Recruitment Functions — Sahu R. K, Excai&, 2010.

COMPENSATION AND BENEFITS

Sub Codel12MBAHR342 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (5 Hsy
Introduction to Compensation and Benefits Meaning and Significance,
purpose, components, types. Piece rated, time ratadl skills based
approaches. Daily, weekly and monthly payments.r&@taristics of best
compensation plans. Fixed pay and variable pay, dethtanding the
terminologies- compensation, benefit, salary, pdasic pay, wage,
allowance, incentive, commission, reward, recagnjt perquisite, fringe
benefit, , subsistence allowance, reimbursemamsalidated pay, stipend,
service charges, pay scales, severance pay, térb@nafit, bonus, joining
bonus, retention bonus, relocation pay, incremeamd, stagnation increment.
Workers compensation, managerial compensation arxkcuéve
compensation.

Module lI (5 Hauy
Economic theories of wages:Importance of economic theories in the
understanding of compensation and benefits, thduten of just wage
doctrine of Thomas Aquinas, subsistence wage thebdam Smith and
David Ricardo, wage fund theory of John Stuart Milld Nassau Senior,
marginal productivity theory of Alfred Marshal antbhn Bates Clark,
bargaining theory by Arthur Cecil Pigou, residuimant theory by Francis
A. Walker, surplus value theory by Carl Maand other theories.
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Module IlI (®tts )
Principles of compensation determination: Meaning and Significance
compensation principles. Equity (internal and exadr, bargaining ability of
employee unions and individual employees, statuteguirements, ability to
pay, worth of the job, demand-supply conditions job market. Job
evaluation and salary survey

Module IV (8 tts)
Cost to Company (CTC) Method: Meaning and significance, advantages
and limitations, CTC, Gross salary and Net sal@gmponents of CTC-
Monthly, quarterly, annual and one time componeAtblvance components
and deferred components. Attendance linked compenaeniority linked
components, and performance linked components. lBaice and holidays,
conveyance, leave travel concession, food coupbassing, Benefits,
perquisites and statutory components.

Module V (14 kte)
Benefits and incentives: Meaning, significance and characteristics, basis
for benefits payment, statutory benefits- emplayestate insurance,
provident fund, gratuity, unemployment benefits|liskip gradation benefits,
pension, employees compensation and Maternity bignefnon statutory
benefits- insurance against injury, illness, dibgbifatal accident and death.
Meaning and significance of incentives, basis facentives payment,
purpose and types- regular, periodical and occakidgmcentives, cash
incentives and incentives as fringe benefits. Stuutions.

Module VI (6 tts)
Executive compensation: Meaning and significance of executive
compensation, unique features of executive compiensdixed components
and variable components, perquisites and benelitssis for determining
executive compensation, statutory upper limit oacetive compensation as
per Companies Act 1956, stock options, joining mmetention bonus and
severance pay.

Module VII (6tts)
Law Relating to compensation: Payment of wages Act 1936, Minimum
wages Act 1948, Payment of Bonus Act 1965, and E§aauneration Act
1976.

Module VI (6 Hsy
Taxation on salary and benefits: Meaning and significance of taxation on
salary, Professional tax of state government carigal people, income tax of
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central government on salaries people. Componentalary and benefits
which are exempted from payment of tax. Approactescreate salary
structures to minimize the tax liability. Procedufer deduction and
remittance of taxes. Responsibilities of employ®t amployee in complying
with taxation law.

Practical components

e Students have prepare questionnaire for conduatage survey and
carry out wage survey for any selected sector arggue a report
for the same.

e Students are expected to conduct a survey regattmgffective
utilization of resources within the campus and find the flaws in
the existing compensation system.

 Give a wage determination case and ask the studenssiggest
solution.

» Give a cost to company case and ask the studentdetglay for
negotiating with a prospective job applicant totrilisite the CTC
under various components.

* Give a case ttdentify and prepare the, notices to be displayed,
returns to be submitted and the registers to bataiaed as per the
above legislations.

RECOMMENDED BOOKS:
1. Compensation- Milkovich G. T, Newman J .M, & Venk&atnam
C. S., McGrawhill Irwin, 2009.
2. Compensation Management - Deb Tapomoy, Excel B&K39.
3. Employee Reward - Michael Armstrong, Universitiged3, 2007.

REFERENCE BOOKS:
1. Strategic compensation - Martocchio J. J. Pearslutd&ion, 2004.
2. Compensation - Gerhart B & Rynes S L, Sage Pubksi2903.
3. Understanding Wages and Compensation ManagemeartmaSA.
M, HPH.

LEARNING AND DEVELOPMENT

Sub Codel12MBAHR343 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week
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Module | (5 Hsy
Introduction to training and development: Meaning and significance,
theories of adult learning, pedagogy and andragogyassification of
learning capabilities, Bloom’s taxonomy, Learnieghancement factors,
facilitation theory, nine events of instruction,fferent approaches to adult
learning

Module lI (tts)
Training Needs Analysis : Meaning and significance of training needs,
types of needs, components of needs, data colectamalysis and
interpretation.

Module IlI (Dtts)
Training Design and Development : Meaning and significance, principles
of training design, design process, identifying e thraining objectives,
determining structure, content, duration, methHedrning activities, follow
up activities and lesson plan

Module IV (5is)
Training implementation: Meaning and significance of implementation,
making or buying decision, selecting the trainimgyider, implementation of
in-house programme, blocking the dates, mobilizing resources, logistic
requirements, boarding and lodging facilities, tifedation of trainers,
managing contingences, accommodating the changes.

Module V (6tits)
Training Evaluation: Meaning and significance of training evaluation,
Donald Kirkpatrick's Evaluation Model, Return onvastment in Training,
data collection for training evaluation, designgrafing evaluation.

Module VI (10 Hay
Teaching and facilitation skills: Competencies for trainers, personal
conduct, social practices and subject expertismding questions, feedback
skills, motivating the trainees, managing time, int@ning decorum,
drawing attention, handling post lunch sessionames of reference,
communication skills, eye contact, facial expressigestures, distance
zones, presentation and facilitation skills.

Module VII (8 ia)

On the job methods: Meaning and significance of on the job training(QJT
historical evolution, Allen’s four step model, Kaseseven step model, five
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needs of supervisors, advantages and limitation®O®&f, skills of OJT
trainers, OJT process, OJT methods and OJT eféexss.

Module VIII (12 Hauy
Other methods: Classroom methods Meaning and significance of
classroom training, advantages and limitationsngdinig life to classroom,
fundamentals of classroom effectiveness, typesladsoooms, methods of
classroom learning, technology based classroortesaction techniques-
Learning methods Meaning and significance of e learning, procese-
learning, types of e-learning, advantages and diioihs of e-learning.
Outward bound methods Meaning and significance of outward bound
learning (OBL) methods, process of OBL, risk, safatd ethical issues.

Practical component

e Students can prepare skill matrix fro few selegtdas and identify
the types of training needed to impart those skills

* Students can be given case studies/ role playnderstand how
these methodologies can be effectively used famitrg

» Students are expected to conduct a mock trainiagi@e including
need identification and a set of students to evealtle effectiveness
of the same.

e Give atraining needs analysis case and ask therstsito find out
the training needs.

e Ask the individual students to play a role for abbb minutes to
show their teaching and facilitation skills as nexs.

RECOMMENDED BOOKS:
1. Training and Development, Pandu Naik G, Excel Bp@007.
2. Employee Training & Development — Noe A. Raymond;Gfaw
Hill, 2008.
3. Training and Development - Janakiram B, Biztar2@Q7.

REFERENCE BOOKS:

1. Effective training Systems, strategies and prastie®lanchard, 2/e,
Pearson education.

2. Training for development— Rolf Lynton & Udai Paree8age
Publications, 2011.

3. Effective HR Training Development StrategyRatan Reddy, HPH,
2005.

4. Training in organizations - Goldstein, 4/e, Cenglgening.

101



LABOUR LAW AND EMPLOYEE RELATIONS

Sub Codel12MBAHR344 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (4 Hs)
Evolution of Labour Law and Industrial Relation: History of labour
movement in India, Constitutional provisions of dab law, Labour
Commissions and their recommendations.

Module II (4ka)
International Labour Organization and its role,partite approach to
industrial relation- Employee unions, Employer unsio and Labour
department of the government.

Module IlI (btits)
Collective bargaining and negotiation: Collective bargaining and
negotiation of service conditions, Non unionizedaizations and industrial
relation with non unionized workers.

Module IV (10 Hay
Law Relating to Service conditions: Factories Act 1948, Karnataka Shops
and Commercial Establishment Act 1961, Contractouab(Regulation &
Abolition) Act 1970, Apprentice Act 1961.

Module V (10 kts)
Law Relating to Social Security Benefits: Employees State Insurance Act
1948, Employees Compensation Act 1923, Maternitymefie Act 1961,
Employees Provident Fund and Miscellaneous Pravisict 1952, Payment
of Gratuity Act 1972,

Module VI (10 ts)
Law Relating to Industrial Relation: Trade Union Act 1926, Industrial
Employment (Standing Orders Act) 1946, Industrigddites Act 1947.

Module VII (10 )
Law and procedure for employee discipline: Meaning and significance
of employee discipline, service rules and standorders, misconduct,
suspension and subsistence allowance, show catgee,ninvestigation,
enquiry and charge sheet, principles of natuistiga and enquiry procedure.
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Sections 11A, 17B, 33 and schedule 5 of IndusBiaputes Act and Section
10A of Industrial Employment standing orders Act.

Module VIII (4 tts)
Prevention of Sexual harassment at workplace: Meaning and
significance, Supreme Court verdict in Vishaka VersState of Rajasthan
case, employer responsibility to create harassrineatwork place, training
employees for good behavior, modifying service sute include sexual
harassment as misconduct. Punishing the perpeteatdr protecting the
victim.

Practical Components:

» Arrange a debate on constitutional provisions bbla law.

e Give a case of collective bargaining and ask thdesits to role
play.

» Give an industrial disputes case pending beforeitiation officer
and ask the students to prepare the written refpilgeoemployer for
the said case,

* Arrange a debate in the classroom about rightscutigs of trade
union of workers. Ask the students to draft a stamdrder for
certification for a newly started garments factemyploying 300
workers.

» Give alist of allegations reported against an eyg¢ of an
organization and ask the students to draft thegehsheet.

» Ask the students to prepare a policy documenteéwgnt sexual
harassment at workplace.

RECOMMENDED BOOKS:

1. Relevant Acts with Rules Reputed Law book publishers.

2. Industrial Relations, Trade Unions and Labour Liagisn - Sinha
P R N, Sinha |. B and Shekhar S. P, Pearson educ21010.

3. Industrial Relations and Labour Laws - Srivastav& /e, Vikas
Publishing, 2010.

4. Industrial Relations and Labour Law - Singh B.Dc&xBooks,
2011.

REFERENCE BOOKS:
1. Industrial and Labour Legislation - Porwal L. M. darSanjeev
Kumar, Vrinda Publications, 2010.
2. Industrial Relations - Ratna Sen, Macmillan Puldish2010.
3. Industrial Jurisprudence and Labour Legislatiomn&aA. M, 5/e,
HPH.

103



SEMESTER Ill: CREATIVE MANAGEMENT AREA

IDEATION, BRANDS AND BUSINESS

Sub Code12MBACM351 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)

Definition of an Idea; what is the construct ofldea; how best to identify &
describe an ldea; what makes an Idea sustainabl®wing; basic principles
of Ideation; recognizing & nurturing Ideas; impact culture, history,
language & folklore on Ideas, The Idea in Art, Islda Nature, Ideas in
Science, What are the Best Ideas of the 20th Cghtirticulating the
problem, How to look at ideas as problem solvers?

Module I (6 Hours)

Ideas across domains like FMCG, durables, servamporate & individual
branding; translation of the principles across B&2B, G2C & P2P;
implications in non-traditional marketing fieldskdi charity, spirituality &
politics; do’s & don’ts of Ideation across all sitions, The Origin of the
Word — Brand, Difference between a Product and an@&r The Connection
between a Brand and its Advertising, Brand ldea®Dased or Seen by
Consumers.

Module IlI (6 Hours)

What is an Advertising Positioning? How to writ€eeative Brief? The need
to articulate the Idea and how to ensure its egwasacross multi-media?
Carrying an Idea to flawless execution; sellingldea — Conflict Resolution
and the Art of Compromise, Wit in Advertising andedign, Shades of
Humour and Indian and Global Culture.

Module IV (8 Hours)

Implications across different touch points & tasksbudgets; execution
mandatories; techniques for Idea generation & eteln; Mind Mapping,
Brainstorming, Random Association, Problem Reverfalrced Analogy,
Assumption Smashing, Attribute Listing, Lateral fiking, 100 Boxes, Hive
Mind; Six Thinking Hats; Branding touch point # ‘Brand name & its
packaging & its logo & its colors & its font.
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Module V (8 Hours)

Branding touch point---The channel & placement &aile Modern trade

versus kirana; The role of the channel and branit ponitoring and

Managing Channels; Branding touch point # 3---Theat8gic role of

Pricing; Price and Consumer profile and Brand imd&yanding touch point
# 4---Brand promotion including PR. Brand Positiani Brand Positioning
Process, Product Positioning Process, Brand Posijoand the Consumer
Mind

Module VI (6 Hours)

The role of media mix and tapping the inherent syme The ROI of
promotions; The inter-play between Marketing & Sak Distribution &
After-sale service & Operations & manufacturinggeTiRole of New Media in
Brand Promotion, Direct Marketing, Interactive Metikg, Personal
Communication; Market Entry Method, Licensing andariehising, and
Contracting, Non-profit Marketing

Module VII (8 Hours)

Strategic Brand Management; Brand portfolios; Bramdensions; Sub-
brands; Mother brands; Umbrella brands; Brand hatéign Strategy; Brand
folk-lore & Myths & Icons; Brand disasters & Revitang & refreshing
brands; The emerging philosophy of Brand influeand Brand Advocacy;
How can brands have meaningful & exciting & mutyaddvantageous
conversations with their current & prospective aoners?

Module VIII (8 Hours)

The impact of technology & Internet & social netwsr New media and
brand-consumer relationships; Promiscuity on tee-+-brand switch at the
click of the mouse; The resulting lowering of elg#rriers & vanishing of
geographic borders; Global and Local Brand Manageniehe Impact of
Technology and Internet and Social Networks; Se&mnfbines Impact and
Perception of Brands; Blog Impact on Brands.

Practical Components:

* Look for 5 unique & highly persuasive ideas arowwl and
imagine what would have been the underlying consumeed that
these ideas seek to solve.
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* Survey 6 service brands---3 successful & 3 failusesl identify
through a field study among their users the reafamtheir success
& failure.

 Write an essay on the similarities & differencesoam brands &
their ideas in rural vs urban markets.

Do a secondary research about the global & Indiqger’ences of
the impact of ideas on men vs. women.

» Identify 5 recent advertising campaigns and alditeuwhat would
have been their tasks, the insights, the ideas d&ir threative
expression along with the choice of media

RECOMMENDED BOOKS:
1. How to have Kick-ass ldeas - Chris Barez- Browry Blrse

Publishing, 2008.

A Whack on the Side of the Head, Creative Thinlog& Van Oech
1/e, 1973.

Lateral Thinking - Edward de Bono, Harper Colophb®73.

Six Thinking Hats - Edward de Bono, Penguin In@@10.

How to Have Creative Ideas - Edward de Bono, Veomjl2007.

A Technique for Producing ldeas - James Webb Youational

Textbook Co.

N

ook w

REFERENCE BOOKS:
1. The Riddle - Andrew Razeghi, Times Books, Benneatie@an,
2008.
2. A Terrible Beauty: The People and Ideas that Shapbedviodern
Mind - A History - Peter Watson, Weidenfeld & Nisoh History,

2001.

3. How to think Like Leonardo da Vinci, Gelb, Michaé] Harper,
2008.

4. Mind Mapping,Plume , 1996

5. Teaching Thinking - Edward de Bono, Penguin, 1976.

6. Textbook of Wisdom - Edward de Bono, Penguin, 1994.

7. Intelligence is Not Enough - Edward de Bono , Waest, 2007.

8. The Handbook of New Media - Leah A. Lievrouw, Sonia

Livingstone (ed.), SAGE, 2002

Understanding New Media: Extending Marshall McLuhlogan,

Robert Peter Lang Publishing. 2010.

10. The New Media Reader - Wardrip-FruiNpah and Nick Montfort,
ed. The MIT Press. 2003.

11. Media Society: Industries, Images and Audiencegteau and
Hoynes. 3/e, Pine Forge Press: Thousand Oakes. 2003
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ENGAGEMENT PLANNING AND NEW MEDIA

Sub Codel12MBACM352 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (8 Hours)

Introduction to basic concepts like media readfgdiency; effective reach &
OTS; GRPs & CPRP; Relationship between Media andigfice; Offering
Choices---Media and Advocacy; Media and PropagaRdalic Relations &
Media; Types of Audiences; Effects of Media; Effecf Media in Day-to-
Day Life; Media’'s Effects on Attitudes and Opinions

Module Il (8 Hours)

The concepts of media exposure; media mappings;iametx; media
apertures; media intensity & media stickiness; heay from Media, Digital
Media Effects; Convergence of Medi@ffering Choices---Media and
Advocacy, Media and Propaganda, Public Relatiomdesiia.

Module IlI (6 Hours)

Similarities & differences between traditional &menedia; the implications
for brand building; innovations in planning, budggt executing, reporting
& evaluating multi media campaigns; Changing Pa#terof Media
Consumption Habits

Module IV (4 Hours)

New media & consumers; the shifting nature of thktionships between
them; push vs pull media; role of technology insthe

Module V (8 Hours)

What is truly inter-active media Difference betweanadia in the traditional
sense & new thinking in terms of engagement; Iategt Media; What
Makes Integration Successful? - Fit, focus, famernission Marketing,
Reality Marketing, Experiential Marketing, Brandecontent and
Sponsorship — What's The Difference?

Module VI (6 Hours)

media as interface & channel of brand relationghijding; opportunities &
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challenges in case of traditional vs new mediaatsgic implications for
brand building; Fragmentation of Media and Implicas for Media Planning
and Buying

Module VII (8 Hours)

User generated content; Implications of User Gedadra&Content; media
neutrality; media credibility; source authority,ogb vs twitter vs face book
vs google vs yahoo; Punk Marketing, Word of Mouttd &subversive User
Content, Cross-platform User Content.

Module VIII (8 Hours)

Types of Media Bias, Media Neutrality in India, Cmercialization/
Commodification of Values in Media, Advertorial, Mlia Literacy and
Media Neutrality; Media metrics & measurement bétbm planning &
buying perspectives; ROI for traditional vs. newdimae implications for
budgeting & campaign planning & MIS; Branded Comtdtrom Placement
to Entertainment — Advertainment, Looking to thetufe, Extending the
Reach of Branded Entertainment.

Practical Components:

. Do a project on the impact of twitter on brandlding using
successful as well as weak brands.

. Interview 5 marketers about their current & irted strategies to
exploit social media and make a presentation tamelpof these
companies.

* Identify the daily media calendars for 3 differemtidiences---
successful male corporate executive; middle classieh maker;
teenagers—either sex.

e Do a survey about the impact of technology onvisien---the
challenges & opportunities.

« Do a comprehensive secondary research — globatdtah — On
how print media can monetize their content withgaihg bankrupt,
in an era where the consumers are most unwillingay for any
content online. Make a presentation of your finding a panel of
local print media owners

RECOMMENDED BOOKS:
1. Ogilvy on Advertising - David Ogilvy, First Vinge Books edition,
1985
2. No Logo - Naomi Klein, Picador; Tenth Anniversétgition. ,2009
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3. The Substance of Style - Virginia Postrel, Perahnii004

4. Cutting Edge Advertising - Jim Aitchison, Pearsatu€ation
Canada, 2008

5. Cutting Edge Commercials - Jim Aitchison, Prentitadl, 2008

REFERENCE BOOKS:
1. The Advertising Concept Book - Pete Barry ,Thamed Hudson,
2008.
2. Twenty Ads That Shook the World - James Twitch@lhree Rivers
Press, 2001.
3. Visual Communication - Paul Martin Lester, 5/e, \Madrth
Publishing , 2004.
UnSpecial Effects - Bob Gill, Graphis (NY), 2001.
Creative Advertising - Mario Pricken, Thames andistan, 2008.
The Fifth Discipline Fieldbook - Peter M. Senge,
Doubleday/Currency, 2006.
7. The History of Arts — Gombrich E. H and E.H. GonahriE.H.
Gombrich,1980.
8. Authenticity - David Boyle, Flamingo, 2003.
9. The Millennials Rising: The Next Great Generatioieil Howe,
William Strauss and R.J. Matson, 1/e, Vintage ,@00

o gk

PROJECT MANAGEMENT AND BUDGETING

Sub Codel12MBACM353 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)
Project management: concepts & key terms, evolubibmtegrated project
management system, aligning projects with orgaitnat strategy;
Introduction to key concepts: project charactersskEmerging International
trends; Project scheduling: Gantt chart, Pert- ARBtworks, and three time
estimation.

Module lI (6 Hours)
Effective project portfolio management system, gcbjife cycle, feasibilities
of projects-different forms of project contractinBesource Allocation —
Resource estimation, allocation & Leveling.
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Module IlI (6 Hours)
Project Scope management & Budgeting: defining gmtogcope, creating
work break down structure (WBS); Project cost eation methods; project
budgeting and cost breakdown structure (CBS)

Module IV (6 Hours)
Project roll up; process break down structure; easjbility matrix; Project
Monitoring and control: assessment of current statiuactivity completion
and updating, details and frequency of reportiggtesn of weighted average
completion

Module V (8 Hours)
Project scheduling and Risk Management: networkeispdPERT & CPM
using software; Project performance evaluation ’: ¢8rves for project
completion and cost comparison Concept of earnkteyaost and schedule
performance indices, estimates at completion

Module VI (8 Hours)
Measuring risk; Contingency planning; schedulingsoteces; reducing
project duration; Project performance evaluatiof: turves for project
completion and cost comparison; Concept of eartadukey cost and schedule
performance indices, estimates at completion

Module VII (8 Hours)
Project Team Management: building high-performamm®ject teams,
managing virtual project teams, project controlgess; Basic essential and
desirable features for Project management packagssssing and evaluating
organizational needs and matching of features; vimer of different
packages available; demonstration of the use paskag

Module VIII (8 Hours)
Performance measurement and evaluation, projedityqualanning, quality
assurance, quality audit, project closure, post ptetion audit; Project
procurement and contact management: Project punthas special
characteristic, material controls, codification atorage

Practical Components:

e Take 3 regular college based events e.g. Annual daiural
festival and the convocation, and do a full fledgedject plan for
these and “sell” them to the college authorities.

»  Take 5 family projects like an annual holidayjgelus festival and
birthdays and apply the principles of budgetintfiese.
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Take a local festival or a sports tournament anuafestrate to the
organizers the benefit of scientific project mamagat.

Take any project of your choice, including sodal/elopment, and
successfully complete an end-to-end planning tolempntation.
Then share the lessons learnt on the challengesus strategy to
overcome these to a panel of external NGO'’s.

RECOMMENDED BOOKS:

1.

2.

3.

4.

The Wiley Project Engineer's Desk Reference: Ptdimgineering,
Operations, And Management - Sanford |. Heislerislde Wiley-
interscience,1994.

Fundamentals of Project Management - James P Léwasfage
Publishers, 20f03.

Managing Projects Large and Small: The Fundame8kdls to
Deliver on budget and on Time - Harvard Businegs&r2003.

An Introduction to IT Project Financials - Budgetin Cost
Management and Chargebacks - Michael Gentle, IGdm, 2010.

REFERENCE BOOKS:

1. Project Management: a Reference for Professiondlsist
Engineering - Robert L Kimmons, James H LowereeCO®Ress.
2000.

2. Project Management; The 12 Predictable and Avoaldpitfalls
Every Project Faces, Happy About, - Kimberley Wief| Scrappy
2003.

3. Earned Value Project Management - Quentin W. FlgmiProject
Management Institute, 2009.

4. Project Management Accounting: Budgeting, Trackingnd
Reporting Costs And Profitability - Kevin R. Callh Gary S.
Stetz, Lynne M. Brooks, John Wiley & Sons, 2007.

5. Project Management: Getting The Job Done On Timel Am
Budget - Patrick L. Healy, Patrick Healey, ButterthoHeinemann
Limited, 1998.

6. Project Management — Vasant Desai, HPH.

MARKET RESEARCH AND INSIGHTS
Sub Code12MBACM354 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week
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Module | (8 Hours)

Market Research and Marketing Research, Types ofkéflaResearch,
Qualitative Research and Quantitative Research,islbes that can be
Guided by Market Research, Importance of MarkefR&gearch, Consumer
Insight, Divisions of Marketing Research Market &agh, Advertising or
Promotion Research, Product Research, DistributResearch, Sales
Research, Marketing Research and Marketing Manageme

Module lI (8 Hours)

The Marketing Research Process, Commissioning MarResearch,
Research Brief, Marketing Information System, Congrids of Marketing
Information System, Internal Reports System, MankgResearch System:
Marketing Intelligence System, Analytical MarketiiBystem; Competitive
Intelligence, Common Errors in Using Competitivaeltigence, Decision
Making

Module IlI (8 Hours)

Importance of Marketing Research in Business, MargeResearch and
Decision Making, the Characteristics of Valuabldotmation, Types of
Marketing Research Studies, Stages in the ReseBrsign Process,
Quantitative Research Sampling, Measurement Teuabrjq Attitude
Measurement, Self-Reporting Methods, Methods famigaAttributes

Module IV (6 Hours)

Measurement Techniques: Nominal Scale, Ordinal €schidterval Scale,
Ratio Scale; Scale Types: Comparative Scaling, bmmparative Scaling;
Attitude Measurement, Self-Reporting Methods, Medthofor Rating
Attributes, Data Analysis, Customer Research, Atisiag Research,
Product Research, Distribution Research, Sales aRgse Marketing
Environment Research, Internet Marketing Reseamfd International
Marketing Research

Module V (7 Hours)
Qualitative Market Research, Types of Qualitativarkét Research, Newer
and Emerging Qualitative Researches, MorphologiPalychology and

Market Research, When to Employ Qualitative Reggaf€thics and
Qualitative Market Research; Case Studies for @inle Research.
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Module VI (7Hours)

Qualitative Research Employed and It's Suitabilifypes of Observational
Research, Advantages and Disadvantages of ObseraktiResearch,
Ethnography, Explicit — Implicit Triggers, Researth Values — Attitude —
Behaviour; Analysis of Information, Outcomes, ResbaReports and
Presentations, Direction for Management, Findimgsrpretation

Module VII (8 Hours)

What is an insight and where are the available tand to search for them?
The Role of an Insight in Product Development anarkdting; Marketing
Research and Marketing Management, The Marketinge&eh Process,
Commissioning Market Research, Research Brief, Dpusy the Research
Plan, Market Research for Small Businesses; Rdsgaoress at each stage
— brief, design, execution, and interpretation;

Module VIII (4Hours)

Research trends, Behavioural Science Based ApproBchnomic and
Competitive Pressures, Consumer Insight Groups,ntiiyimg Emotions,
Impact of the Social Media, Do-it-Yourself (DIY) Bearch; Research ethics,
typical research errors, Research and culture;

Practical Components:
e Choose 5 successful products or services and fdéhd insight
behind them through a field survey.

» Do a comprehensive essay on the difference betweersumer vs.
trade vs. competition insights & how best to expllbém.

+ Take 5 recent digital innovations e.g. twitter facebook and
identify the insights. Locate 5 non-users of seaochmail and
interview their reasons.

e Choose 5 recent successful campaigns and idemtély tnsights
through consumer interviews. Present your finditoghe class

e Choose 3 successful movies eg. Dabang & Zindagitegi & My
name is Khan---and interview consumers about theamrs for their
success. Similarly repeat this with 3 recent expvenops. Present
your findings to the class

RECOMMENDED BOOKS:
1. Ethnographic Research: A Guide to General Conditien R. F,
Academic Press, 1987.
2. Essentials of Marketing Research — 4/e, Tony Proftdl, 2005.
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3. Essentials of Marketing Research — William G. ZikduBarry J.
Babin, 4/e, Cengage Learning, 2010.

4. Marketing Management — S. K. Sarangi, 2/e, Asianl®dPrivate
Limited, 2009.

5. Research Skills for Students: Transferable andriieg Skills -
Allison, B, O'Sullivan, T, Owen, A, Rice, J, RothilyéA and
Saunders, C Kogan Page, 1996.

6. Market Research - Robin Birn, Patrick Forsyth, Jélitey and
Sons Inc. 2002.

REFERENCE BOOKS:

1. Ethnographic Research: A Reader - Stephanie Taf@age. 2002.

2. The Observational Research Handbook: Understanditay
Consumers Live With Your Product - Bill Abrams aAdherican
Marketing Association, Mc-Graw Hill ProfessionaQD.

3. Doing Ethnographic and Observational Research -hbgt V.
Angrosino, Steinar Kvale, Rosaline S. Barbour, Mardanks,
Graham Gibbs, Tim Rapley, Sage, 2007.

4. Marketing - Paul Baines, Chris Fill, Kelly Page, féxl University
Press, 2008.

5. Marketing: An Introduction - Gary Armstrong, MicHaklarker,
Philip Kotler, Ross Brennan, Financial Times Prantiall. 2009.

6. Marketing: the basics - Karl Moore, Niketh Pare@&qutledge.
2010.

7. Market Research: a guide to planning, methodologgv&luation -
Paul Hague, Kogan Page, 1996.

8. Market Research Best Practice. 30 Visions of thaureu- Peter
Mouncey, Frank Wimmer. John Wiley and Sons Inc.7200

SEMESTER IV

SUPPLY CHAIN MANAGEMENT

Sub Codel2MBA41 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week
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MODULE 1 (8 Holirs
Introduction to Supply Chain Management

Supply chain — objectives — importance — decisibasgs — process view —
competitive and supply chain strategies — achgestrategic fit — supply
chain drivers — obstacles —

framework — facilities — inventory — transportatiefinformation — sourcing —
pricing.

MODULE 2 (10 Hours)
Designing the supply chain network

Designing the distribution network — role of dibtrtion — factors influencing
distribution —

design options — e-business and its impact — Higtdn networks in practice
— network

design in the supply chain — role of network — dastaffecting the network
design decisions

— modelling for supply chain.

MODULE 3 (5 Hours)
Designing and Planning Transportation Networks.

Role of transportation - modes and their performreare transportation
infrastructure and

policies - design options and their trade-offs #drad transportation.

MODULE 4 (8 Hours)
Sourcing and Pricing.

Sourcing — In-house or Outsource — 3rd and 4th-Pkapplier scoring and
assessment,

selection — design collaboration — procurement ggec- sourcing planning
and analysis.

Pricing and revenue management for multiple custemeerishable
products, seasonal

demand, bulk and spot contracts.

MODULE 5 (5 Hours)
Information Technology in the supply chain

IT Framework — customer relationship managememitermal supply chain
management —

supplier relationship management —transaction memagt — future of IT.

MODULE 6 (6 Hours)
Coordination in a Supply Chain
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Lack of supply chain coordination and the Bullwteffect — obstacle to
coordination —

managerial levers — building partnerships and trust continuous
replenishment and vendormanaged

inventories — collaborative planning, forecasting aeplenishment.

MODULE 7 (7 Hours)
Dimensions of Logistics

Introduction: A macro and micro dimension — logistinterfaces with other
areas — approach

to analyzing logistics systems — logistics and eyst analysis — techniques
of logistics

system analysis — factors affecting the cost amqmbitance of logistics.

MODULE 8 (7 Hours)
Demand Management and Customer Service
Outbound to customer logistics systems — Demand ag@ment —

Traditional Forecasting —
CPFRP — customer service — expected cost of stt&€keuchannels of
distribution.

Practical Components:

e Students are expected to choose any 2 Indian Caafgom and
study their supply chain in terms of drivers of Sugply chain
and submit a report

e Students can study TPL and FPL service providehsdia and
develop the profile of various services providedhmsym

» Students can identify any product/service and sthdytype of
distribution system used and understand the refasarsing
that particular type.

e Students can identify the various types of IT aggilons
employed by Indian Organizations in their Supplgioh

RECOMMENDED TEXT BOOKS:

1. Sunil Chopra and Peter Meindl, Supply Chain Managygrs
Strategy, Planning and Operation, Pears$tin/rd Edition, 2007.
Supply Chain Management by Janat Shah PearsorcRiidfi 2008.
A Logistic approach to Supply Chain Management y€3ardi,

Longley, Cengage Learning, 1/e

2.
3.

REFERENCE BOOKS:
1. Donald J Bowersox, Dand J Closs, M Bixby Colysempply Chain
Logistics Management, TMH, Second Edition, 2008.
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2. Wisner, Keong Leong and Keah-Choon Tan, Priesipff Supply
Chain Management A Balanced Approach, Cengage lLrearive

3. David Simchi-Levi et al, Designing and Managthg Supply Chain —

Concepts,

TOTAL QUALITY MANAGEMENT

Sub Codel2MBA42 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 hours)
Introduction to TQM,Meaning of the terms qualityyadjty control and
quality assurance, importance of quality, qualitmehsions of products and
services, quality and competitive advantage, cbguality, TQM, Evolution
of TQM, Basic principles of TQM, TQM VS Traditionahanagement,
advantages of TQM

Module I (10 Hours)
Philosophical Framework to TQM Contribution of \v@ars gurus of TQM,
Deming-Deming’s chain reaction, Deming’s principleeadly sins, PDCA
cycle, Juran’s Quality triology, Juran’s breakthghu sequence, Philips
crosby- Quality is free, Taguchi’'s Quality loss d@tion, Ishikawa's
contributions and Quality Circles.

Module IlI (6 Hours)
Benchmarking Definition, reasons for benchmarkigges of benchmarking,
process of benchmarking what to benchmark, undetstg current
performance, planning, studying others, using figdi Xerox model of
benchmarking, Advantages and pitfalls of benchnrmayiConcept of Kaizen
and its applications

Module IV (6 Hours)
Business Process Re-engineering(BPR) Introductitbieed for BPR,
Implementing BPR, Steps in BPR, Re-engineering Y@M, BPR Vs.
Kaizen, Re-engineering the structure, change manegeand BPR, BPR
and IT, Advantages and Limitations, Indian exampleBPR

Module V (8 Hours)
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Quality Management Systems(QMS) Introduction, megnf QMS, 1SO
9000, Benefits of 1ISO, 1SO 9000-2008 series, im@eptation of ISO 9000,
Problems related to ISO 9000, QS 9000, Need foOQ®, QS 9000 series
ENVIRONMENTAL MANAGEMENT SYSTEM (EMS), ISO 14000 ses,
Benefits of ISO 14000, Integrating 1ISO 9000 & 1408&1-CMM level 5,

Module VI (6 Hours)
Quality Awards : Introduction, Need for Quality Avds, Deming Prize and
its features, MBNQA and its features, European ituaward and its
features, Golden peacock award, TQM models.

Module VII (8 Hours)
Quality Control tools: Introduction, 7 tools of dixa control (Old & New),
Poka-yoke, Quality Function Deployment.

Module VIII (6 Hours)
Introduction to Six Sigma Historical developmerstgtistical framework for
six sigma, DPU and DPMO concepts, DMAIC methodologsaining for
Six Sigma, Benefits of Six Sigma, Six sigma and TQM

Practical Component:

e Students have to study any Indian organization kwhias won
Deming prize and identify the quality initiativesf dhat
organization

e Students are expected to study various quality @svgiven in
India like CII Business excellence award , Rajiv aGti
national quality award and Tata groups Excellenea and
compare with international awards

» Students can identify any 2 products and 2 senaoelsdevelop
Quality attributes for thesame.

» Students can identify industry from any sector andduct a
benchmark study with respect to best in the class.

RECOMMENDED TEXT BOOKS:

1. Management and Control of Quality, James R. Evare 2012, Cengage
Learning

2. Total Quality Management, Dale.H. Besterfieldd FEdition, Pearson
Education

3. Total Quality Management Text and Cases, G. Naggppa & Manjunath

VS, Excel

books.

4. Total Quality Management, Shridhar Bhat, Himal&ublication
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REFERENCE BOOKS:

1.Total Quality Management by Poornima M.CharantimaPearson
Education.

2. Quality Control Handbook by JURAN, Mc.Graw Hilublication

SEMESTER IV: MARKETING AREA

RURAL MARKETING

Sub Code12MBAMMA415 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (4 Hours)

Introduction: Definition, scope of rural marketing, concepts, poments of
rural markets, classification of rural marketsafwrs. urban markets

Module II (8 Hours)

Rural marketing environment: Population, occupation pattern, income
generation, location of rural population, expenditypatter, literacy level,
land distribution, land use pattern, irrigation, velepment programs,
infrastructure facilities, problems in rural maiket rural demand, rural
market index, Agriculture Inputs(Seeds, Fertiliz&rarm Machineries)

Rural credit institutions: Role of cooperative institutions, regulated
markets, agriculture export zones(AEZ).Establishimerof marketing
departments for various agricultural and non-adftical produce. KAPPAC,
COIR BOARD, COFFEE BOARD, NHB, APEDA.

Module IlI (6 Hours)

Rural Consumer behaviour: Consumer buying behaviour models, Factors
affecting Consumer Behaviour, Social factors, Tedbgical Factors,
Economic Factors, Political Factors,
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Characteristics of Rural consumer Age and Stages of the Life cycle,
Occupation and Income, Economic circumstancesstyfe, Personality and
Brand Belief, Information Search and pre purchasaldtion, Rise of

Consumerism,

Consumer Buying Process, Opinion Leadership ProcB&s8usion of
Innovation, Brand Loyalty

Module IV (6 Hours)

Researching Rural Market: Sanitizing rural market, Research design-
Reference frame, Research approach, Diffusion mdvation, Development
studies, PRA approach, The need for PRA, Samp@egrational aspects of
data collection,

Module V (9 Hours)
Rural Marketing Strategies:
a) Segmenting, Targeting and Positioning

Segmentation Heterogeneity in Rural, Prerequisites for Effeeti
Segmentation, Degrees of Segmentation, Basis ofm&etgtion and
Approaches to Rural Segmentatio@Geographic Segment, Demographic
Segmentation, Psychographic Segmentation, Beha@iegmentation, Multi-
attribute Segmentation,

Targeting- Evaluation and Selection of Segments, Coveragegifrents,

Positioning- Identifying the positioning Concept, Selecting thasitioning
Concept, Developing the Concept, Communicatingbecept

b) Product Strategy: Introduction, Marketing Mix ChallengesProduct
concepts classificatienFive Levels Products, Classification of Products,
Rural Product Categories fast moving Consumer goods, Consumer
Durables, Agriculture Goods, Services,

¢) New Product Development:Consumer Adoption Process, Product life
cycle, Product Mix,
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d) Branding in Rural India- Brand building in Rural India, Brand Spectrum
in Rural, Brand Loyalty Vs Stickiness

e) Fake Brands-The Fakes Market, Strategy to counter fakes,

Structure of competition in Rural India, Productrieaty and After-sales-
service, Conclusion, Assignment

Module VI (7Hours)

Distribution Strategy: Introduction: Accessing Rural Markets, Coverage
Status in Rural Markets, Channels of Distributidivolution of Rural
Distribution SystemsWholesaling, Rural Retail System, Vans, Rural Mebil
Traders: The last Mile Distribution, Haats/Shandi®ublic Distribution
System, Co-operative Societies Behaviour of then@bh Prevalent Rural
Distribution ModelsDistribution Models of FMCG Companies, Distribution
Model of Durable Companies, Distribution of fakeogucts, Emerging
Distribution Models Corporate —SHG Linkage, Satellite Distribution,
Syndicated Distribution, ITC’s Distribution ModelPetrol pumps and
Extension counters, Barefoot agents, Agricultugdrdas, Agricultural input
dealers, Other channels, Ideal distribution modeRural

Module VII (6 Hours)

Communication strategy:Challenges in Rural Communication, A view of
Communication Process, Developing Effectiv€rofiling the Target
Audience, Determining communication objectives,igl@iag the message,
selecting the communication channels, decidingptioenotion mix, Creating
advertisement for rural audiences rural media- Mamsedia, Non-
Conventional Media, Personalised media, Rural Metllee importance of
the two-step flow of communication Media Typologhhe Media Model,
Media innovation, Influence of Consumer Behaviour Gommunication
strategies,

Module VIII (6 Hours)

The future of Rural Marketing: Introduction, Focused Marketing
Strategies, Market Research, Consumer Finance,| Reréical, Retail and
IT Models, Rural Managers, Glamorize Rural MarkgtifPublic-Private
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Partnership, e-Rural Marketing

Case studies in Indian context only (4 Hours)

Practical Components:

* Visit to the various Micro Finance Institutes, whextend their
services in catering rural market.

» Approaching the FMCG companies which have alreaatgred in
Rural and Understand the approach strategy ( Whathat
innovative concept the company has adopted in ssbdéy
catering in to rural markets)

* Visit to a village and APMC to understand the marteucture and
also understand the functioning part of the ruratkats

e Students should come up with new product desigmwiitig the rural
marketing mix 4 As (Awareness, Acceptabildgaptability and
Affordability)

e Students can do a survey on purchase pattern ofaliles or
telecom products or any other smart gadgets.

» Students can Visit and do a survey on corporataifay and its
effect on income of the rural farmer.

RECOMMENDED BOOKS:

Rural Marketing - Pradeep Kashyap & Siddhartha RBiatantra
Rural Marketing - Gopal Swamy T. P, 3/e, Vikas BslbhgHouse,
Rural Marketing - Dogra & Karminder Ghuman, 1/e, M

Rural Marketing - Sanal Kumar Velayudh&e, Response SAGE
Publication 2007.

Rural Marketing — Badi, HPH.

PR

o

REFERENCE BOOKS:
1. Rural Marketing — Mathur U. C, 1/e, excel books.
2. Rural Marketing - Krishnamacharyulu C. G & Lalitha
Ramakrishnan, Pearson Education.
3. Rural Marketing — Habeeb Ur Rahman,1/e, HPH, 2004.
4. Rural Marketing — Sukhpal Singh , Vikas Publishers
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5. Rural Marketing — Minouti Kamat & R. Krishnamoortt8/e, HPH.

6. Agricultural Marketing In India — Acharya , Oxfoid H

7. Advertising & Marketing in Rural India- Tej K. Bhat 2/e,
Macmillan.

8. Marketing of Agricultural Products - Richard Kohdsd Joseph N.
uhl, 9/e, PHI.

STRATEGIC BRAND MANAGEMENT

Sub Code12MBAMMA416 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. 03:Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module I- Introduction To Branding K®urs)

Historical Origins Of Branding. Definition Of Brdn Why Do Brands
Matter To Consumers And Producers. Branding Of Rhy/§&oods, Services,
Retailers And Distributors, People, Organizatior&ports, Arts, And
Entertainment, Geographic Locations Etc. Brandingpallénges And
Opportunities.

Module II : Measuring Brand Equity: (8 Hours)

Definition. Cost Based Method. Price Based metkxdstomer based brand
equity.

Module Il : Choosing Brand Elements (7 Hours)

Definition and criteria for choosing brand elemer@ptions and tactics for
Brand names, URL’s, Logos and symbols, Charactsliagans, jingles,
packing and putting it all together.

Module IV : Brand Positioning: (7 Hours)
Product positioning. The three C's of positioninGompetitive positioning.
POP’S AND POD'’s. Positioning Strategy.

Module V: Other Branding Concepts: (6 Hours)
Brand Personality- Meaning & Definition, Types of Brand personalities,

Elements of Brand personality
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Brand Image- Meaning & Definition, Sources of Brand Image, Brdnmshge
for Established and New Products, Brand Image & kyitly
Brand Knowledge: Meaning, Dimensions, and conceptualizing the layera

process using company, countries, channels, otiaedb, characters, events
etc

Module VI: Branding Strategies (7 Hours)
Brand Extension- Meaning, Types, Needs, Advantages & Disadvantafies o
Brand Extension. How do customers value Brand Eskben Evaluating
Brand Extension Opportunities.

Brand Repositioning Meaning, Types of repositioning strategies in India

marketing

Module VII : Brand Imitations: (5 Hours)

Brand Imitations: Meaning of Brand Imitation, Kinds of imitations, ¢tars
affecting Brand Imitation, Imitation Vs Later matlentry, First movers
advantages, Free rider effects, Benefits for latdrants, Imitation Strategies.

Module VIII — Making Brands Go Global: (6 Hours)
Geographic extension, sources of opportunitiegimoal brand, Single name

to global brand, consumers & globalization, comdif favoring marketing,
barriers to globalization , Managerial blockagesjamisation for a global
brand, pathways to globalization.

Case studies in Indian context only (2 Hos)

Practical Components:

* Go to a supermarket and find the brand elementarious
brands of soaps, mobiles, jeans, and other products

* If you would start an MBA College, what would thesttioning
be with POP’s and POD’s?

» Pick up your college, analyse its positioning and/ lwould
you reposition it?

e Pick a multiproduct company and as completely asipde
analyse its brand portfolio and brand extensions ?

» Consider some groups like Tata's , Birla's, Infosys — what is
their branding strategy
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» Student can carry out a study on Celebrity endoeseioy
visiting the brand building house like lowe lintagarding the
Brand promotion.

RECOMMENDED BOOKS:

1.

2.

ook

Strategic Brand Management: Building Measuring & risiging
Brand Equity — Kevin Lane Keller, 3/e, Pearson Edion, 2011.
Brand Management: The Indian Context - Moorthi YRL. Vikas
Publication.

Strategic Brand Management — Kapferer, JeanNo&, Rbgan
Page.

Brand Imitations — Kaptan, Pandey S, 1/e, HPH4200

Brand Management - Tapan Panda, 2/e, Excel Pubiicat

Brand Management : Text and Cases, U C Mathur Maemillan.

REFERENCE BOOKS:

1. Brand Management- Harish V. Verma, 2/e, Excel Books
2. Compendium Brand Management — Chunnawalla, 1/e,,HF93
3. Managing Indian Brands —Ramesh Kumar S, Vikas.
4. Strategic Brand Management- Richard Elliott & lafPgrclu, 1/e,
Oxford Press
5. Creating powerful brands — Chernatony, 1/e, ElseRiglication.
6. Successful Promotions Build Successful brands # RraChodhury,
University Press
INTEGRATED MARKETING COMMUNICATIONS
Sub Code12MBAMM417 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week

Module | (8 Hours)
Role of IMC in marketing process, IMC planning mhd&larketing and
promotion process model.

Communication process, steps involved in developibf programme,
Effectiveness of marketing communications

Purpose, Role, Functions, Types, Advertising Vskdting mix, Advertising
appeal in various stages of PLC
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Module I (4 Hours)
Advertising Agency: Type of agencies, Services offered by various
agencies, Criteria for selecting the agencies &atliation.

Module IlI (4 Hours)
Advertising objectives and Budgeting:Goal setting — DAGMAR approach,
Various budgeting methods used.

Module IV (®tts)
Media planning: Developing Media plan, Problems encountered, &ledi
Evaluation-Print, Broadcast media, Support mediadwertising.

Media strategy: Creativity, Elements of creative strategies and its
implementation, Importance of Headline and bodyycop

Module V (8 Hours)
Direct Marketing: Features, Functions, Growth, Advantages/Disadvastag
And Direct Marketing Strategies.

Promotion: Meaning, Importance, tools used, Conventional/umeational,
drawbacks, push pull strategies, Co-operative aidugy, Integration with
advertising and publicity

Public relation/ Publicity:- Meaning, Objectives, tools of public relations,
Public relation strategies, Goals of publicity, farate Advertising — Role,
Types, Limitations, PR Vs Publicity.

Module VI (4 Hours)
Monitoring, Evaluation and control: Measurement in advertising, various
methods used for evaluation, Pre-testing, Poshtest

Module VII (11 Hs
International Advertising: Global environment in advertising, Decision
areas in international advertising

Internet advertising: Meaning, Components, Advantages and Limitations,
Types of Internet advertising

Industrial advertising: B 2 B Communication, Special issues in Industrial
selling.

Module VIII (5 )
Event Management: Introduction Purpose of organizing an Event, Key
elements of Events, Concepts of promotion andnigi events.

Case studies in Indian context only (4 Hours)
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Practical Components:

Study the IMC programs adopted by various collepestudents
applying for an MBA course? Is the tactic adoptgd/bur college
right? If no, what are your suggestions?

Study the role of newspapers, radio, televisiolibdérds, internet
and other media in the marketing of mobiles. calhks, jeans,
mobiles etc.

Observe a marriage in your family and write aboavtyou would
‘event manage’ it?

Take an advertisement introducing a new produet $i&ap, biscuit
etc and find the media in which it was advertisksk your friends
if they can recall this advertisement and the ngessénalyse if
they would or would not buy the product on the basf this
advertisement? And why?

Students can do a survey on effective media comrations.

RECOMMENDED BOOKS:

1.

2.

3.

4.

5.

Advertising and Promotions IMC Perspectives: Bedetd Belch —
Tata Mc Graw Hill, 9/e, 2012.

Advertising ‘An IMC Perspective’ - S. N. Murthy /.Bhojanna -
Excel Books, 2007.

Advertising & Integrated Brand Promotion - O'Guinillen,
Semenik, Cenage Learning.

Integrated Advertising, Promotion, and Marketingn@ounications,
Clow, Baack, 3/e, Pearson Education, 2007.

Integrated Marketing Communications — Niraj KuntaPH.

REFERENCE BOOKS:

1.
2.

3.

Foundations of Advertising, Chynawalla & Sethia,HHR007
Advertising management - Rajeev Batra, John G Myeraker,
5/e, PHI, 2007.

Event marketing and management- Sanjaya Singh, sVika
Publication, 2003.

Advertising Basics, Vilanilam, Varghese, Responsel&, 2007
Advertising, Sangeeta Sharma & Raghuvir Singh, RE06.
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INTERNATIONAL MARKETING MANAGEMENT

Sub Code12MBAMM418 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (7 Hours)
Framework of international marketin@efinition — scope and challenges —
difference between international marketing and dsiimemarketing — the
dynamic environment of international trade — traosi from domestic to
international markets — orientation of managemedt@mpanies

Global e-marketing: The Death of Distance, communications, Targetirg th
individual customers, relationship marketing, iatgivity, Speed to market,
living in an age of technical discontinuities, né@chnologies change the
rules of competition, components of the electraailie chain.

Module II (8 Hours)

Developing a global vision through marketing reshar Breadth and scope
of international marketing research — problems vailability and use of

secondary data — problems in gathering primary datalticultural research
— a special problem — research on internet — aomportunity — estimating

market demand - problems in analyzing and inteirmetresearch

information — responsibility for conducting markegi research —
communicating with decision makers. Identifying eign markets —

classification based on demand — based on the sfagdevelopment — other
bases for division of world markets

Social and Cultural Environment: Basic aspects of society and culture,
Approaches to cultural factors, Impact of Social &ultural Environment on
Marketing Industrial and Consumer Products

Module IlI (7 Hours)

Global marketing management — planning and organizizon: Global
perspective — global gateways — global marketingrhagament — an old
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debate and a new view — planning for global marketdternative market
entry strategies — organizing for global compatitio

Module IV (6 Hours)

Products and services for consumersQuality — Green marketing and
product development, products and culture — anadyproduct components
for adaptation— products for consumers in globalrkets, product
development, product adaptation, product standatidiz, marketing
consumer services globally — marketing of servicbsands in international
markets

Products and services for businesses

Demand in global business to business markets lityjaad global standards
— business services — trade shows' crucial parbusfiness to business
marketing — relationship markets in business ton®ss context

Module V (8 Hosy
Licensing, Strategic Alliances, FDI: Introductior,icensing, Strategic
Alliances, Manufacturing Subsidiaries, Entry Modesl Marketing Control,
Optimal Entry Strategies.

Global Distribution
Introduction, Distribution as Competitive advantadrationalizing Local

Channels, Wholesaling, Retailing, Global Logisti€arallel Distribution,
Global Channel Design

International retailing

International expansion of retailers — internatloredailing defined — retail
format — variations in different markets — genararchandise: retailing —
issues in international retailing

Module VI (7 Hours)
Pricing decisions: Global Pricing Framework, RrigBasics, Marginal Cost
Pricing and its importance, Transfer Pricing, Ceurtade, Systems Pricing,
Pricing and Positioning, price quotation — INCOnNter — preparation of
guotations.

Promotion Decisions
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Promotions — international advertising — sales mion in international
markets — international advertising — direct magjlin personal selling —
exhibition — generic promotions in internationalrketing

Module VII (6 Hours)
Recent trends in India's foreign trade: Institutilbimfrastructure for exports
promotions in India — India's trade policy — exgo#ssistance — exports
documentation and procedures including differemgs$ of documentation

Globalization in India, Opportunities, Constraiatsl Initiatives

India - A Hub for Globalization, Globalization imdia - Post Liberalization,
India’s Strnegths, Strategies for Sustainable Cditiyee Advantage,

Potential for Made in India, Major Globalizationitlatives from Indian

Companies, WTO Regulations and their implicatioms Ihdia, Undesirable
effects of globalization, Government Initiativeseded to foster globalization

Module VIII (2 ta)
The future of global marketing: Six major changes in global marketing

Case studies (5 Hours)

Practical Components:

« Go to the web sites of companies like Coca ColgoTay Nike etc:
study their practices in India as well as their bBotountry in the
areas of technology, pricing, service, warrantyeatilsing etc.

« A toy manufacturer in Channapatna wants to exp@ttys to
Bangladesh and USA. Based on internet research,wddd you
advise them regarding the 4 P’s of marketing? lishwilling to
change his designs too, what would you recommend?

e Study the progress of foreign MNC’s who enteredidndlone
(Yamaha, Ford, Hyundai etc) and those who wentafdndian
partner (Toyota, Honda, Suzuki etc) and study thesgress. Did
it make any difference to have an Indian partner?

e Students can visit international franchises opegatn India like
Mc Donald, KFC, Pizza hut and so forth to get asight about
modes of internalisations covering challenges amdpectus for
franchising.
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RECOMMENDED BOOKS:

International Marketing — Cateora, Graham, 15/e H[K1012.
International Marketing — Varshney, Bhattachary& €hand
Global Marketing Management — Warren J. Keegan,Péarson.
Global Marketing - Johny K. Johannson, 4/e, TMH.
International Marketing — Dana, Nicoleta, LascwztBitra, 2003
International Marketing — Francis Cherunillam, ##&H, 2004.
Global Marketing Strategies — Jean, Pierre JeaffetBiztantra.
International Marketing -Naragundkar R, Excel Baoks

ONoO~WNE

REFERENCE BOOKS:;
1. International Marketing: Analysis And Strategy akSOnkvisit,
Johnshaw , 4/e Biztantra.
2. International Marketing — Rakesh Mohan Joshi, Oxf@004.
3. International Marketing — Michael Czinkota, lllka. Ronkainen,
Cenage Learning.

4. International Marketing — Srinivasan R, 2/e, PHI.

5. International Logistics — Pierre David, Biztant?805.

6. International Management: A Strategic prespectdahin B Cullen

& K Praveen Parboteeah, 1/e, Thomson.
SEMESTER IV: FINANCE AREA
PROJECT APPRAISAL, PLANNING & CONTROL

Sub Code12MBAFM425 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (4 Hours)

Planning & Analysis Overview: Phases of capital budgeting — Levels of
decision making — objective.

Resource Allocation Framework: Key criteria foroattion of resource —
elementary investment strategies — portfolio plagniools — strategic
position and action evaluation — aspects relatimy donglomerate
diversification — interface between strategic plagrand capital budgeting.
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Module I (6 Hours)

Generation and screening of project ideas Generation of ideas -
monitoring the environment — regulatory framewook jprojects — corporate
appraisal — preliminary screening — project rafimpx — sources of positive
NPV — qualities of a successful entrepreneur — ploeter model for
estimation of profit potential of industries.

Market and demand analysis: Situational analysid apecification of
objectives — collection of secondary informatiosenduct of market survey
— characterization of the market — demand foremsgstimarket planning.

Technical analysis: Study of material inputs antlities — manufacturing

process and technology — product mixes — plantaigpa location and site —
machinery and equipment — structures and civil wefkproject charts and
layouts — work schedule

Module IlI (12 Hours)

Financial Analysis Estimation of cost of project and means of finagc-
estimates of sales and production — cost of praoluct working capital
requirement and its financing — estimates of wagkiesults — breakeven
points — projected cash flow statement — projebtdence sheet.

Project cash flows: Basic principles of measuremeftcash flows —
components of the cash flow streams — viewing geptofrom different
points of view — definition of cash flows by finaakt institutions and
planning commission — biases in cash flow estinmatio

Appraisal criteria: Net Present Value — benefittaggio — internal rate of
returns urgency — payback period — accounting oateturns — investment
appraisal in practice.

Module IV (10 Hours)

Types and measure of risk- simple estimation of risk — sensitivity analysis
— scenario analysis — montecarlo simulation — dmtidree analysis —
selection of project — risk analysis in practice.

Special decision situations: Choice between mutualclusive projects of
unequal life — optimal timing decision — determioatof economic life —
inter-relationships between investment and finam@spects — inflation and
capital budgeting.
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Analysis of firm and market risk: Portfolio theoand capital budgeting —
capital asset pricing model — estimation of keydesc— CAPM and Capital
budgeting

Module V (5 Hours)

Social Cost Benefit Analysis(SCBA): Rationale for SCBA — UNIDO
approach to SCBA — Little and Mirle approach to $CB

Module VI (4 Hours)

Multiple projects and constraints: Constraints — methods of ranking —
mathematical programming approach — linear progreagmmodel —

Qualitative Analysis: Qualitative factors in capitaudgeting — strategic
aspects — strategic planning and financial anatysigormational asymmetry
and capital budgeting — organizational considenatio

Environmental appraisal of projects: types and disiens of a project —
meaning and scope of environment — Environment -virBmmental
resources values — environmental impact assessawhtenvironmental
impact statement.

Module VII (5 Hours)

Project financing in India: Means of finance — norms and policies of
financial institutions — SEBI guidelines — Samglegahcing plans — structure
of financial institutions in India — schemes of iaemce — term loans
procedures — project appraisal by financial instns.

Module VIII (10 Hours)

Project Management Forms of project organization — project planning
project control — human aspects of project managemeprerequisites for
successful project implementation.

Network techniques for project management — dewvetp of project

network — time estimation — determination of catipath — scheduling when
resources are limit — PERT and CPM models — Netveadt system (Only
problems on resources allocation and resourcetirigye

Project review and administrative aspects: Initiealiew — performance
evaluation — abandonment analysis — administraagpects of capital
budgeting — evaluating the capital budgeting systéam organization.
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Practical Component:

Students can be asked to identify how the appreatheproject

appraisal differ between commercial projects in pinvate sector
and a public sector.

Students can visit a bank/financial institution astddy the project
appraisal criteria adopted by them

Students can visit the organizations which haveeta#ien large
projects (For eg: Bangalore Metro Rail Project) atubtly the risk

associated with such projects and also study hay #ssess and
manage such risks.

Students can study the project financing providgtdnks in India.

RECOMMENDED BOOKS:

1.

2.

Project Planning: Analysis, Selection, Implemeatatind Review —
Prasanna Chandra, 7/e, TMH, 2011.
Project Management and Control — Narendra Singhy,F2@03.

REFERENCE BOOKS:

1.
2.

3.

© N

Project Management — Bhavesh M. Patel, 2/e, Vikas.

Project Management for Business and TechnologyicRies and
Practice — Nicholas, John M., 2/e, Pearson.

Project Management: The Managerial Process — Gragr&on, 4/e,
TMH, 2011.

Project Management: Small Steps Towards a Big &yurnVasant
Desai, HPH, 2009.

Construction Project Management, Planning, Schaedwand
Control — Chitkara, 1/e, TMH.

Project Management — Choudhury, 1/e, TMH.

Project Management — K Nagarajan, New Age Inteonati 2004.
Project Management — Merdith & Gopalan, Wiley In¢#a Ltd.
2011.

Website:

http: //www.fundula.com/allcourses
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INTERNATIONAL FINANCIAL MANAGEMENT

Sub Codel2MBAFM426/ 12MBABI436 | IA Marks 150
No.of Lecture Hrs/week : 04 Exam Hrs. 03:Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | 6Hours)
International financial Environment - The Importance, rewards & risk of
international finance- Goals of MNC- InternationBUsiness methods —
Exposure to international risk- International Margt system- Multilateral
financial institution

Module lI H@8urs)
International flow of funds and International Monetary system-

International Flow of Funds: Balance of PaymenteRB Fundamentals of
BoP, Accounting components of BOP, Factors affgctiternational Trade
and capital flows, Agencies that facilitate Intdiomal flows. BOP,

Equilibrium & Disequilibrium. Trade deficits. Caplt account

convertability.( problems on BOP)

International Monetary System: Evolution, Gold S$tard, Bretton Woods
system, the flexible exchange rate regime, the ectirrexchange rate
arrangements, the Economic and Monetary Union (EMU)

Module IlI ( 6tits)
Foreign Exchange Market: Function and Structure of the Forex markets,
Foreign exchange market participants, Types ofstations and Settlements
Dates, Exchange rate quotations, Nominal , Real ffiective exchange
rates, Determination of Exchange rates in Spot etarkExchange rates
determinations in Forward markets. Exchange ratetier-Cross Rates- -
Arbitrage profit in foreign exchange markets, Sviifechanism. Triangular
and locational arbitrage.
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Module IV (6itts)
International Financial Markets and Instruments :- Foreign Portfolio
Investment. International Bond & Equity market. GDRDR, Cross listing
of shares Global registered shares. Internatioriahri€ial Instruments:
Foreign Bonds & Eurobonds , Global Bonds. Floathage Notes, Zero
coupon Bonds International Money Markets

International Banking services —Correspondent B&dgresentative offices,
Foreign Branches. Forward Rate Agreements

Module V Kdurs)
International Parity Relationships & Forecasting Faeign Exchange
rate:- Measuring exchange rate movements-Exchange aqtdibrium —
Factors effecting foreign exchange rate- Forecgdfiimeign exchange rates
.Interest Rate Parity, Purchasing Power Parity t&rimational Fisher effects.
Covered Interest Arbitrage

Module VI ( 8tits)
Foreign Exchange exposure Management of Transaction exposure-
Management of Translation exposure- Managementcoh&mic exposure-
Management of political Exposure- Management afriemst rate exposure.
Module VII (8tits)
Foreign exchange risk ManagementHedging against foreign exchange
exposure — Forward Market- Futures Market- Optidfarket- Currency
Swaps-Interest Rate Swap- problems on both twoamalythree way swaps.
Cross currency Swaps-Hedging through currency ebiging- Hedging
through mixed currency invoicing —Country risk asis.

Module VI (6tts)
International Capital Budgeting: Concept, Evaluation of a project, Factors
affecting, Risk Evaluation, Impact on Value, AdptPresent Value Method

Practical Component:
» Students can study the Balance of Payment statistimdia for the
last five year and present the same in the class.
e Students can carry out a survey of Exporters apdrtéhe foreign
exchange risk management practices adopted by them.
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» Students can study the impact of exchange rate merton the
stock Index.

» Students can predicting exchange rates usingitadtanalysis and
find arbitrage opportunities using newspaper quptesent the
same in the class.

e Students can visit a bank and study the foreighamnge
derivatives offered by them.

RECOMMENDED BOOKS:

1.

6.

International Finance Management - Eun & Resnitk, flata McGraw
Hill.

Multinational Business Finance — Eiteman, Moffettl&&tonehill, 12/e,
Pearson, 2011.

International Corporate Finance - Jeff madura, @gad-earning, 10/e
2012.

International Financial Management — Vyupthakesar&i, 5/e, PHI,
2011.

Multinational Financial Management — Alan C. Shap8/e, Wiley India
Pvt. Ltd., 2011.

International Financial Management — Madhu Vij, &x8ooks, 2010.

REFERENCE BOOKS:

1. International Financial Management — Siddaiah &, Pearson,

2011.

International Finance — Imad Moosa, 3/e, Tata Me@Hill, 2011.

International Finance — Shailaja G, 2/e, UniverBitgss, 2011.

International Financial Management — Apte P. G, BMH, 2011.

International Finance — Maurice Levi, 5/e, Routled009.

International Financial Management — Jain, Peygakthdav,

Macmillan 2010

7. International Finance — Thomas O’Brien, Oxford Uamaity Press,
2010.

ok wd
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RISK MANAGEMENT

Sub Codel12MBAFM427 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week

Module | (4 Hours)
Over view of Risk Risk identification, Risk, Insurance and
Management: Introduction to Risk and Insurancek Risntification and
Risk Evaluation,

Risk assessment & Management- Risk analysis: Expostiphysical
assets, financial assets, and Human assets, Exptsuegal liability.
Risk Management, Risk control.

Module I (7 Hours)
Risk Management using futures and forwards diffeesrvaluation of
futures, valuation of long and short forward coctraviechanics of
buying &selling futures, Margins, Hedging usingutgs -specification
of futures -Commodity futures, Index futures intregate futures-
arbitrage opportunities.

Module IlI (8 Hours)
Risk Management using SwapsMechanics of interest rate swaps —
volatility of interest rate swaps —currency swapaluation of currency
swaps.

Module IV (10 Hours)
Risk Management using Options Types of options, option pricing,
factors affecting option pricing — call and putiops on dividend and
non-dividend paying stocks put-call parity-mechanié options- stock
options- options on stock index- options on futuresinterest rate
options. Concept of exoctic option. Hedging & Traglistrategies
involving options, valuation of option: basic modehe step binomial
model, Black and Scholes analysis, option Greekbitrage profits in
options.

Module V (7 Hours)
Commodity derivatives: commodity futures market-exchanges for
commodity futures in India, Forward markets, consioes and
regulation-commodities traded — trading and settleisi — physical
delivery of commodities.
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Module VI (7 Hours)
Interest rate marketsType of rates, Zero rates, Bond pricing,
Determining Zero rates, Forward rules, Forward egfeeements (FRA),
Treasury bond & Treasury note futures, Interest darivatives (Black
model).

Module VII (5 Hours)
Credit risk -Bond prices and the probability of default, Higtaf default
experience, Reducing exposure to Credit risk, Grdéfault swaps,
Total return swaps, Credit spread options, Colddiezd debt obligation.

Module VIII (8 Hours)
Value at Risk (VAR)-Measure, Historical simulation, Model building
approach, linear approach, Quadratic model, MordeoCsimulation,
stress testing and back testing

Practical Components:

» Students can visit a financial institution dealing commodity
derivatives and study the products offered by him.

e Students should individually select various futuoesoptions and
watch the behavior of these futures and optiona day to day for
15 days to see how futures and options might hédfigate the risks
of investors.

RECOMMENDED BOOKS:

1. Options Futures & Other Derivatives - John C. Hudlg,
Pearson Education.

2. Options & Futures- Vohra & Bagri, 2/e, TMH

3. Derivatives- Valuation & Risk Management - DubofsRy
Miller, Oxford University Press, 2005.

4. Financial Derivatives — Mishra V, Excel Books.

5. Derivative and Risk management, Sundaram Janakiram,
Pearson, 2011.

REFERENCE BOOKS:

1. Risk Management & Insurance — Harrington & Niehaz/g,
TMH.

2. Risk Management & Derivative — Shulz, Cengage Liegrn

3. Principles of Risk Management & Insurance — GedgRejda,
11/e, Pearson Education, 2011.

4. Introduction to Derivatives and Risk Management -enDM.
Chance, Cenage Learning, 2008.
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5. Introduction to Risk Management & Insurance — M&k
Dorfman, 9/e, Pearson, 2008

6. International Risk & Insurance —Skipper, TMH

7. Options & Futures —Edwards & Ma, 1/e, MacGraw Hill.

8. Derivatives & Financial Innovations — Bansal, TMH.

9. Credit Risk Management — Anderw Fight , 1/e, Elsevi

10. Financial Derivatives —Kumar S. S. S, PHI, 2007.

11. Risk Management — Koteshwar, HPH.

12. Futures, Options and Swaps — Robert W. Kolb, 5/deyWndia
Pvt Ltd. 2011.

13. Risk Management and Insurance, Treishumann, Jamd2/s,
Cengage Learning.

14. Risk Accounting & Risk Management for Accountants —
Chorafas D, 1/e, Elsevier.

TAX MANAGEMENT

Sub Codel12MBAFM428 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100

Practical Component : 01 Hr/ Week
Ratio of Theory to problems = 40:60

Module | (7 Hours)
Basic concepts assessment year, previous year, person, assesseje,
charges on income, gross total income, capital aenEnue receipts,
residential status, receipt and accrual of incomenotation of income
deemed to accrue or arise in India. Tax Planniray Evasion and Tax
Management. (Problems on residential Status d¥ichaal assessee)

Module lI (8 Huwos)
Explanation under various heads of income. Inctroma salary (Theory and
full fledged Problems) Income from House Propegitheory Only)

Module IlI (10 Hours)

Income under the head profit and gains of busimesgrofessions and its
computation- basis- method of accounting- schembusiness deductions/
allowance- deemed profits- maintenance of bookgr&®ation (Problems
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on computation of income from business/ professibindividual assessee
and Depreciation).

Module IV (8 Hours)
Income under capital gain, basis of charge, trarcdfeapital asset, inclusion
& exclusion from capital asset, capital gain, cotagian of capital gain(
theory & problems), deductions from capital gains.

Module V (6 Hours)
Income from Other Sources (Theory Only) Permissi@ééductions under
section 80C to 80U. Setoff and carry forwardostes and clubbing of
Incomes

Module VI (@ours)

Computation of tax liability of a firm and partner s.

Module VII (6 Hours)
Computation of taxable income of a company withcigdeeference to MAT.
Corporate dividend Tax.

Module VIII (5 Hours)
Central excise act objects and provisions of the act in brief (th@egoods,
excisable, CENVAT-Customs act- Basic definition, chargeCentral sales
tax and VAT (Only basic Concept).

Practical Components:
« Understanding the usage of software package waliating
different taxes
* Preparation of Income tax returns of Individuadesses.
» Preparation of sales tax returns
»  Studying the online submission of Income tax regurn
RECOMMENDED BOOKS:
1. Direct Taxes — Vinod Singhania and Kapil Singhaniaxman
Publications
2. Indirect Taxes — V S Datey, Taxman Publications.

REFERENCE BOOKS:
1. Students Guide to Income Tax — Vinod Singhania, niax
Publications.
2. Direct Tax — Mehrotra, Sahitya Bhavan
3. Students Guide to Income Tax — Manoharan T. N, Shthite.

141



4. How to deal with VAT- Kul Bushan, 1/e, Pearson Eatian/PHI,

2004.
5. Income Tax Law & Practice - Mahesh Chandra & ShuRlagathi
Publications
6. VAT - Pillai, Jaico Publications, 2004
7. Direct Tax — Lal & Vashisht, Pearson Education
8. Direct Taxation — Meena Goyal, Biztantra publicafio
SEMESTER IV: BANKING AND INSURANCE AREA
TREASURY AND RISK MANAGEMENT
Sub Codel12MBABI435 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | Hburs)
Introduction to treasury management— Objectives — Concept — Functions
of integrated treasury — Process of GlobalizatidEvelving role of Treasury
as profit centre - Organization of treasury

Module Il Ki®urs)

Treasury products — Short term funds and investment management —
Financial marketing — Money market — Capital markeCall money —
Government securities — REPOs — Repo Rate — Repmdr—Types of
Repos -Certificate of deposits — RediscountingsbillCommercial papers —
Inter- Bank Participation Certificate —CollaterisBdrrowing and Lending
Obligations (CBLO) -Foreign Exchange Markets & @@y — Linkage of
domestic operations with foreign operations.

Module IlI H®urs)
Asset Liability Management — I: Risk Management Process — Risk
Organization — Asset Liability Management (ALM) -bjectives -
Organization — Functions of ALCO — Risks — InterBste Risk — Liquidity
Risk — Assessment of Liquidity — Maturity Profile Baterest Rate Ladder
Credit Risk — Currency Risk — Capital Risk — Cogént Risk — BASEL
Norms I, Il and 11l
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Module IV (8 Hours)
Asset Liability Management — II; Interest rate risk and management
(IRRM) Interest rate risk — GAP analysis —Rate senstiap Report -
Duration & Immunization — Managing IRRM with Deaitives - Simulation
technique. — Asset Securitization

Module V Ki®urs)
Asset Liability Management — IlI: Risk Exposure analysis — Stress Testing
— Exposure Document - Open position — Stop-lossitLim— Modified
Duration — Convexity - Risk Adjusted Return on Gab{RAROC) — Audit
Risk Management

Module VI (12 tts)

Financial futures — Forwards - FRA and interest rate swaps — Cross
currency swaps — Options — Caps - Floors and Coageps for managing
interest rate risk — Foreign Exchange risk managerging derivatives.

Module VII (6 Hours)

Sound practices for management and supervisiop&fational risk (SPOR)
— Three approaches to SPOR

Operational risks — Identification — Effects andu€es — Assessment —
Measurement — Scenario Analysis

Market Risk — Types - Market Risk IdentificatioMedel Risk — Risk
Identification in practice

Module VI (6 ta)
Risk Measurement — Nominal Amount Approach — Seaiilsit Based
Approach — Basis Point Value —Value at Risk (VaRJemputation of VaR
—VaR and Absolute VaR — Usefulness and LimitatiofisvaR - Back
Testing — Stress Testing

Practical Components:

e Students can visit a treasury department of a badkstudy the
treasury management activities and submit a report.

e Students can study the risk management criteriptaddoy banks
relating to Asset backed and non asset backed
(Housingloan/Personal loan)
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RECOMMENDED BOOKS:

1. Risk Management — IIBF, Macmillan, New Delhi, 2011.

2. Financial Risk Management — Vivek & Asthana, Hinyala
Publishers, 2011.

3. Theory & Practice of Treasury & Risk managemerBamks - 1IBF,
Taxmann Publications (P) Ltd ( For Problems on MeduRefer
chapter 7 to 10).

4. Managing Life Insurance — Shashidharan K Kutty, Pe#rning.

REFERENCE BOOKS:

1. Treasury Management — IIBF, Macmillan, New Dell@i12.

2. Risk management: Insurance & Derivatives- Kotresh@a2/e,
Himalaya Publishing House, 2012.

3. Commercial Banking - Benton Gup & James Kolari, 3\éley
India Pvt. Ltd., 2010.

4. Introduction to Derivatives & Risk Management —a@be,
Cengage Learning, New Delhi.

INTERNATIONAL FINANCIAL MANAGEMENT

Sub Codel2MBABI436/ IA Marks : 50
12MBAFM426

No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (4Hs)
International financial Environment - The Importance, rewards & risk of
international finance- Goals of MNC- InternationBlsiness methods —
Exposure to international risk- International Margt system- Multilateral
financial institution

Module lI (8Hsl
International flow of funds and International Monetary system-

International Flow of Funds: Balance of PaymentsRB Fundamentals of
BoP, Accounting components of BOP, Factors affgctiternational Trade
and capital flows, Agencies that facilitate Intdiomaal flows. BOP,
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Equilibrium & Disequilibrium. Trade deficits. Caplt account
convertability.( problems on BOP)

International Monetary System: Evolution, Gold S$tam, Bretton Woods
system, the flexible exchange rate regime, the ectirrexchange rate
arrangements, the Economic and Monetary Union (EMU)

Module IlI (@tts)
Foreign Exchange Market: Function and Structure of the Forex markets,
Foreign exchange market participants, Types ofsaations and Settlements
Dates, Exchange rate quotations, Nominal , Real ffiective exchange
rates, Determination of Exchange rates in Spot etarkExchange rates
determinations in Forward markets. Exchange ratetier-Cross Rates- -
Arbitrage profit in foreign exchange markets, Sviifechanism. Triangular
and locational arbitrage.

Module IV (Ttts)
International Financial Markets and Instruments :- Foreign Portfolio
Investment. International Bond & Equity market. GDRDR, Cross listing
of shares Global registered shares. Internatiorinhrigial Instruments:
Foreign Bonds & Eurobonds , Global Bonds. Floatiage Notes, Zero
coupon Bonds International Money Markets

International Banking services —Correspondent B&dpresentative offices,
Foreign Branches. Forward Rate Agreements

Module V (Dtts)
International Parity Relationships & Forecasting Faeign Exchange
rate:- Measuring exchange rate movements-Exchange eqidibrium —
Factors effecting foreign exchange rate- Forecgdfiimeign exchange rates
.Interest Rate Parity, Purchasing Power Parity terimational Fisher effects.
Covered Interest Arbitrage

Module VI (8tts)
Foreign Exchange exposure Management of Transaction exposure-
Management of Translation exposure- Managementcoh&mic exposure-
Management of political Exposure- Management afrigst rate exposure.
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Module VII (8tts)
Foreign exchange risk ManagementHedging against foreign exchange
exposure — Forward Market- Futures Market- Optidfarket- Currency
Swaps-Interest Rate Swap- problems on both twoamalythree way swaps.
Cross currency Swaps-Hedging through currency ebiging- Hedging
through mixed currency invoicing —Country risk asis.

Module VI (6Hts)
International Capital Budgeting: Concept, Evaluation of a project, Factors
affecting, Risk Evaluation, Impact on Value, AdptPresent Value Method

Practical Component:

e Students can study the Balance of Payment statistimdia for the
last five year and present the same in the class.

e Students can carry out a survey of Exporters apdrteéhe foreign
exchange risk management practices adopted by them.

e Students can study the impact of exchange rate menton the
stock Index.

» Students can predicting exchange rates usingitaitanalysis and
find arbitrage opportunities using newspaper quptesent the
same in the class.

e Students can visit a bank and study the foreigha@xge derivatives
offered by them.

RECOMMENDED BOOKS:

1. International Finance Management - Eun & Resnidk, fata
McGraw Hill.

2. Multinational Business Finance — Eiteman, Moffettl &Stonehill,
12/e, Pearson, 2011.

3. International Corporate Finance - Jeff madura, @gad-earning,
10/e 2012.

4. International Financial Management — Vyupthakesar&m, 5/e,
PHI, 2011.

5. Multinational Financial Management — Alan C. Shap#B/e, Wiley
India Pvt. Ltd., 2011.

6. International Financial Management — Madhu Vij, 8&X800ks,
2010.
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REFERENCE BOOKS:
1. International Financial Management — Siddaiah &, Bearson,
2011.

2. International Finance — Imad Moosa, 3/e, Tata Me@l, 2011.
3. International Finance — Shailaja G, 2/e, UniverBitgss, 2011.
4. International Financial Management — Apte P. G, 6MH, 2011.
5. International Finance — Maurice Levi, 5/e, Routked?009.
6. International Financial Management — Jain, Peyg&althdav,
Macmillan 2010
7. International Finance — Thomas O’Brien, Oxford Lamaity Press,
2010.
LEGAL ASPECTS OF BANKING & INSURANCE
Sub Codel12MBABI437 IA Marks : 50
No.of Lecture Hrs/week :04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | K@urs)
Legal framework of regulation of banks— Control over organization of
banks — Regulation of banking business- Returrgpdation and winding up
— Banking Regulation Act,1949 - RBI Act, 1934.

Module lI K@urs)
Legal aspects of banking operations- Responsibility of paying banker-
Collecting banker - Indemnities- Bank Guaranteesttdrs of Credit — Bill
Finance

Module IlI Hburs)
Law relating to securities and modes of charging- Types of borrowers —
Types of credit facilities — Secured & unsecuredn® — Registration and
satisfaction of charges

Module IV (9 tts)
SARFAESI Act, 2002 Introduction — Securitization of financial assets
Enforcement of security interest — Banking Ombudsnscheme, 2002-
Procedure for redressal of grievances — Arbitratimtedure- Conciliation
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Module V K®urs)
Recovery of assets due to Banks and FIs Act,199Bribunal and appellate
tribunals — Provisions and procedure of tribunaBankers Book Evidence
Act 1891

Module VI (5 tts)
Insurance Contract Analysis— Legal framework of Insurance Business -
Claims Negotiation — Understanding contracts stmgct- Standard contract
provisions of Life Insurance

Module VII (Dtts)
Legal aspects of Insurance- Insurance Act 1938 Indian contract Act 1872
— Consumer Protection Act, 1986 — Life insurance 2856 — Insurance
Regulatory and Development Authority Act, 1999 -Rsdrance and
Double-Insurance - Motors Vehicles Act 1938 & 1988uiblic Liability
Insurance Act,1991

Module VI (4Hs)
Insurance Documents— Insurance forms —Proposal forms — Cover Notes —
Certificate of Insurance — Policy Forms — Endorsaisie Other Documents

Practical Components:
e Students can study the regulatory framework ofraisce under
IRDA act and present the same in the class.
e Students can study the regulatory framework of Bamder
Banking Regulations act 1949.

RECOMMENDED BOOKS:
1. Legal and Regulatory Aspects of Banking Operatioh8F, 2/e,
Macmillan, New Delhi.
2. Insurance & Risk management — P K Gupta, 2/e, Hiyzal
Publishing House 2011.

REFERENCE BOOKS:
1. Banking Theory& Practice - Srivastava P. K. Hiaya publishing House,

Mumbai.
2. Banking Theory Law and Practice — Natarajan § @orden E., HPH.
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STRATEGIC CREDIT MANAGEMENT

Sub Codel12MBABI438 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | K®urs)
Credit management in banksScreening of applications-Appraisal of credit-
Sanction limit- Post sanction compliance — Monitgrsupervision —Review-
Government policies for credit extension- Cred#titutions- Principles of
good lending- Borrower study and bankers opiniored@ policy by banks-
Government regulation of credit -Prudential norms.

Module 1 K®urs)
Over view of credit policy and loan characteristicsThe credit process —
Characteristics of different types of loans- Evéhg commercial loan
requests — Financial statement analysis-Cash flaalysis- Projections-
Management of the firm and other factors —Feasjbdtudy — Fundamental
credit issues - Credit analysis-Different typesbofrowers — Balance sheet
analysis for lending — Forms of advances securedusmsecured advances-
Short term and long term advances.

Module IlI (®tts)
Evaluating consumer loans— Types- Credit analysis of consumer loans-
Risk—return analysis of consumer loans- Customefitpbility analysis and
loan pricing- Fixed Vs floating rates

Module IV (6 tts)
Loan and advances against pledgeHypothecation- Mortgage — Lien-
Advances against goods- Document to title to geetie insurance policies
— Stock exchange securities-Fixed deposit receifdeok debts- Supply
bills- Real estates — Advance against collateralisges

Module V (otts)
Agricultural finances and Retail lending- Crop loans- Crop insurance
schemes- Dairy- Sericulture- Poultry- Animal husatrgn— Horticulture —
Gobar gas — Kissan credit cards — NABARD initiasiveLead bank schemes
— Retail banking advances — Concept — Retail bgngieducts — Consumer
credit financing
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Module VI (Dtts)

Financing to small scale industries and large scalendustries- Term

lending- Syndicated loan system- Role of develogniemks in industrial
finance- Working capital finances- Turnover methodlodified version of
MPBF — Cash budget approach- Long term financeeRtofinancing —
Industrial sickness and BIFR.

Module VII (®tts)
Import and export credit- ECGC- EXIM Bank — Venture capital financing
—Documentation for credit extension — Charge copati Law of limitation

Module VIII (9 tts)
NPA management— Introduction- Identification of NP2As- CC-OD-Term
loans-Bills purchased-Other accounts-Asset clasdifin- Prudential norms-
Capital adequacy — International Banking RegulaBassel Il — asset
classification provisioning — effect of NPA on ptability - Assessment
procedure- Pre-sanction appraisal — Post sanctipergision- Monitoring
systems for existing and likely NPA-Rehabilitation of sick NP units —
Recovery of NPAs- Compromise and negotiated settlements- Sea@titiz
of Debts-Credit derivatives - Credit portfolio mgeaent (concentration
risks)

Practical Components:

e Students can visit a bank and study the lendingge®adopted relating
to Agricultural loan, consumer financing.

» Students can visit a bank and study the loan aggdraystem followed.

e Students can study the NPA status of leading fis& Banks and five
private banks.

RECOMMENDED BOOKS:

1. Banking Theory and Practice - Shekar and Shekae, 18kas
Publishing House, 2009.

2. Bank Management - W. Koch Scott, Timothy, Cengagerhing, New
Delhi.

3.  Commercial Banking -Benton Gup & James Kaolari, S¥éey India,
2010.

REFERENCE BOOKS:

1. Industrial Finance - Vishwanathan R, Macmillan, Nealhi.

2. Banking and Financial System - Prasad K, Nirmath@handradas.
Himalaya Publishing House, Mumbai.

3. Managing Banking Risks - Cade, Eddic, Woodhead iBtluris, England.
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SEMESTER IV: HUMAN RESOURCES AREA

INTERNATIONAL HUMAN RESOURCE MANAGEMENT

Sub Codel12MBAHR445 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (8 H®)r
Introduction to IHRM Definition, reasons for going global, Approaches t

IHRM, Difference between IHRM and Domestic HRM, Beas for
emergence of IHRM, Models of IHRM-Matching modelamdard Model,
Contextual Model, 5P Model European Model, Models SHRM in
Multinational Companies, Internationalization of MR Socio-cultural
context, Organizational dynamics and IHRM: Roleolture in International
HRM, Culture and employee management issues, @asonal Processes
in IHRM, Linking HR to International expansion g&gies, The Challenges
of International Human Resource Management.

Module I (6 Hs)
Strategies for International Growth: Exploiting global integration-The
logic of global integration, differentiation, Masitey expatriation, beyond the
traditional expatriate model, the limits of globadtegration. Becoming
locally responsive: The roots of responsivenesgerstanding diversity,
responding to diversity, the challenges of locdlora Managing alliances
and joint ventures- meaning, need, different kintlalliances, planning and
negotiating alliances, implementing alliances, supipg alliance learning,
the evolving role of alliances.

Module IlI (8 Hs
Recruitment, Selection and staffing in Internationa context: International
Managers- parent country nationals, third countagiamals, host country
nationals, advantages and disadvantages of diffesetection methods,
different approaches to multinational staffing demis, recruitment methods-
using head-hunters, cross-national advertisingeceditment; Selection
criteria and techniques, use of selection testeriiews for international
selection, international staffing issues.
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Module IV (6 Houry
Performance Management A conceptual background, Constraints in goal

attainment, performance management cycle, modefgrformance and
appraisal in IHRM appraisal of expatriate, thirdldrost country employees,
issues and challenges in international performame@agement, country-
specific performance management practices.

Module V (7 Hours)
Training and development in international context: Context Backdrop of
international training, Current scenario in intdioaal training and
development, training & development of internatiorsiaff, types of
expatriate training, HCN training, Career Developteepatriate training,
developing international staff and multinationanes, knowledge transfer in
multinational companies.

Module VI (8 Houys
International Compensation: Forms of compensation and factors that
influence compensation policy, key components ofterimational
compensation, Approaches to international compemsatcompensation
practices across the countries, social securitjesys across the countries,
global compensation: emerging issues.

Module VII (5 Hours)
International Labour Relations: Key issues, response of labour unions to
MNCs. HRM practices in different countries- Jap&i§A, UK, Turkey,
Middle East, India and China.

Module VI (8 Hsl
HRM practices in different countries- Japan, USA, UK, Turkey, Middle

East, India and China.
Practical components

» Write an essay on the challenges faced by Indidtimational
companies in deploying employees from one couataniother.

e Give a MNC recruitment case and ask the studerdsd@mn and
present a recruitment strategy.

» Debate on the challenges involved in measuringopesdnce of
employees in multinational context.
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Give a case and role play it, to negotiate the @rsgtion of a
software engineer to be posted from Bangalore #itlge
Debate the Visa policy of India for hiring foreigrorkers.

RECOMMENDED BOOKS

1.

2.

International Human Resource Management - Monir Tidyeb,
Oxford University Press, 2005.

International Human Resource Management - Petddodling,
Denice E. Welch, Cengage Learning

REFERENCE BOOKS:

1.

2.
3.

International Human Resorce Management - Aswath&p@adhna
Das,

Mc Graw Hill.

The Global Challenge : ramework for internationafran resource
management - Evans, Pucik, Barsoux, Tata McGraWwhidiin.

International Human Resource Management - Tony EdlsyaChris
Rees, Person Education.

International Human resource Management — Rao PEjcel
Books.

International Human resource Management — ChriswBer,
University Press.

PERSONAL GROWTH AND INTERPERSONAL EFFECTIVENESS

Sub Codel12MBAHR446 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (5 Hours
Personal growth: Meaning, nature and scope of personal growth. Self-
awareness and self-esteem, life roles, social raes organizational roles,
role clarity and role boundaries. Ego states- Igp end super ego and
defense mechanism. Developing a self improvemet. pl

153



Module I (6 Hours
Interpersonal Trust: Openness, confidentiality, blind spot and unkngart
of personality. Self disclosure, seeking feedbask]f reflection and
practicing new behaviors. Discovering facets oélipersonal trust through
Johari Window.

Module I (8 Hay
Understanding human personality: Personality theories, Carl Jung's theory
of personality types and Myers Briggs Type Indicatest (MBTI), Trait
theories- Guilford Peogut, PF 16 and Type A andaotional intelligence.

Module IV (8 Hours
Attitudes, beliefs, Values and their impact on behaor;: Personal change-
meaning, nature and requisites. Social adjustmants habit formation.
Locus of control. Habits of personal effectivenesseven habits of highly
effective people.

Module V (8 H®)r
Basic functions of mind: Creativity and innovation. Blocks to creativity.
Creativity processes and tools- convergent andrgérg thinking. Six
thinking Hats, Neuro Linguistic Programming.

Module VI (6 Holirs
Interpersonal relations and personal growth: Interpersonal needs for
openness, inclusion and control. Discovering therpersonal orientation
through FIRO-B. Conflict resolution and negotiatictime management and
honoring the commitments,

Module VII (7 Hours)
Transactional Analysis: Ego states, types of transactions and time
structuring. Life position, scripts and games.

Module VIII (8 Hours)
Experiential learning methodologiesT-group  sensitivity training,
encounter groups, appreciative enquiry and grouptioes conference
(students may go through three days personal grtatthfor experiential
learning)

Practical components

e Students are expected to conduct an in depth stbdyt various
personality traits & TA and submit a detailed repor
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Students have to undergo psychometric test like MBTRO-B,
Big Five etc , conduct SWOT analysis and preparpeesonal
growth plan based on the results

Ask the individual students to seek multisourcedbseek about their
interpersonal effectiveness from peers, teachers] parents;
understand and reflect the feedback and prepaexelapment plan
for interpersonal effectiveness.

Discuss a Johari Window case in the class to ifjehntiw it can

help each individual student to promote his/ hesgeal growth.
Organize a workshop on MBTI for the students towkribeir type
and to understand the type dynamics.

Organize a neuro linguistic programming workshopr fihe
participation of all HR students.

RECOMMENDED BOOKS:

1.

2.

3.

4.

Organizational Behaviour: Human Behavior at worklehn W.
Newstrom and Keith Davis, 11/e, Tata McGraw Hi003.

Human Relations in organizations - Robert N. Lussiée, Mc-
Graw Hill Education.

Development of Management Skills - Whetten & Camerd/e,
PHI.

Competency Mapping Assessment and Growth - NaiR,GIHRM,
2010.

REFERENCE BOOKS;

1. Understanding OB - Udai Pareek, Oxford Universitgd3.
2. Theories of Personality- Calvin S Hall, 4/e, Wilegia Pvt. Ltd.
3. Seven habits of highly effective people - Stephe@drey, Pocket
Books.
4. Training in interpersonal Skills- Stephen RobbinBgarson
Education.
Website:

http: //www.fundula.com/allcourses
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ORGANIZATION DEVELOPMENT AND CHANGE

Sub Code12MBAHR447 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | Ki®urs)
Introduction to organizational Development: Definition, growth and
relevance, history and evolution. Theories of pthchange, general model
of planned change, different types of panned chamgkcritique of planned
change. OD practitioner role, competencies arafepsional ethics.

Module II Hi®urs)
OD process: Initiating OD relationship, contracting and diagmy the
problem. Diagnosing models, open systems, indivithwel group level and
organizational level diagnosis; collection and lgsia for diagnostic
information, feeding back the diagnosed information

Module IlI ( Dtts)
Designing OD interventions: Human process interventions:- coaching,
training and development, process consultatiomd thart intervention, and
team building. Organization confrontation meetindntergroup relations
intervention, and large group intervention.

Techno structural interventions:- Structural desig downsizing,
reengineering, employee involvement, work dessgejo technical systems
approach,

Module IV (9 tts)
HR and Strategic interventions : HRM interventions:- performance
management, goal setting, performance coachingaegipg and rewarding.
Career planning, workforce diversity interventipmgellness and work-life
balance,

Strategic interventions: Competitive strategiexllaborative strategies,
organizational transformation, culture change,f designing organizations,
learning and knowledge management.

Module V tBours)
Special applications of OD: OD in, health care organizations, family owned
organizations, educational institutions, publictseorganizations and future
directions in OD.
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Module VI (Dtts)
Introduction to organizational change: Nature of change, forces of
change, reinventing Kurt Levin, organizationaltines and mental models,
change need analysis, content of change, typestgied of change, building
capability for change, providing leadership to admn action research and
dialogue, types of change, organizational visitudfural change, strategic
planning, creating support systems and managingnsition, process
oriented strategies and competitor oriented stietegnd customer oriented
strategies.

Module VII (®tts)
Appreciating change: External environment as drivers of change, busines
cycles, industry cycles, technology and stratepange, industry evolution
and concentration , developing a change agenda.gniftim and
organizational change, mental models, organimatitearning, Senge’s five
disciplines, business models and value proposifiorefining the change
agenda

Module VIII (6 Hoiirs
Mobilizing support and executing change: Four approaches to change,
parallel organization, ownership and involvememt change, dealing with
political aspects of change, the psychology ofpasion, communicating to
influence, targeting influence efforts, framingadlge, making difficult
choices, negotiating change. Executing change:alleriges of execution,
execution framework, developing cross functionatkdiges, aligning
policies, and removing structural impediments, dmyi@eg new routines for
innovation and improvement, considering human elgm

Practical components

» Students are expected to study the changes thatthken place in
various industries over a period of ten years ainst a report.

* Hold a debate in the classroom about downsizingvbrforce.

» ldentify the need for OD intervention for your ek and call the
director/ principal of your college to the classmoto explore the
possibility for OD intervention.

» Debate the phrase “change is the only constang'tlsiong with the
field-force theory of Kurt Levin.

» Design a role play event for students, so that thidlyplay it out to
mobilize support for a change implementation progre.
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RECOMMENDED BOOKS

1. Organizational Development and Change - Cummin@s and
Worley C. G., Cengage Learning, 2005.

2. Managing organizational change - Harigopal K, Respe Books,
2006.

3. Change management - Nilakant V. and Ramnarayae&pdise
books 2006.

4. Managing organizational change - Palmer, Dunfoidi Akin, 2011.

5. Organizational Change and Development — KavithglgiExcel
Books,2010.

REFERENCE BOOKS:
1. Organizational development - Ramnarayan S and Rag $Bage
Publicatin, 2011.
2. Organization Development - Wendell L. French, Cédil Bell,
Veena, Jr, Pearson Education.
3. Change Management - Radha Sharma, Tata McGraw2ddi7.

STRATEGIC TALENT MANAGEMENT

Sub Codel12MBAHR448 IA Marks .50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | EGurs )
Talent Management Meaning and significance of talent management.
Aligning HRM goals to businesattracting talent, retaining talent, becoming
the best employer by employer branding activitinsulcating performance
culture, right sizing the workforce, work life balce initiatives, providing
HR leadership to business.

Module I (8 Hsy
Competency Mapping: Features of competency methods, historical
development, definitions, approaches to mapping a&ade studies in
competency mapping. Competency mapping procedurgstps- business
strategies, performance criteria, criteria sampliogls for data collection,
data analysis, validating the competency modelsitstut method, mapping
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future jobs and single incumbent jobs, using coempet profiles in HR
decisions.

Module IlI (®tts)
Methods of data collection for mapping-observation, repertory grid,
critical incidence technique, expert panels, susyeutomated expert system,
job task analysis, behavioural event interview. &eping competency
models from raw data- data recording, analyzingdém@, content analysis of
verbal expression, validating the competency models

Module IV (8 Hsy
Performance Management: Definition of performance Management, the
performance management contribution, dangers oflpdamplemented PM
systems, aims and role of PM Systems, charadtsrisif an ideal PM
systems, performance management process, perfoemmaanoagement and
strategic planning. Performance goal setting, quethnce coaching and
support, performance monitoring, performance apgptai Performance
feedback.

Module V (otts)
Performance management & employee development Personal
Development plans, 360 degree feed back as a qmwelttal tool,
performance management & reward systems: perforenatioked
remuneration system, performance linked career nplgn & promotion

policy.

Module VI (7 tts)
Employee engagement meaning and significance, constituents of
engagement, conceptual framework of engagementavimys associated
with engaged employees, engaged, not engaged,elgctidisengaged,
parameters to measure employee engagement, Q 12| neddGallup,
employee satisfaction survey .

Module VII (6 Hsy
Succession planning:ldentifying managerial positions which are crititar
the business. ldentifying second line of leadersl ateveloping their
capabilities to occupy the critical positions i thvent of the exit of current
incumbents. Taking up lateral hiring when therediscontinuity in the
succession plans.

Module VI (6 Hsy
Career planning: Creating career growth opportunity. Mentoring éoypes
for growth. Providing developmental job assignmgptsviding resources of
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learning and development opportunities, verticainpotions and horizontal
postings to promote career progression, psychabgiontract and career
anchors.

Practical components

Students are expected to conduct a study on hewtsahre acquired
and retained — in various industries — and varistrsitegies
followed by the respective companies.

Students can be asked collect the information edldab attrition

rates in various sectors and identify the possikl@sons for the
same through a survey

Ask the students to find out the best employer eygsvconducted
during the past one year and make a presentation.

Ask the students to collect data about the positbmrincipal,
director, and other teachers in your college anépg@e a
competency dictionary for the said positions.

Ask the students to role play the behavioural evatdrview to

collect data for competency mapping for the positiof

management professor.

Ask students to collect data in your college or aather

organization using Q 12 instrument and analyze ifind out the
engagement level of employees.

Identify the important positions in your college any other
organization and ascertain the measures if anynta@edevelop
second line of leadership. (2) Discuss a caseimglab succession
planning.

RECOMMENDED BOOKS:

1.

2.

3.

Competence at work - Lyle M. Spencer, Signe M. $pen John
Wiley 1993

Competency mapping, Assessment and Growth - Nak [BHRM,

2010.

Performance Management - Herman Aguinis, Pearsarcdidn,
2007.

The Talent Management Hand Book - Lance A. Bergdd&othy
R. Berger, Tata McGraw Hill.

Appraising & Developing Managerial Performance- R&o V,

Excel Books
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REFERENCE BOOKS:
1. Performance Management - Dixit Varsha, 1/e, VriRdelications
Ltd
2. A Handbook of Competency Mapping — Seema Sangip&tese
Books, 2004
3. The Talent Management Hand Book - Lance A. Bergddd&othy
R. Berger, Tata McGraw Hill.

SEMESTER IV: CREATIVE MANAGEMENT AREA

MODERN RETAIL AND PRIVATE BRANDS

Sub Codel12MBACMA455 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)

What is logistics and supply chain?, supply chaiodeting, supply chain
management, commercial and non-commercial paraseter supply
chain, three key parts of supply chain — supplyeitiory control, Demand
and Supply Planning, Logistics and transportatianagement, Warehouse
management, Replenishment, Sourcing: In-house otsdDice, Factors
affecting the cost and importance of logistics.

Module I (6 Hours)
Manufacturing, distribution; supply chain processempply chain operations,
supply chain strategy, quality assurance, Designing Supply Chain
Network, Supply Chain Costs, Types of Supply Chalintegrated Make-to-
Stock Model, Build-To-Order Model, Continuous Rep&hment Model,
Channel Assembly Model, Procurement, Internatiof@lpply Chain
Management.

Module IlI (8 Hours)
Supply chain business process integration - CRM &®#®M, demand
management, product development and commerciaizagtc., Indian v/s
global trends in supply chain, supply chain in &ndiwhat can we do better?
Building partnerships and trust, Continuous remement and vendor-
managed inventories — planning, forecasting ank&néghment.
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Module IV (6 Hours)
Introduction to retail marketing, what is Experien®etail?, Retail v/s
wholesale, Shift of powers in favour of retailéfghat are basic principles of
good retailing? Relationship marketing? Developngtail strategy: What is
the mission? What are the goals? Who are th@mess? Retail shopping
behavior of consumers: Demographics, lifestyle dgtaup and individual
attributes

Module V (9 Hours)
Types of retailing — convenience store, CBD congmaristore, street market,
superstore, retail park metro stores, etc., Rémdation: Factors affecting
retail location decision, Site selection, Factdfedaing site selection, Steps
in selecting site, Location based retail stratgeg&tsre design - layout and
space management, Visual merchandising and displays

Module VI (9 Hours)
Retail pricing, second-hand retail, retail salesd amanagement, retail
management revolution, rural v/s urban retail, andiv/s global trends in
retail, Emergence of Organized Retiling, Traditiormad Modern retail
Formats in India, Retailing in rural India, FDIRetailing

Module VII (6 Hours)
Retail marketing mix and planning, retail marketstgategy, Retailing as a
brand-building medium, Advocacy in retail markeQRP (point-of-purchase)
& POC (point-of-consumption), Role of advertisingales promotion,
personal selling public relations and relationghgrketing in retailing;

Module VIII (6 Hours)

Retail brands, private brands, Retailing in Inday Features in Indian retail
brand building, Future of retail branding — Indigcenario and global
scenario. Customer behavior and Customer Relatipnsfanagement in
retail environment, Display and Space Managemeanpaktt of information
technology in retailing, Electronic retailing - Rabf web, online retailing

Practical Components:
e Spend a day during the week and the weekend fe3etht malls
and record the profiles, numbers and behavior eftkitors.
 Map the points of purchase, points of consumptiorb&nding
opportunities at public transits e.g. railway stas, bus depots and
airports.
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Select 5 categories and compare the brands vaterabels across
the entire marketing mix. Then interview their gsand identify

their motivations & reservations.

Identify 5 successful brands which use retail asagrcustomer
relationship platforms and write a detailed projesgiort & present
to class & to the brand marketers

Write an essay on 5 innovative retail experieram@sng global and
Indian brands & Present to class.

RECOMMENDED BOOKS:

1.

2.

Narendra Agrawal, Stephen A. Smith, Hau L. Lee,aReupply
Chain Management: Quantitative Models And EmpiriSalidies,
Springer-verlag, 2008.

Dhandapani Alagiri, Kalai Selvan N, Retail Supplyhdh
Management: An Introduction, Icfai University Pre3808.

REFERENCE BOOKS:

1.

2.

Ayers B. Ayers, James B. Ayers, Mary Ann Odegadreétail
Supply Chain Management, Auerbach Publicationsy200

John Fernie, Leigh Sparks, Logistics & Retail Mazagnt:
Emerging Issues And New Challenges In The Retgip§uChain,
Kogan Page, 2009

John Dawson, John Dawson, Leigh Sparks, The Regaleader,
Routledge, 2009

4. Leigh Sparks, Anna Findlay, Anne Findlay, RetailinGritical
Concepts (Four Volumes), Routledge. 2001
5. Michael H. Hugos, Chris Thomas, Supply Chain Mamnagy in
The Retail Industry, John Wiley & Sons, 2005
6. Michael Hugos, Essentials of Supply Chain Manageméahn
Wiley & Sons, 2006
FUTURE OF BRANDS AND BUSINESS
Sub Codel12MBACM456 IA Marks : 50
No.of Lecture Hrs/week :04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)
What is a campaign & how best to plan the same;vir@us steps in an
advertising campaigns; marrying immediate term &glaterm objectives
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with each campaign tasks & budgets; what is indeed term in today’s
tech-driven transient marketing world.

Module lI (4 Hours)
Budgeting across channels & mapping these to thespective tasks;
variations across demographic & psychographic setsnegeographies;
product categories; languages

Module IlI (8 Hours)
Role of project management in campaign planning &Qerations;
coordination of creatives to publishers; perform@ancreporting;
communication & negotiations skills; non-verbal commication in
negotiations; negotiations across cultures; teamkiwg & motivation skills;
motivational techniques; team building within a jeat

Module IV (10 Hours)
What is the future of branding; Trends, Relatiopshih Consumer Markets,
The Role of the Brand in Social Media Marketing:lago & private brands;
emergence of mega retailing. Shifting power equatimmong brand owners
& channel & consumers—indeed who owns the brarmsdynamic
equilibrium among the different stake holders;rble of the internet in
amplifying the power of the consumer

Module V (8 Hours)

Total branding solutions—an overview; implicatiofts brand managers,
creative professionals and media specialists; aitids & differences vs
traditional processes & principles. Brand Icons, e@iew on Iconic
Branding, Brands and lIcons, Regional Branding, $cowhat Makes an
Iconic Brand?

Module VI (8 Hours)

New thinking in strategic branding & execution timaarry both the streams
of Total Branding Solutions and engagement planng-creating brands
with consumers; impact of search engines and ietewn branding;

customized branding; role of consumer empowermeihe personalization
of brands.

Module VII (6 Hours)
Brand conversations & advocacy; use of direct margeprinciples in brand
conversations; brand mythology & p-o-vs. Challeng§espportunities when
needs & wants are constantly changing & evolving.

164



Module VIII (6 Hours)

Brand awareness: Brand recall and Brand recognitiknowledge,
preference, trial & loyalty compared to brand iefhge & advocacy; impact
of new media & technology in accelerating this ms; the importance of
‘real-time’

Practical Components:

. Trace the evolution of brands & their offerings iBhovations
across 5 categories---FMCG, durables, servicespotate &
government. Present your findings to a panel oketars

«  Write an essay on “What will happen if brands hemned one
sudden day?” Review the books on no logo and sirgidmres and
present to class.

» Review the literature on the impact of brandingotimer aspects of a
company’s performance e.g. stock market, talemuregaent etc and
present to the class.

. Choose 5 domains that have benefited hugely plyeyy branding
principles eg politics, cinema, music, social seggiand share your
insights with the class through a detailed presemnt

. Select 5 surprisingly successful brands and ifjettie secret of
their success by interviewing their owners or comsts or channel.
Make a presentation to the brand owners.

RECOMMENDED BOOKS:

1. Lovemarks: The Future Beyond Brands - Kevin Robértss.
Lafley, Power house Books, 2005

2. Branding Unbound: The Future of Advertising, Sakesd The
Brand Experience In The Wireless Age: Rick Mathiesdmerican
Management Association, 2005.

REFERENCE BOOKS:
1. The 50 Plus Market : Why The Future Is Age Neutfdhen It
Comes to Marketing & Branding Strategies - Dicko8tt, Kogan
Page Limited, 2006.
2. Creating Passion Brands: How to Build Emotional rigra
Connection With Customers - Helen Edwards, Derek, 02007
3. Creating Passion Brands: Getting To the Heart ahBing - Helen
Edwards, Derek Day, Kogan Page, 2006
Managing Brand Equity - David Aaker, Free Pres§119
Brand Relevance - David Aaker,Jossey-Bass, 2011
The Future Of Brands: Twenty-Five Visions - Ritdft@h, Esther
Maughan, New York University Press, 2000.

ook
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LEADERSHIP AND ITS PRACTICE

Sub Codel12MBACMA457 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. :56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (4 Hours)
Concept of leadership; evolution of leadership aber years; myths about
leadership; theories on leadership; Definitiondeafdership, the necessity of
leadership, Examples of leadership, The poweraides and situations

Module I (8 Hours)
Components of leadership- leaders and followerstofa and principles of
leadership; effect of leadership on organizatiocalture and climate;
functions of leadership; leadership attributes; drless of motivation, The
extended leadership theory: Transformational, umséntal, transactional
leadership

Module IlI (8 Hours)
Developing leadership skills-developing skills iroblem solving, planning,
delegation, internal communication, meeting managenmand managing
yourself, Who is a Leader; Leadership Traits, Comication, Coaching and
Conflict Skills, Leadership in Groups/Teams, Orgatibns, and the Public
Sphere,

Module IV (8 Hours)
Application of leadership in different contextsadkership at micro level and
macro level; various styles of leadership; assgdsiadership and measuring
its effectiveness; Power & Influence, Importancd.efdership and its value
to the organization, Difference and relationshigween Leadership and
management

Module V (4 Hours)
Leadership and change; situational leadership; nihan in leadership;
varieties of power, Types of Leaders and Styleseafdership, The Leader's
Character, Professional leadership competencies
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Module VI (8 Hours)
Concept of individual leadership and group leadprsteam building and
building high performance teams; tools for leadigrstevelopment among
employees, Leader-Follower Relationship, Leadetstae Role of Personal
Traits, Leadership and the Role of Gender, Leadersls an Influence
Process,

Module VII (8 Hours)
Leadership and values; role of emotional quotiemtléadership; ABC:
authenticity, believability and consistency in leeghip; accountability
versus authority; leadership in non-profit orgatiaas

Module VIII (8 Hours)

Case studies of well known leaders with differe@dership styles; creativity
and innovations in leadership; current trends aoturé of leadership
practices, Leadership Problem Solving skills, Hstic Planning in
Leadership, Differences between supervision andeleship, Leadership and
Productivity

Practical Components:

» Choose 3 successful & 3 failed leaders and idettiéycontributing
factors and present your findings to the class.

e Across domains like sports & business & religioayelop an essay
on the underlying trends and how these brandsesardge them.

e Write a comprehensive essay on management vs.ridagle

» Interview 5 thought & practice leaders about thiéér learnings on
leadership. Present your findings to a panel cdéHeaders.

» Choose 3 leaders who tasted success after faduneé8 who tasted
failure after early successful and develop thedessfrom both
groups. Present your findings to a panel of theaddrs.

* Do a thorough research about leadership & vulnénalsi values &
integrity.

RECOMMENDED BOOKS:

1. Leadership Theory To Practice: A Game Plan For &gdés A
Leader : Robert H. Palestini, Rowman & Littlefigtducation, 2009

2. Authentic Leadership Theory And Practice: OrigiEffects And
Leadership : Theory And Practice, Peter G Northpbke, Sage
South Asia, Development - William L. Gardner, Brucé\volio,
Fred O. Walumbwa,Jai Press(ny), 2005.

3. Theory And Practice Of Leadership - Roger Gill, &ag
Publications,2006

167



4. Effective Leadership: Theory Meets Practice -yerz
Straatmeijer,vVdm Verlag, 2009

REFERENCE BOOKS:

1. Leadership Development In Balance: Made/Born - BrdicAvolio,
Lawrence Erlbaum Associates, 2005

2. Reordering The World: Geopolitical Perspectives Ohe 21st
Century - George J. Demko, William B. Wood, 2/e,3tvew Press,
1998.

3. Project Leadership: From Theory To Practice - égff. Pinto, Peg
Thoms, Todd S. Palmer, Project Management Instifll888

BRANDED CONTENT AND THE FUTURE OF MEDIA

Sub Codel12MBACM458 IA Marks : 50
No.of Lecture Hrs/week : 04 Exam Hrs. : 03 Hours
Total No. of Lecture Hrs. : 56 Exam Marks : 100
Practical Component : 01 Hr/ Week

Module | (6 Hours)
Branded Content, Branded content and its importafhicitional Marketing
vs. Branded Content, Preparing a branded conteef: bvision, Target
Audience, Objectives and Strategies, Elements, Wetah schedule,
Performance Measurement Targets, Building blocksrmfagement maps &
attention apertures; immediacy & impact of diffarenhannels like
newspaper vs. magazines vs. television vs. radimiesnet etc.

Module I (8 Hours)
What is a Brand? Can Everything Be Branded? Brandihallenges &
Opportunities, Brand Equity: Meaning, Sources, StapBuilding Brands,
The Brand Equity Concept, Strategic Brand Manageémenocess,
Establishing Brand Positioning, Positioning Guide§, What is brand
experience & its role in brand equity building; bhdaimmersion vs. brand
experience; traditional brand messaging vs. bramdérsion.

Module IlI (6 Hours)
Implications of the above principles across catiegor& channels &
geographies & consumer segments; integrating téebpoin this, Brand
Content Strategy, Building Resources and Your BeandContent Plan:
Elements, Audience, Objectives, Developing a wolkairanded content
marketing plan
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Module IV (8 Hours)
Retail as a branding interface; the importanceadfits of purchase as well as
points of consumption; can retail be an advoca@nokl; the importance of
salesmanship at retail across different produatgmates, Creating valuable
branded content, Future of Branded Content andd&@u$ocial Media

Module V (8 Hours)
Integrated media offering—opportunities & requirense media
monetization in the era of technology; implicatioas content creators.
Technology & broad-band’s impact on communicatiobr&nding

Module VI (4 Hours)
Challenges & opportunities in the interactive & rilelspace; trends in brand
conversations & advocacy, Mobile Marketing & Adveiig , What is
Interactivity? Confluence of interactivity, mobjljit messaging, and media,
Interactive Media vs. Other Kinds of Media

Module VII (6 Hours)
Different media sources & their differing credibjli& influence across
different communication tasks; media neutrality &usce authority &
expertise, Advantages and Limitations of variousliae

Module VIII (10 Hours)
Globalizing of media appeals; what is loyalty ire tinteractive era; brand
placement vs branded content; broad vs. narrowrnasia. The changes in
the business of media; challenges & how differerdim owners have
responded, The impact of the Social Networking Medi

Practical Components:

» ldentify 5 successful properties across televisiariernet and
magazines and research their insights and presdhetclass & to
an external panel of media owners.

e Contemporary thinking indicates that companiesukhdeverage
their web site as their most important media andhopoint with
various stake holders. Indentify three Indian & twghobal
companies who are doing this well & present todlass.

e User generated content---its implications for g control---
interview readers and editors and advertisers veldp this essay.

» Select five most innovative regional & local brangish their own
branded content and do a detailed presentatiohetelaiss on their
strategy. Present also to a panel of brand owners.
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Youtube---analyze the reasons for its stupendaucsess. Also
identify 5 distinct brands that use youtube forithbematic &

tactical campaigns.

RECOMMENDED BOOKS:
1. A New Brand Of Expertise: How Independent Cotasuk, Free

Agents, And Interim Managers Are Transforming Therlty Of
Work - Marion McGovern, Dennis Russell & Dennis Rei§

Butterworth Heinemann Special Priced Titles, 2001.

REFERENCE BOOKS:

1.

2.

3.

Marketing Manual: Focus On Branded Content, Withhddt
Marketing Aspects - Bren Monteiro, 6 Degrees Books

Killer Web Content: Make The Sale, Deliver The \&e#, Build

The Brand - Gerry McGovern,1/e, A & C Black, 2006

Get Content Get Customers: Turn Prospects into Buyeth

Content Marketing - Joe Pulizzi, McGraw-Hill, 2006

Guerrilla Advertising: Unconventional Brand Commeation -

Gavin Lucas and Michael Dorrian, Laurence King IRtlers, 2006.
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The guidelines for 12 Weeks' Internship (Project Weok )
(12MBAA47) during 4" Semester MBA

INTRODUCTION:

Internship (project work) is an integral part okthcademic curriculum of
VTU MBA. It is an initiative to bridge the gap betweknowledge and its
application through a series of interventions thiitenable students of VTU
MBA program to gain insights and exposure to triustry.

The 12 week Internship (project work) has been tjpwsd during &
semester of the MBA program as it serves the twirppses of providing
critical business insights to students as well fliog industry with graduates
of a high caliber who are ready to get ahead inttwd from day one.

OBJECTIVES:

The objectives of conducting Internship (projectikyaluring 4" semester of
MBA program are:
» To provide an opportunity for students to applyottetical concepts
in real life situations at the work place;
» To sensitize students to the nuances of corporatire and
familiarize them with the corporate code of behgvio
» To enable students to manage resources, work uteiadlines,
identify and carry out specific goal oriented tgsks
» To enable students discover their professional ngthes and
weaknesses and align them with the changing busemsgronment;
» To sharpen domain knowledge and provide cross ifumat skills

General Guidelines:

A. Nature of Internship (project work): The student will have to
identify an Internship (project work) in a businemsterprise that
matches the student's area of specialization. ristép (project
work) is a combination of In-plant study and a e¥sh project.
Students are expected to study the functioningnobiganization,
identify a problem area and provide suggestionsuwercome the
problems.

B. Duration of Internship (project work): The Internship (project
work) shall be for a period of 12 weeks immediatedfter
completion of 6 theory papers during the firstwi®eks of the 4
semester but before the commencement of the Usitiyer
Examinations. Students are expected to take upptb&minary
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work such as identifying the organization, finatiaa of topic and
review of literature during the first 12 weeks ofifth semester and
start the Internship (project work) immediatefteathis.

C. Guide: Internal guide of the Internship (project work)aisull time
faculty member working in management departmentespective
institution with minimum of three years of experience. Extérna
guide is from the business organization where théest is carrying
out his/her Internship (project work). Maximumteh students can
work under an internal guide. Internal guide iseotpd to be in
continuous interaction with external guide durihg tourse of the
Internship.

D. No two students of an institute shall work on tlaene problem in
the same organization.

E. Schedule to be followed before commencement of Imteship

Activity Time-line Remarks
» ldentifying the First two Student individually
Organization weeks of 4 identifies an
e Problem ldentification | semester. organization and

identifies problem for
his / her study,
according to his / her

interest
Problem Statement 3 week of| His / her interests are
4" semester. | discussed with selectef
guides
Research design M4 week of| Discussion with

D

4" semester. | internal guide to decide
on suitable design for
the research

Synopsis preparation "5 and &' | Preparation of
week of &' | synopsi
semester. incorporating the
Objectives
Presentation of synopsis "7 and & | The student  will
week of &'| present Synopsis with
semester. the detailed execution-

plan to the internship
committe¢* who will
review and may
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(a) approve,

(b)  approve
modification or
(c) Reject for fresh
Synopsis.

with

Approval status 9" and 16 | The approval status is
week of 4| submitted to HOD wha
semester. will  officially give

concurrence fo
execution of  the
internship

*Synopsis: It is a 3 page document / hard copy toebsubmitted to the
HOD with the signatures of Guide and the Student.

Pagel Title, contact addresses of student - vethild of
internal & External Guide

Page 2 Short Introduction with objectives and summ{&00
words), Review of articles/literature about theito
with source of information.

Page 3 Time-Activity Chart

**Composition of the Internship committee
1. Director/HOD

2. Domain expert from the department
3. Internal Guide

F. Schedule to be followed during Internship

Activity

Time-line

Remarks

Understanding structure, First two
culture and functioning
of the organisation.

weeks of
internship.

Student should understan
products/services and
problems of the
organization.

Preparation of researdh3® to 4" | Discussion with the guide
instrument  for  data week of| for finalization of research
collection internship. | instrument in his/her

domain and present the
same to the guide. (First
presentation)
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Data collection B  to &"| Data collected to be
week of | edited, coded, tabulated
internship and presented to the guid
for suggestions for
analysis. (Second

1%

presentation)
Analysis and finalisation 9" to 11" | Students must use
of report week of | appropriate and latest

internship statistical tools and
techniques for analyzing
the data (It is must to use
latest statistical packages
whose results should be
shown in the report)
(Third presentation)

Submission of report 2 week| Final report should b¢
of internship | submitted to the universit
before one week of th
commencement of theor
examination.

<D< P

G. Evaluation:

Internal Evaluation: Internal evaluation will be done by the
internal guide.

External Evaluation: External evaluation shall be done by a faculty
member of other institute drawn from VTU instituto with
minimum of 10 years’ of experience.

Viva-voce / Presentation: A viva-voce examination will be
conducted at the respective institution where studeexpected to
give a presentation of his/her work. The viva-vegamination will
be conducted by the respective HOD / Sr. Professorthe
department and an expert drawn from VTU institugiowith
minimum of 10 years of experience as appointechbyniversity.

Internship (Project) work carries 300 marks consising of 100
marks for internal evaluation by the internal guide, 100 marks
for external evaluation and 100 marks for viva-voce
examination

Format of the Internship report: The internship report shall be
prepared using word processor Viz., MS word, usiimes New
Roman font sized 12, on a page layout of A4 sizé Wi margin on

174



all sides and 1.5 line spacing. The internship reglaall not exceed
75 pages.

Submission of report: Students should submit the internship report
in electronic data form only, in PDF file (Un-edita format) to the
Institute. Institute in turn shall submit all théD€ of their students
along with a consolidated master list as per sfizatéon containing
USN, Name of the student, Title of the report tegRtrar
(Evaluation) one week before the commencement ef thieory
examinations.

Publication of research findings: Students are expected to present
their research findings in seminars / conferendestnical fests or
publish their research work in journals in assdgratwith their
internal guide. Appropriate weightage should beegito this in the
internal evaluation of the project report.

Contents of the Internship (Project) Report
Cover page
A certificate from the Organization (Scanned copthe certificate)
A certificate from the guide, HOD and Head of thestitution
(Scanned copy of the certificate) indicating the ndfale
performance of Internship by the student.
Declaration (Scanned copy of the declaration) —uAdertaking by
the student to the effect that the work is indeeaitigh carried out by
him/her.
Acknowledgement
Table of contents
List of Tables and Graphs
Executive summary
Chapter 1 Introduction: Introduction about the Internshif,opic
chosen for study, Need for the study, Objectivieth® study, Scope
of the study, Methodology adopted, Literature eewi and
Limitations of the study
Chapter 2: Industry profile and company profile: (Promoters
Vision, Mission & Quality Policy, Products / Sere& profile, Areas
of Operation, Infrastructure facilities, Competitoinformation,
SWOT analysis, Future growth and prospects and nEiah
Statement
Chapter 3: Theoretical background of the study — elaborative
information on the subject chosen for better urtdeding and
usage in the analysis.
Chapter 4: Analysis and interpretation of the data Collecteth
relevant tables and graphs. Results obtained Img statistical tools
must be included.
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e Chapter 5: Summary of Findings, Conclusion and Suggestions /
recommendations.

» Bibliography

e« Annexure relevant to the project such as figuresaplgs,
photographs etc.

Marks allocation for IV Semester Internship report (12 MBA47)

Evaluation by Internal Guide

Sl No Aspects Marks

1 First presentation 15

2 Second presentation 15

3 Third presentation 20

4 Introduction and Methodology 10

5 Industry and Company profile 5

6 Theoretical Background of the Study 5

7 Data Analysis and interpretation 20

8 Summary of Findings, suggestions and Conclusion | 10
Total 100

Evaluation by a faculty member drawn from VTU institutions

SINo Aspects Marks
1 Introduction and Methodology 20
2 Industry and Company profile 10
3 Theoretical Background of the Study 10
4 Data Analysis and interpretation 40
5 Summary of Findings, suggestions and 20
Conclusion
Total 100
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Viva-voce conducted by HOD and an expert drawn fromVTU
institutions

SI No Aspects Marks

1 Presentation Skills 10

2 Communication Skills 10

3 Subject Knowledge 20

4 Objective of the study/Methodology 20

5 Analysis using Statistical tools and Statistical 20
Packages

6 Findings and appropriate suggestions 20
Total 100

Formats for Internship (Project) Report and Evaluation

e Format of Cover Page

» Format of certificate by College/Institution

e Format of Declaration Page

* Format of Contents

* Format of List of Tables and Charts

» Format of Bibliography

» Format for Internal Evaluation, External Evaluatenmd Viva voce
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Internship Report on
(Title of the Report)
BY

(Student Name)
(USN)
Submitted to

VISVESVARAYA TECHNOLOGICAL UNIVERSITY, BELGAUM

In partial fulfillment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

INTERNAL GUIDE EXTERNAL GUIDE
(Name) (Name)
(Designation) (Designation)

(Institute Logo)
Department of MBA
(Institute name with Address)

(Batch)
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CERTIFICATE

This is to certify that (Name of the Student)bearing USN (xxxx), is a
bonafide student of Master of Business Administratourse of the Institute
(Batch), affiliated to Visvesvaraya Technologicalitkrsity, Belgaum.
Internship report ofi(Title of Report) " is prepared by him/her under the
guidance of(Name of the Guide),in partial fulfillment of the requirements
for the award of the degree of Master of Businesimihistration of

Visvesvaraya Technological University, Belgaum Keaka.

Signature of Internal Guide SignhatufeHOD Signature of
Principal
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DECLARATION

I, (Student Name), hereby declare that the Internship report
entitled “(Title) "with reference to “(Organisatiowith place)”
prepared by me under the guidance of (Guide Narfegulty of
M.B.A Department, (Institute name) and externalistgace by

(External Guide Name, Designation and Organisation)

| also declare that this Internship wasktowards the partial
fulfillment of the university regulations for thevard of degree of
Master of Business Administration by Visvesvarayecfhological

University, Belgaum.

| have undergone a summer project faedod of Twelve
weeks. | further declare that this project is base the original
study undertaken by me and has not been submidtetthd award of

any degree/diploma from any other University/Ingian.

Place: Signature of the student
Date:
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LIST OF TABLES
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Table-4.1| Table showing ABC Analysis
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Chart-4.3 Graph showing EOQ
Chart-4.4 Graph showing Stock of Raw Materials
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Visvesvaraya Technological University
Internal Evaluation Marks sheet for Internship report (12 MBA47)
Name of the College/INSitution ...........cccciee i

Marks Allocation:

SI No Aspects Marks
1 First presentation 15
2 Second presentation 15
3 Third presentation 20
4 Introduction and Methodology 10
5 Industry and Company profile 5
6 Theoretical Background of the Study 5
7 Data Analysis and interpretation 20
8 Summary of Findings, suggestions and Conclusion 10
Total 100

Marks Sheet:

SI | USN 112 |3| 4| 5| 6| 7| 8 Total

No

1

2

3

4

5

6

7

8

9

10

Signature of the Guide with Date
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Visvesvaraya Technological University

External Evaluation Marks sheet for Internship report (12 MBA47)

Name of the College/INSitution ...........ccccveee e

Marks Allocation:

SI No Aspects Marks
1 Introduction and Methodology 20
2 Industry and Company profile 10
3 Theoretical Background of the Study 10
4 Data Analysis and interpretation 40
5 Summary of Findings, suggestions and Conclusion 02
Total 100

Marks Sheet:

Sl USN 1 2 3 4 5 Total
No

=

OO |NoO TR WIN

[N
o

Signature of external Examiner with Affiliation
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Name of the College/Institution

Visvesvaraya Technological University

Viva-Voce marks sheet for Internship report (12 MBA47)

Marks Allocation:

SINo Aspects Marks
1 Presentation Skills 10
2 Communication Skills 10
3 Subject Knowledge 20
4 Objective of the study/Methodology 20
5 Analysis using Statistical tools and StatisticaPackages 20
6 Findings and appropriate suggestions 20
Total 100

Marks Sheet:

Sl | USN 1 2 3 4 5 6 Total

No

1

2

3

4

5

6

7

8

9

10

Signature of external Examiner with Affiliation
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